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The  Corsodyl  spokesman 

Corsodyl  Mouthwash  has  the  unequivocal  recommendation  of  dentists.* 

They  know  there's  no  better  way  for  their  patients  to  take  care  of  gingivitis,  or 
for  that  matter,  conditions  as  diverse  as  aphthous  ulcer,  oral  candidiasis  and 
denture  stomatitis. 

They  know  that  Corsodyl's  active  ingredient,  0.2%f  chlorhexidine,  sets  it  apart. 

They  know  also  that  for  all  Corsodyl's  clinical  heritage  its  range  is  adapted 
for  patient-friendliness,  with  a  new  spray  as  the  latest  innovation. 

Corsodyl  has  recently  been  acquired  by  SmithKline  Beecham  Consumer  Brands. 
Speak  to  your  SmithKline  Beecham  representative  or  telephone  free  of  charge 
0800-833000  for  any  further  information  or  requirements. 


chlorhexidine  gluconate 


No  Gingivitis.  No  Contest.  No  wonder  dentists  recommend  it. 
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CORSODYLDENTALGEL 


PRODUCT  INFORMATION  Consult  Data  Sheet  before  prescribing.  USE  Inhibition  of  plaque,  treatment  and  prevention  of 

gingivitis,  maintenance  of  oral  hygiene  Mouthwash  ana  Mint  Mouthwash  are  also  indicated  for  the  promotion  of  gingival 
healing  following  surgery  and  the  management  of  aphthous  ulceration  and  oral  candidiasis    PRESENTATION  Spray  ana  Mint  V 
Moufhwosh    A  clear  colourless  solution  containing  0  2%  w/v  chlorhexidine  gluconate    Mouthwash::   A  clear  pink  solution 
containing  0  2%  w/v  chlorhexidine  gluconate    Dental  Gel:  A  clear  colourless  gel  containing  1%  w/w  chlorhexidine  gluconate. 
DOSAGE  AND  ADMINISTRATION  Spray  Apply  to  tooth  and  gingival  surfaces  using  up  to  twelve  actuations  of  the  spray  twice  daily. 
Mouthwash  and  Mint  Mouthwash,  Rinse  mouth  with  10ml  undiluted  for  one  minute  twice  daily  Prior  to  dental  surgery,  rinse  mouth  with 
10ml  for  one  minute    Dental  Gel:  Brush  the  teeth  with  one  inch  of  gel  for  1  minute,  once  or  twice  daily  CONTRAINDICATIONS 
Previous  hypersensitivity  reaction  to  chlorhexidine  Such  reactions  are,  however,  extremely  rare   PRECAUTIONS  For  oral  use  only,  keep  out 
of  eyes  and  ears  SIDE  EFFECTS  Occasional  irritative  skin  reactions  Generalised  allergic  reactions  to  chlorhexidine  have  also  been  reported  but 
are  extremely  rare    Superficial  discolouration  of  the  tongue,  teeth  and  tooth-coloured  restorations  may  occur.  This  usually  disappears  after 
discontinuation  of  treatment  Staining  can  largely  be  prevented  by  cleaning  teeth  or  dentures  before  use  but  may  sometimes  require  scaling  and  polishing 
for  complete  removal  Stained  anterior  tooth-coloured  restorations  which  are  not  adequately  cleaned  by  professional  prophylaxis  may  require  replacement. 
Transient  taste  disturbances,  burning  sensation  of  the  tongue  and  oral  desquamation  Very  occasional  parotid  swelling    PRODUCT  LICENCE  NUMBER  AND  BASIC  NHS  COST 
'Corsodyl'  Spray  (0029/0230)  60  ml  (OP)  £2  80  'Corsodyl'  Mouthwash  (0029/0124)  300  ml  (OP)  £1  25  'Corsodyl'  Mint  Mouthwash  (0029/0201)  300  ml  (OP)  £1  25  'Corsodyl' 
Gel  (0029/0080)  50g  (OP)  £0  83  'Corsodyl'  is  a  trademark.  Legal  Category  P  Date  of  last  revision  March  1993. 
'Source  Milpro  Independent  Research,  1992    tCorsodyf  Dental  Gel  contains  1%  w/w  chlorhexidine  gluconate. 
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a  leading  authority  on  oral  hygiene. 
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The  Department  of  Health  is  widely  expected  to  impose  its 
new  pay  scales  on  pharmacy  contractors  in  the  near 
future.  It  is  becoming  something  of  a  habit.  LPC  delegates 
knew  this  when  they  rejected  the  Government's  pay  offer 
last  Sunday.  They  also  knew  of  the  possible  consequence 
of  their  vote  on  future  talks  between  the  Department  and 
PSNC.  Bluff  or  blackmail?  Only  the  future  will  tell,  but  the 
mere  fact  that  the  threat  was  ever  made  is  one  reason 
among  the  many  that  made  this  pay  round  so  unpalatable. 

PSNC's  call  for  LPCs  to  take  a  long-term  view  and 
accept  what  it  acknowledged  was  unacceptable  went 
unheeded.  What  was  overwhelmingly  obvious  (apart  from 
the  vote)  was  that  contractors  have  had  enough  of  playing 
political  ping-pong  with  a  Department  that  does  not 
negotiate  in  the  accepted  sense  of  the  word.  The  message 
the  Department  must  take  on  board  is  that  contractors' 
morale  is  reaching  rock  bottom,  their  backs  are  against 
the  bank  manager's  wall  and  they  feel  impotent  to  do 
anything  about  it. 

It  is  all  very  well  for  the  DoH  cognoscenti  to  tell 
contractors  that  they  need  to  delegate  dispensing  to 
qualified  technicians  and  develop  an  added  value 
information-oriented  service.  Pharmacists  know  that! 
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God  knows  there  have  been  enough  expert  reports  and 
working  parties  to  point  them  in  the  right  direction. 

There  is  even  an  unwilling  acceptance  that  many  small 
non-essential  pharmacies  may  go  out  of  business  on  the 
way  to  developing  such  a  service  (not  once  at  last  week  s 
conference  was  the  professional  allowance  and  the  revised 
threshold  mentioned).  But  to  improve  the  service 
requires  investment  —  and  not  at  the  public  sector  rate  of 
1.5  per  cent.  It  might  force  pharmacists  into  being  better 
retailers,  but  it  will  not  encourage  them  to  invest  in  the 
host  of  pharmaceutical  opportunities  on  the  horizon, 
many  of  which  have  been  endorsed  by  the  Department. 

From  1995,  PSNC  is  faced  with  the  prospect  of  20  per 
cent  of  the  global  sum  being  allocated  to  contractors  via 
FHSAs.  The  Department  has  sidelined  PSNC  in  this  way 
before,  with  the  distribution  of  funding  for  syringe  and 
needle  exchange  schemes.  Not  unreasonably  the 
Committee  is  concerned  at  the  threat  of  this  happening 
on  a  far  larger  scale. 

It  is  important  here  to  realise  that  last  Sunday's  debate 
related  only  to  this  year's  offer.  PSNC  has  not  committed 
contractors  to  anything  for  1994-95  and  beyond.  Thing!' 
could  well  get  worse  before  they  get  better. 
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IPCs  go  against  PSNC 
to  rf  ject  DoH  offer 

One  after  another  delegates  at  last  Sunday's  LPC  Conference  rose  to  voice  their  disgust 
over  the  latest  remuneration  offer  from  the  Department  of  Health.  They  were  bitter,  too, 

about  the  high-handed  way  they  feel  pharmacy  contractors  have  been  treated. 
Despite  PSNCs  recommendation  to  accept  the  offer,  it  was  rejected  overwhelmingly.  The 
few  who  grudgingly  went  along  with  PSNCs  plea  for  political  pragmatism  with  an  eye  to 

1995  and  beyond,  were  in  a  minority 


Pharmacy  contractors  in  England 
and  Wales  last  weekend  rejected 
the  revised  remuneration  offer 
made  by  the  Department  of 
Health  on  September  20. 

They  did  so  with  the  under- 
standing that  a  less  favourable 
settlement  is  likely  to  be  imposed 
within  days,  and  that  their 
decision  will  influence  the 
Department's  attitude  in  any 
future  consultations  with  the 
Pharmaceutical  Services  Neg- 
otiating Committee. 

Some  200  I. IV  representatives 
made  their  way  to  Birmingham 
despite  the  conference  being 
called  forward  at  short  notice 
from  October  24.  Delegates  were 
unanimous  in  their  criticism  of 
the  pay  offer  for  1993-94.  There 
was  little  direct  criticism  of 
PSNCs  negotiating  role. 

Some  concern  was  expressed 
over  developments  in  1995  and 


contractors'  representatives  to  be 
sidelined  or  ignored.  We  do  not 
want  negotiations  to  take  place 
without  a  positive  input,"  said  Mr 
Sharpe.  For  the  short-term  gain 
of  rejecting  the  offer,  contractors 
might  be  long-term  losers. 

Mr  Sharpe  made  no  apologies 
for  the  decision  to  bring  the 
conference  forward:  "There  is  no 
doubt  in  my  mind  that  the 
Minister  for  Health  would  have 
imposed  and  would  not  have 
waited  for  October  24." 


A  grim  top  table  (left  to  right):  financial  executive  Godfrey  Horridge, 
chairman  David  Sharpe,  and  secretary  Steve  Axon 


Resolution  lost 


Th 


beyond,  bul  tin.'  main  debate 
centred  around  this  year's 
settlement,  in  his  opening 
comments,  PSNC  chairman  David 
Sharpe  made  it  cl  'ai  'hat  Com- 
mittee's recommends  i<  n  related 
to  this  year  only,  and  that  no 
commitments  had  been  m  ide  for 
any  future  negotiations. 

The  financial  package  is 
"totally  unacceptable"  on  its  own, 
Mr  Sharpe  said,  "but  there  has  to 
be  a  political  judgment  associated 
with  it. ..we  have  to  think  about 
1995". 

The  majority  of  PSNC  (by  13 
votes  to  10  at  a  meeting  last 
Thursday)  recommended  accept- 
ing the  offer:  "1995  will  be  a 
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critical  year  for  PSNC." 

With  20  per  cent  of  the  global 
sum  going  to  FHSAs  in  1995  to 
purchase  services  locally 
something  to  which  PSNC  has 
not  agreed  -  -  the  DoH  has 
threatened  to  sideline  the 
Committee  and  talk  directly  to 
FHSAs,  a  move  he  described  as 
"intolerable  and  unacceptable". 

Mr  Sharpe  reminded  LPCs  of 
under-secretary  Melvyn  Jeremiah's 
threat  that  ministers'  attitudes 
towards  future  talks  with  PSNC 
wili  be  very  much  influenced  by 
the  prolonged  course  of  this 
year's  consultations  if  a  settle- 
ment were  imposed. 

"We  do  not  want  PSNC  or 


..ie  lively  and  often  rousing 
debate  that  followed  Mr  Sharpe's 
presentation  resulted  in  PSNCs 
motion  to  accept  the  DoH  offer 
being  lost  by  a  large  majority. 

Speaker  after  speaker  voiced 
concerns  about  the  implications 
of  the  offer,  while  other  LPCs 
echoed  Mr  Sharpe's  warning  that 
1995  would  be  a  critical  year  for 
the  profession. 

But  speakers  urging  rejection 
of  the  package  outnumbered 
those  in  favour  of  acceptance  by 
almost  three  to  one  in  the  debate 
session. 

Loud  cheers  greeted  PSG 
chairman  Hemant  Patel's  speech, 
which  began  with  him  waving  a 
white  flag  in  jest. 

Drawing  analogies  between  the 


Hemant  Patel:  strong  words 


current  pharmacy  pay  situatior 
and  the  Cuban  missile  crisis,  Mj 
Patel  had  strong  words  for  thosi 
who  did  not  have  the  stomach  t< 
fight:  "Yellow  bellies  go  home 
We  will  tell  you  when  the  war  i. 
over.  The  Department  of  Healtl 
can  take  everything  away  fronj 
me  but  the  one  thing  they  can' 
take  away  is  my  dignity. 

"The  reason  Dr  Mawhinne 
has  brought  this  situatioi 
forward  is  that  he  wants  tj 
announce  at  the  Tory  Part 
Conference  that  the  pharmacist 
have  rolled  over  and  he  has  won 
We  should  not  give  him  tha 
pleasure." 

Strong  words  urging  rejectio 
were  repeated  by  Gerald  Zeidma 
of  Barnet  LPC,  who  said  PSNi 
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was  asking  conference  to  accept 
the  offer  so  that  it  did  not  fall  out 
of  favour  with  the  DoH. 

"In  Barnet,  our  High  Street 
Health  Scheme  made  us  Virginia 
Bottomley's  darlings,"  he  told  the 
conference.  "We  feel  we  are  now 
being  treated  as  a  low  paid 
profession  that  will  submit  to 
anything. 

"A  deal  is  a  deal,  there  are  no 
half  measures.  How  can  you 
shake  hands  when  they  are  tied 
behind  your  back  and  a  gun  is 
pointing  at  your  head?" 

One  of  the  most  surprising 
calls  to  accept  the  motion  came 
from  Avon  LPC  secretary  Master 
Rutherford.  Despite  an  LPC 
meeting  deciding  that  the  offer 


FHSAs,  was  the  deciding  factor 
for  the  Avon  delegates. 

"If  the  condition  of  being  there 
to  negotiate  is  the  begrudging 
acceptance  of  this  appalling  offer, 
then  so  be  it,"  said  Mr 
Rutherford. 

Bernard  Bloom  from  Leeds 
LPC  and  Henry  Olswang  from 
Dorset  echoed  Mr  Rutherford's 
acceptance  plea  as  did  Eileen 
Gillon  from  Gloucestershire.  She 
told  the  conference  how  the  idea 
of  FHSAs  controlling  a  pro 
portion  of  the  global  sum  made 
her  fear  for  all  contractors,  not 
just  the  smaller  ones. 

Mrs  Gillon  read  a  list  of 
problems  currently  being  faced 
by  community  pharmacy  in 
Gloucestershire.  She  said  this 
was  the  only  region  where,  since 
1989,  the  number  of  pharmacies 
per  100,000  of  the  population  had 
declined. 

"We  urge  PSNC  to  ensure  that 
standards  are  set  in  place  to  make 
sure  that  FHSAs  and  regions 
know  what  they're  doing  with  our 
money,"  she  said. 


Alaster  Rutherford:  surprise 

should  be  rejected,  the  delegates 
at  the  conference  decided  "with 
extreme  reluctance"  to  change 
their  minds  and  recommend 
acceptance. 

The  argument  of  the  crucial 
nature  of  1995,  when  20  per  cent 
of  the  global  sum  will  be 
distributed   to   contractors  by 


John  Donaghue:  red  herring 


AVERAGE  GROSS  PROFIT  BY  NHS  GROUP 
April  1993  to  March  1994 

Croup 

1071 
pence 

718.12 
(46.53) 
6.50 

678.09 


Av  scripts  per  month 
NIC 

Discount 
Containers 


Pees  (core) 

Professional  allowance 
On  cost 


Total  payment/script 
Gross  profit  per  cent 


843.98 
19.7 


1  Group  2  Group  3  Group  4 

2079      3100  4268 

pence     pence  pence 

718.12     718.12  718.12 

(55.94)    (63.19)  (64.27) 

6.50       6.50  6.50 

661.43  660.35 

127.31  117.92 

6.72  4.88 

10.54  10.54 

144.57  133.34 

806.00  793.69 

17.9  16.8 


153.9; 
1.38 
10.54 

165.89  164.76 


668.68 

144.20 
10.02 
10.54 


833.44 
19.8 


Group  5 

6074 
pence 

718.12 
(72.24) 
6.50 

652.38 

110.49 

3.43 

10.54 

124.46 

776.84 
16.0 


Group  6 

10218 
pence 

718.12 
(75.91) 
6.50 

648.71 

103.38 

2.04 

10.54 

115.96 

764.67 
15.2 


NHS  REMUNERATION  1993-94  OFFER 
Core  income  changes  (national  average  NIC) 


Group 

1992-93 

1993-94 

No  of  Rx 

Total 

No  of  Rx 

Total 

Per  cent 

per  month 

income 

per  month 

income 

change 

1 

900 

1661 

940 

1547 

-6.7 

1 

1000 

1845 

1045 

1833 

-0.6 

1 

1300 

2400 

1358 

2414 

+0.6 

2 

1700 

3065 

1776 

3112 

+1.5 

2 

2026 

3431 

2117 

3465 

+1.0 

3 

2988 

4462 

3122 

4505 

+1.0 

4 

4107 

5664 

4292 

5715 

+0.9 

5 

5722 

7398 

5979 

7462 

+0.9 

6 

8997 

10916 

9402 

11004 

+0.8 

John  Donoghue,  Liverpool 
LPC,  said  he  believed  that  the 
concerns  over  FHSAs  distrib- 
uting the  global  sum  was  "a  huge 
red  herring  put  there  to  frighten 
us  into  saying  'yes'. 

"If  we  say  'yes',  the  message 
that  will  go  through  to  FHSAs  is 
you  can  walk  all  over  these 
people.  Whatever  you  want  to  do, 
go  ahead  and  do  it,  they're  not 
going  to  stop  you.  They'll  agree  to 
anything',"  he  said. 

As  a  group  four  contractor,  Mr 
Donoghue  told  conference  that 
he  was  going  to  be  "severely 
financially  disadvantaged  In- 
accepting  this  so-called  offer". 

Peter  Curphey,  Isle  of  Man 
LPC,  said  (hat  the  Government's 
threats  for  next  year  were 
"squalid    and    quite  unworthy 


Peter  Curphey:  squalid  threat 


Alan  Tweedie:  more  talk 


ul  tlie  Department  ol  Health  ". 

I  le  continued:  "Neither  I  nor 
any  other  LPC  or  PSNC  officer 
should  be  party  to  a  divide-and- 
rule  proposal  designed  to  get  us 
to  agree  to  irreparable  harm 
being  done  to  professional 
colleagues. 

"If  there's  dirty  work  to  be 
done,  let  the  Government  get  on 
and  do  it  and  be  seen  to  do  it. 
Plunging  the  knife  in  and  then 
asking  us  to  twist  it  is  not  on  and 
certainly  won't  be  done  at  my 
connivance." 

Allen  Tweedie,  PSNC's  North 
Eastern  regional  representative, 
called  on  the  Committee  to  write 
to  Virginia  Bottomley  and  ask  for 
further  talks  while  at  the  same 
time  referring  specific  matters  to 
the  Pharmacy  Review  Panel. 


1993-94  remuneration  details 


The  £1.3m  clawback  in  1992-93  has  been  offset  in  the  1993-94  figures 
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Contractors  face  a  clawback  of 
£1.3  million  from  1992-9:')  and 
overpayments  for  the  current 
financial  year  are  running  at  over 
£lm  a  month.  The  Department  of 
Health  has  said  that  it  intends  to 
recover  the  money. 

Most  of  overpayment  comes 
from  higher  than  forecast  dis- 
pensing fees  (£465. 3m  against  a 
forecast  of£463m),  offset  to  some 
extent  by  poor  uptake  of  the 
preregistration  training  grant 
(£1.9m  against  a  forecast  of 
£2. 6m)  and  PMR  payments 
(£1.5m  against  £2.3m).  Only 
4,500  contractors  are  claiming 
payment  for  keeping  PMRs. 

The  DoH  1993-94  offer  of  a  1.5 
per  cent  increase  in  the  global 
sum  to  £640. 6m  breaks  down  as: 

Core  £619.9m  (  +  1.3%) 

Professional  fees  £506. 2m 

PoTfees  CI  Km 

Other  fees  £2 1.8m 

ESPS  £2.1m 
On-cost  £47.3m 
Prof  allowance  £24. 5m 

Non-core        £20.7m  (+7.3%) 

The  DoH  intends  to  bring  in  the 
new  fee  structure  from  November 
1,  when  the  standard  fee  on  the 
first  1,700  items  will  fall  from 
159p  to  135p,  and  above  that  go 
up  from  80.5p  to  94.5p. 

All  other  fees  will  increase  by 
1.5  per  cent.  On-cost  will  be 
reduced  from  2.5  per  cent  to  nil. 

The  annual  limit  for  the  Essen- 
tial Small  Pharmacy  Scheme  will 


be  increased  from  £31.570  to 
£32,040  and  the  prescription 
threshold  raised  from  17,200  to 
18,050.  The  distance  criteria  will 
he  reduced  from  2km  to  1km. 

An  expensive  prescription 
allowance  of  1  per  cent  will  be 
allowed  on  all  items  over  £100. 

A  professional  allowance  of 
£500  a  month  will  be  paid  to 
contractors  dispensing  over 
1,500  items  a  month  who  display 
up  to  eight  health  promotion 
leaflets  and  produce  a  practice 
leaflet.  Contractors  dispensing 
1,000  items  will  receive  £250, 
rising  by  50p  per  script  to  £500. 

An  adjustment  will  be  made  for 
seasonal  effects  such  that  if  the 
total  number  of  items  dispensed 
by  the  year  end  exceeds  18,000, 
the  allowance  will  be  paid  in  full 
even  if  the  contractor  has  not 
qualified  in  each  individual 
month. 

PSNC  is  disputing  the 
Department's  assumptions  for 
prescription  numbers  and  net 
ingredient  cost  for  1993-94  - 
forecast  at  448.9  million  (+4.5  per 
cent)  and  718.1p  per  script  (+7.5 
per  cent)  respectively.  On  present 
trends  PSNC  says  the  forecast  in 
script  figures  is  too  high  and  will 
lead  to  underpayment  within  the 
global  sum. 

PSNC  say  core  gross  profit  will 
fall  for  the  third  year  running  in 
1993-94.  down  from  an  average  i  if 
22.4  per  cent  in  1991-92  t< 
per  cent. 
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•  Peter  Curphey  (Isle  of  Man): 

"The  sacred  cow  of  the  free 
market  must  be  slaughtered  by 
a  profession  with  courage  and 
with  pride  and  dignity.  Why 
can't  that  be  pharmacy?" 

•  Gerald  Zeidman  (Barnet): 
"We  have  been  seen  to  be  weak 
for  far  too  long.  Now's  the  time 
to  stand  up  and  show  the 
Government  that  we  intend  to 
provide  pharmaceutical  care  to 
this  nation  but  not  out  of 
pharmacists'  own  pockets." 

•  Alaster  Rutherford  (Avon): 
"If  anyone  underestimates  Mr 
Alcock's  letter  to  FHSA  general 
managers  or  Mr  Jeremiah's 
letter  to  David  Sharpe,  they 
would  do  well  to  question  their 
judgment." 

•  Ann  Johnston  (Dudley):  "I 

don't  wish  to  see  this  settlement 
described  as  a  pay  offer.  It's  not 
even  a  bargain  basement  offer, 
it's  more  like  a  loss-leader." 

•  Marion  Garner-Patel  (Brent 
and  Harrow):  "We  are  under- 
paid for  supplying  necessary 
drugs,  whereas  if  you  supply 
water  you  can  make  a  fortune. 
That's  where  this  Government 
is  going  wrong." 

•  John  Donoghue  (Liverpool): 
"We're  on  a  very  rocky  road  to 
nowhere  if  we  say  'yes'  today.  I 
sincerely  believe  that  if  we  do 
say  'yes'  we  might  as  well  put 
the  gun  to  our  own  heads." 

•  Michael  Parker  (Brent  and 
Harrow):  "I  would  rather  be 
shot  than  live  in  slavery." 


LPCs  have  no  confidence 
in  Department  of  Health 


A  motion  proposing  no  conf- 
idence in  the  Department  of 
Health  was  carried  unanimously 
at  the  conference. 

Proposed  by  Mel  Wood  from 
Sal  ford  LPC  and  seconded  by 
Allan  Asher  from  Redbridge  and 
Waltham  Forest,  the  motion  was 
debated  after  the  initial  vote 
threw  out  the  DoH's  re- 
muneration offer. 

Proposing  the  motion,  Mr 
Wood  said  that  since  the 
introduction  of  the  new  contract, 


the  Department  had  "been  guilty 
of  bungling  straightforward  ar- 
rangements, introducing  chaotic 
regulations,  stubbornly  refusing 
to  recognise  legitimate  claims 
and  forcing  draconian  measures 
upon  people. 

"How  can  we  have  any 
confidence  in  a  Department  that 
bungles  everything  it  touches 
and  listens  to  us  with  deaf  ears?" 
he  said. 

Mr  Wood  admitted  that  he  was 
a  realist  and  knew  that  the 


motion,  even  if  carried 
unanimously,  would  not  result  in 
a  rush  of  cash  from  the 
Department. 

"I'm  hopeful,  however,  that 
in  future  confrontations  with  the 
Health  Department  and  ministers, 
our  chairman  will  be  able  to  refer 
to  this  motion  in  conjunction 
with  the  vote  that's  just  been 
taken  and  our  message  that, 
although  we  have  taken  much  in 
the  past,  enough  is  enough,"  he 
added. 


PR  campaign 
chocolate 

The  public  relations  campaign 
organised  by  the  PSNC  was  about 
as  good  as  a  chocolate  fireguard, 
Northumberland  LPCs  Gawin 
Dent  told  the  conference. 

He  called  for  a  more  prof- 
essional approach  as  shown  by 
the  British  Medical  Association, 
and  suggested  that  each  contr- 
actor donated  £1  a  week  to  help 
fund  this. 

Recalling  PSNC's  petition 
which  many  of  his  customers  had 
signed,  Mr  Dent  said  he  had  been 
looking  forward  to  seeing 
chairman  David  Sharpe  on  the 
television,  handing  the  petition 
to  the  Prime  Minister. 

Instead,  he  said,  all  he  had  seen 
was  pictures  of  French  fisherman 


'as  good  as 
fireguard' 


No  chance  of  legal  challenge 

There  is  little  prospect  of  a  successful  legal  challenge  to  this  year's  pay 
offer.  A  leading  lawyer  told  PSNC  last  week  that  he  did  not  consider 
there  are  "any  prospects  at  all  for  success  in  any  judicial  review 
proceedings  challenging  the  Secretary  of  State's  approach  to  pharmacists' 
remuneration"  by  reference  either: 

•  to  the  fact  that  the  global  1.5  per  cent  increase  may  mean  a  real 
decrease  in  pay  as  overheads  rise  by  more  than  1.5  per  cent  or 

•  that  a  threshold  of  1,500  prescriptions  dispensed  may  be  used  to 
determine  the  point  at  which  a  professional  allowance  should  be  paid. 

The  Secretary  of  State  is  under  no  statutory  duty  to  apply  any 
particular  pay  formula  nor  is  she  under  any  obligation  to  prevent  any 
decrease  in  pharmacists'  pay.  The  duty  is  to  ensure  an  adequate 
pro\  ion  of  pharmaceutical  services. 

1  s  are  reluctant  to  be  involved  in  adjudicating  in  pay  negotiations 


:y  see  as  essentially  political  matters.  Interference  by  the 
quires  a  clear  legal  framework  for  such  interference, 
nothing  unlawful  about  the  move  from  a  "cost  plus"  basis 
nation  to  a  global  basis.  The  global  sum  reflects  a  legally 
!e  view  of  what  is  adequate  for  the  provision  of 
Mceutical  services. 

t  is  entitled  to  take  the  view  that  those  pharmacists 
s-er  numbers  of  prescriptions  are  more  valuable, 
underlies  the  proposed  "professional  allowance" 
>se  dispensing  over  1,500  prescriptions, 
n  opinion  on  the  role  of  the  Review  Panel, 
rence  remain  unchanged  now  that  a  global 
to  be  used,  the  decision  of  the  Divisional 
cope  of  its  remit  is  important.  While 
muneration  may  be  referred  to  it,  the 
s  remuneration  should  be  falls  outside 
i  confined  to  advising  on  how  a 


which  th 
Court s  n 

There 
for  remu 
unchaT: 
adequate 

The  Go  v 
dispensing  ; 
Such  an  apj 
being  paid  on) 

PSNC  also  s 
While  the  terms 
figure  for  remun 
Court  last  year  as  c 
particular  aspects  oi  , 
question  of  how  much  th  , 
its  remit.  The  Review  P 


particular  given  sum  should  !  •  .  >ded.  Its  remit  does  not  extend  to 
advising  Government  that  the  sum  itself  should  be  increased. 


Gawin  Dent:  high  profile 


throwing  haddock  at  each  other. 
He  was  told  that  TV  news  editors 
did  not  consider  the  pharmacy 
petition  newsworthy  enough. 

"If  47  per  cent  of  my  colleagues 
going  down  the  pan  is  not  enough 
for  a  PR  consultant  to  convince 
a  news  editor  that  it's  a 
newsworthy  story,  then  I  think 
it's  an  absolute  disgrace,"  he  said. 
"If  we  don't  get  some  PR  going 
soon  then  we  might  all  be  down 
the  pan." 

Mr  Dent's  calls  for  a  high 
profile  campaign  was  echoed  by 
Roger  King  from  Dorset  LPC  and 
Michael  Richard,  Hertfordshire 
LPC,  who  urged  PSNC  to  commit 
a  substantial  sum  of  money  to 
raising  the  profile  of  community 
pharmacy  with  the  public  and  the 
Government. 

For  PSNC,  Mr  Sharpe  said  that 
he  would  be  discussing  a  possible 
approach  to  Conservative  MPs  at 
their  party  conference  with  the 
Committee's  Parliamentary  ad- 
visers. But  he  stressed  that  he 
could  not  guarantee  that  the 
media  would  use  any  information 
sent  them. 

PSNC  financial  executive 
Godfrey  Horridge  said  that  PSNC 
had  a  PR  budget  of  well  over 
£200,000. 


PSNC  write 
to  Virginia 
Bottomley 

In  the  aftermath  of  Sunday's  LPC 
conference,  the  Pharmaceutical 
Services  Negotiating  Committee 
chairman  David  Sharpe  has 
written  to  Health  Secretary 
Virginia  Bottomley. 

The  letter  explains  that  the 
delegates  at  the  conference  voted 
"by  an  overwhelming  majority" 
to  reject  the  current  Department 
of  Health  offer  to  contractors. 

"Delegates  were  of  the  view 
that  the  financial  terms  of  the 
package  were  so  inadequate  as  to 
make  acceptance  impossible,"  it 
says. 

Mr  Sharpe  spells  out  that 
although  PSNC  had,  by  majority 
vote,  decided  to  accept  the  offer, 
albeit  with  reluctance,  the 
Committee  felt  that  the  decision 
of  the  LPCs  was  so  overwhelming 
that  it  could  not  be  ignored. 

"This  is  an  unprecedented 
situation  and  under  the 
circumstances  I  would  be 
grateful  if  you  would  agree  to  a 
meeting  before  determination," 
the  letter  continues. 

"There  is  full  agreement 
among  contractors  that  a  great 
many  issues  remain  to  be 
addressed  and  resolved  during 
the  1994-95  negotiations  and 
beyond.  Despite  our  differences 
with  the  Department  over 
remuneration  for  1993-94  we,  for 
our  part,  look  forward  to 
discussing  these  issues  in  a 
constructive  and  positive  fashion. 

"It  will  be  our  intention  to 
ensure  that  NHS  community 
pharmacy  continues  to  provide 
the  best  possible  service  in  the 
most  cost-effective  manner  and 
that  the  remuneration  system 
properly  and  fairly  reflects  the 
important  role  that  pharmacists 
play  on  behalf  of  the  NHS." 

Mr  Sharpe's  letter  ends  with 
the  hope  that  the  "difficulties" 
that  have  been  encountered 
during  this  year's  negotiations 
will  not  be  a  feature  of  future 
discussions. 
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Parents  prefer  to  buy 
medicines  from  pharmacies 


Parents  are  happy  to  turn  to 
pharmacists  for  help  and  advice 
on  certain  childhood  ailments 
and  almost  all  prefer  to  buy  their 
children's  medicines  from  a 
pharmacy. 

The  vote  of  confidence  comes 
in  a  readership  survey  published 
in  the  October  issue  of  Practical 
Parenting  magazine.  The  survey, 
which  asked  parents  how  they 
cope  when  their  child  is  ill,  was 
compiled  in  conjunction  with 
loots. 

The  results  show  that  while  the 
GP  is  the  first  port  of  call  if  the 
child  has  earache,  high 
temperature,  rash,  diarrhoea, 
sore  throat  or  upset  tummy, 
nearly  half  of  mums  said  they 
went  to  their  pharmacist  for 
advice  on  colds  and  a  quarter  for 
cuts  and  bruises.  Health  visitors 
were  more  likely  to  be  involved  if 
there  were  feeding  difficulties  or 
sleep  problems. 

When  it  came  to  buying 
children's  medicines,  almost  all 
said  they  preferred  to  buy  from  a 
pharmacy.  Only  3  per  cent  said 
they  purchased  products  from  a 
supermarket,  which  was  less  than 
the  4  per  cent  who  turn  to  a 
homoeopath  or  aromatherapist. 
Only  2  per  cent  said  they  went  to  a 
health  food  store. 

When  asked  about  the  most 
important  thing  in  a  medicine, 
apart  from  it  being  the  most 

Roadshow 
precedes  BP 
monitoring 

Pharmacists  in  Gwent  have  been 
running  a  roadshow  this  week  to 
promote  community  pharmacy. 

They  are  spending  a  day  in  each 
of  the  county's  five  boroughs  with 
an  exhibition  unit  on  cardio- 
vascular health. 

Visitors  can  have  their  blood 
pressure  measured  and  their 
cardiovascular  risk  assessed  on  a 
computer  provided  by  Merck, 
Sharp  &  Dohme.  Two  pharmacists 
are  on  hand  to  answer  general 
queries  about  medicines. 

Guy  Thompson,  secretary, 
Royal  Pharmaceutical  Society 
Gwent  Branch,  told  GCDthat  the 
roadshow  had  been  a  public  re- 
lations coup  for  a  BP  monitor- 
ing pilot  scheme  due  to  start  next 
month  in  ten  Gwent  pharmacies. 

The  scheme  aims  to  test 
patient  acceptability  of  BP 
screening  through  pharmacies, 
and  to  evaluate  the  uptake  by 
people  who  do  not  have  much 
contact  with  health  services. 

The  roadshow  was  sponsored 
by  the  NPA,  the  local  branch, 
LPC.  Boots  and  Glaxo.  The  cost  of 
the  unit,  hired  from  South  Wales 
police,  was  part-funded  bv  Vestric 
and  Penn  Pharmaceuticals. 


effective  treatment,  41  per  cent 
said  they  wanted  the  product  to 
be  sugar-free.  A  childproof  cap 
came  next  on  the  list  (39  per 
cent),  followed  by  tamper-evident 
packaging  (23  per  cent),  no 
artificial  colours  (9  per  cent)  or 
flavours  (8  per  cent)  and  a 
shatterproof  bottle  (8  per  cent). 

The  most  common  items  in  a 
home  medicine  cabinet  are  para- 
cetamol and  antiseptic  cream. 
Thermometers,  cough  mixture, 
cold  relief  remedies  and  a  de- 
congestant can  also  be  found  in 
over  half  the  homes  surveyed. 
Only  one  in  five  keeps  aspirin  at 
home. 


ABPI  keeps  up  pressure 
against  Selected  List 


The  Association  of  the  British 
Pharmaceutical  Industry  is 
keeping  up  its  opposition  to  the 
proposed  extensions  to  the 
Selected  List  with  the  launch  of  a 
video. 

The  video  includes  interviews 
with  Labour  MP  Dawn  Primarolo, 
Liz  Lynne  for  the  Liberal 
Democrats  and  Conservative  MP 
James  Couchman,  all  of  whom 
speak  out  against  the  Selected 
List. 

A  survey  of  116  MPs  showed 
that  49  per  cent  were  opposed  to  a 
second  list,  the  video  explains. 
While  80  per  cent  of  those  in 
opposition  are  against  the  plans, 


so  are  20  per  cent  of  Tory  MPs. 

Opposition  also  came  from  CPs 
and  patient  and  consumer  groups, 
15  of  which  were  making  repre- 
sentations to  the  Government 
asking  il  to  withdraw  its  plans. 

The  main  area  of  opposition 
focused  on  two  proposed  sections 
-  treatment  of  skin  disorders 
and  the  contraceptive  Pill. 

The  video  claims  there  are  56 
new  treatments  for  skin  disorders 
under  development  in  the  UK  and 
it  is  possible  that  none  of  these 
will  be  available  to  British 
patients  if  the  Selected  List  goes 
ahead.  The  same  is  said  to  be  true 
for  14  new  oral  contraceptives. 


Bank  charges  putting  NPA 
members  out  of  business 


National  Pharmaceutical  Asso- 
ciation members  are  being  put 
out  of  business  by  excess  bank 
charges  amounting,  in  some 
cases,  to  tens  of  thousands  of 
pounds. 

Edward  Godden,  managing 
director  of  Oxford  Bank  Check, 
told  the  NPA  Board  of  Manage- 
ment's September  meeting  that 
banks  were  getting  away  with 
overcharging  interest  on  business 
overdrafts  simply  because  people 
were  not  checking  up  on  them. 

The  Board  agreed  to 
investigate  the  possibility  of 
providing  NPA  members  with  a 
new  financial  service  which 
would  enable  them  to  audit  and 
verify  all  bank  charges,  em- 
powering them  successfully  to 
challenge  and  claw  back  interest 
and  fees  charged  "in  error". 

Mr  Godden  explained  that,  of 
all  the  commercial  overdrafts 
checked  by  his  company,  only 
one-third  were  acceptably 
accurate  or,  very  occasionally, 
undercharged.  The  rest  were 
overcharged  and,  of  these,  one 
half  were  overcharged  by  a 
massive  amount  which  was 
sometimes  large  enough  to  make 
companies  bankrupt. 

The  NPA  will  be  negotiating  an 
"overdraft  interest  verification" 
package  with  Oxford  Bank  Check 
for  NPA  members.  The  Board 
agreed  that  with  increasingly 
difficult  times  ahead  for 
pharmacy,  it  had  never  been 
more  important  to  help  members 
keep  a  tight  control  on  their 
business  finances. 
Fee  increase  opposed  The  Board 
decided  not  to  support  the  Royal 
Pharmaceutical  Society's  pro- 
posals to  increase  pharmacy  reg- 
istration fees  by  2.7  per  cent  next 
year.  Although  a  small  increase  in 
monetary  terms,  it  was  propor- 
tionately higher  than  the  level  of 
inflation  and  the  proposed  in- 
crease in  NHS  global  sum. 


Board  members  felt  that  there 
should  he  no  increase  at  least  in 
the  initial  registration  fee  or 
annual  retention  fee  and  that 
these  views  should  be  expressed 
to  the  Department  of  Health. 
Tanna's  call  for  EGM  The  Board 
continued  to  puzzle  over  why 
Ashwin  Tanna  wanted  to  enforce 
an  extraordinary  general  meeting 
of  the  NPA  (last  week,  p581 ).  After 
considering  a  detailed  letter  from 
him,  the  Board  was  still  unsure 
why  he  wanted  to  increase 
rigidity  and  restriction  on 
qualification  for  membership  of 
the  NPA  Board. 

Board  members  could  not 
accept  his  argument  that  if  they 
worked  fewer  than  16  hours  a 
week  in  a  pharmacy  they  would 
be  out  of  touch  with  NPA 
members'  needs.  Some  even 
argued  that  too  much  time  work- 
ing in  a  pharmacy  left  members 
with  little  time  to  devote  to  Board 
matters. 

As  most  Board  members  would 
qualify  under  Mr  Tanna's 
proposed  change  to  the  articles, 
the  Board  could  see  little  point  in 
putting  the  Association  to  such 
expense,  particularly  at  a  time 


when  the  organisation  was  doing 
its  best  to  keep  costs  to  a 
minimum  and  NPA  subscriptions 
down. 

Leaflets  too  restrictive  The  Board 
was  concerned  that  the  Doll's 
"approved"  practice  leaflet 
contained  a  declaration  that  "a 
registered  pharmacist  is  available 
on  the  premises  at  all  times 
during  the  contractual  opening 
hours  in  order  to  provide  advice 
and  counselling". 

Board  members  felt  that  this 
would  inhibit  members  from 
providing  domiciliary  services, 
delivering  oxygen  and  other 
extended  role  activities.  The 
requirement  to  have  a  phar- 
macist present  at  all  times  went 
beyond  the  law,  the  Code  of 
Ethics  and  the  terms  of  service. 
Price  marking  The  Board  agreed 
to  maintain  its  stance  against  the 
requirement  that  retailers  should 
price  their  goods  so  that  cus- 
tomers could  establish  prices 
without  asking  for  assistance. 
The  Board  felt  that  any  such 
requirement  would  impose  an 
impossible  burden  on  pharma- 
cists who  displayed  goods  such  as 
perfumes  in  cabinets. 


GPs  back  'opt  in'  generic 
substitution  by  pharmacists 


Nearly  three  quarters  of  GPs 
would  support  a  generic 
substitution  system  if  they  could 
"opt  in"  by  stating  on  the 
prescription  that  substitution 
could  take  place,  a  survey  has 
found. 

The  results,  published  in  the 
October  issue  of  BM\  News 
Review,  show  that  most  GPs 
would  oppose  a  situation  where 
pharmacists  were  given  the 
power  to  substitute  all  prescribed 
branded  drugs  with  generic 
equivalents. 
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While  there  was  support  for  an 
"opt  in"  scheme,  this  support 
lessened  if  the  GP  had  to  "opt 
out"  by  stating  that  he  did  not 
wish  substitution  to  take  place 
with  a  certain  prescription.  Only 
55  per  cent  of  GPs  favoured  this 
approach  with  nearly  a  third 
opposed. 

Commenting  on  the  results. 
Ian  Bogle,  chairman  of  the 
General  Medical  Services  Comm- 
ittee, said  that  there  was  supp>' " 
to  explore  the  possibility  ol 
generic  substitution. 


LPCs  make 
their  stand 

It  won't  have  taken  long  for 
the  jungle  drums  to  pass  the 
message  that  the  local 
pharmaceutical  committees 
have  thrown  out  PSNC's 
recommendation  that 
contractors  accept  the  latest 
pay  offer  from  the  munificent 
Department  of  Health. 

I  was  not  at  Sunday's 
conference,  but  was  sufficiently 
concerned  over  the  outcome  to 
phone  my  LPC  representative 
on  Sunday  night. 

I  am  not  surprised  at  the 
decision.  You  only  had  to  read 
last  week's  lead  story  in  C&D 
to  get  a  reflection  of  how  local 
contractors  in  my  area  feel. 

Pharmacists  have  had 
enough  of  being  pushed 
around.  They  are  genuinely 
angry,  but  are  also  frightened 
because  they  cannot  see  where 
their  businesses  are  going  or 
where  the  money  is  going  to 
come  from  to  keep  them  there. 

I  for  one  am  glad  we  have 
made  a  stand  against  the 
bullying  bureaucrats.  As  I 
understand  it,  PSNC  agrees 
that  the  financial  offer  is 
unacceptable  but  was 
recommending  its  acceptance 
because  it  was  frightened  of  the 
political  consequences  next 
year.  I  cannot  understand  that 
logic  since,  to  my  way  of 
thinking,  we  shall  only  end  up 
being  led  by  the  nose  again 
next  year  in  exactly  the  same 


way,  whether  we  "co-operate" 
this  year  or  not. 

The  fact  is  that  no  pharmacy 
contractor  will  trust  the  DoH 
again  while  Mr  Jeremiah 
remains  its  mouthpiece,  and 
the  Tories  remain  in  office. 

Contract 
location  out 
of  control 

I  definitely  do  not  like  the  way 
my  future,  and  that  of  the 
whole  of  community 
pharmacy,  is  presently  shaping. 

I  agree  that  the  current 
regulations  controlling  the 
granting  of  NHS  dispensing 
contracts  are  extremely 
cumbersome.  Looking  at  the 
time  taken  for  determination  of 
some  recent  appeals,  I  would 
fully  support  siime 
simplification  of  the  rules. 

Despite  not  mentioning  it  in 
its  latest  epistle  on  our 
contract,  rumour  persists  that 
the  Government  is  intent  on 
scrapping  the  present 
regulations  and  using  market 
forces  to  establish  a  natural 
level  of  community  pharmacies 
(see  news  story  right,  Editor). 

Those  in  power  obviously 
have  very  short  memories  if 
they  are  unable  to  remember 
the  reasons  for  the 
introduction  of  these  controls 
so  few  years  ago  —  and  the 
financial  sacrifice  that 
community  pharmacy  made  to 
achieve  some  small  measure  of 
practice  rationality. 

The  introduction  of  controls 
has  achieved  a  more  rational 
distribution  of  pharmacies  but, 
perversely,  has  put  more 
potential  monopolistic  control 
in  the  hands  of  the  multiples. 

If,  at  this  stage,  all  controls 
were  scrapped,  the  resulting 
free-for-all  could  only  benefit 
the  strong.  Instead  of 
encouraging  independent 
entrepreneurism,  it  would 
allow  unrestrained  multiple 
expansion,  leapfrogging  as  seen 
in  the  early  1980s,  and 
encourage  large  urban 
surgeries  to  greedily  establish 
their  own  limited  company 
pharmacies. 

And,  amid  all  this  mayhem, 
would  the  public  obtain  a 


better  service?  If  quality  in 
community  pharmacy  is 
defined  as  the  ease  and  speed 
with  which  a  prescription  is 
dispensed,  the  answer  would 
probably  be  "yes".  But 
successive  reports  have 
underlined  that  pharmacists 
make  a  far  greater  contribution 
to  the  health  of  the 
community.  To  restrict  our 
role  by  so-called  competition  at 
this  crucial  time  would  be 
shortsighted  in  the  extreme.  At 
the  moment  all  this  is 
speculation,  but  I  believe  there 
is  no  smoke  without  fire  and 
we  have  to  be  prepared  to  fight, 
and  this  time  genuinely,  for 
our  very  survival. 

When  is  a 
saving  not 
a  saving? 

Once  again  last  week,  a 
distraught  customer  came  in 
flourishing  a  well  travelled 
prescription  with  the  oft  heard 
plea:  "Have  you  got  ...?  I've 
tried  everywhere  else?" 

I  put  on  my  knowing  smile 
and  was  about  to  start  my 
conciliatory  speech  when  I  was 
stopped  by  the  script  itself:  28 
capsules  of  Bonefos.  No  wonder 
she  was  having  problems! 

Sodium  clodronate  is  not  a 
drug  commonly  used  in 
general  practice,  and  the  story 
was  that  the  lady's  mother  had 
been  sent  home  from  hospital 
for  three  weeks  with  only  two 
weeks'  supply  of  drugs,  and 
instructions  to  obtain  the  rest 
from  her  GP.  I  explained  the 
problems,  phoned  the 
wholesaler  to  ensure  they  had 
stock,  and  delivered  the  drug  a 
few  hours  later. 

No  damage  was  done  and  the 
lady's  therapy  was  not 
interrupted.  But  I  now  have 
over  £100  worth  of  drugs 
sitting  on  my  shelf  which  will 
eventually  go  out  of  date  and 
be  destroyed.  I  have  been 
reimbursed  the  full  cost  by  a 
broke  bulk  claim,  but  what  an 
unnecessary  waste. 

As  the  system  becomes  ever 
more  fragmented  by  actively 
competing  purchasers  and 
providers,  this  type  of  problem 
will  increase  and  the  apparent 
benefits  of  idealistic  market 
competition  will  soon  be  lost. 
One  individual  hospital  trust's 
profit  and  loss  account  may 
have  been  improved,  but  the 
overall  loss  to  the  NHS  and 
taxpayer  is  now  sitting  on  my 
shelf  waiting  to  be  incinerated! 
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No  plans  to 
abolish  entry 
controls 

The  Department  of  Health  has  no 
plans  to  abolish  the  controls  on 
entry  to  the  pharmaceutical  list, 
according  to  a  letter  sent  to  David 
Sharpe,  chairman  of  the  Phar- 
maceutical Services  Negotiating 
Committee. 

The  letter  was  prompted  by  a 
story  that  the  Sunday  Times  had 
proposed  to  run  to  the  effect  that 
the  DoH  was  going  to  remove 
some  or  all  of  the  controls  of 
entry. 

Putting  the  record  straight, 
Helen  Robinson,  of  the  DoH's 
policy  division,  said:  "I  can 
confirm  that  the  Department  has 
no  plans  to  abolish  entry  control. 
There  is  no  such  proposal  in  the 
Deregulation  Bill  that  is 
currently  being  prepared  by  the 
Department  of  Trade  and 
Industry." 

Six  years  after  the  introduction 
of  the  regulations  in  non-rural 
areas,  it  seemed  sensible  to  see 
whether  they  had  fulfilled  their 
purpose  or  whether  they  need  to 
be  amended,  she  said. 

"The  aim  of  the  review  is  to 
simplify  the  procedures  where 
possible  and  reduce  the 
administrative  burden  on  those 
who  have  to  use  them,"  said  Ms 
Robinson. 

TV  role  for 
Liverpool's 
Clitherow 

Liverpool  pharmacist  Jeremy! 
Clitherow  featured  in  a  TV  newsf 
item  last  week  on  the  dispensing! 
of  heroin  reefers. 

The  item,  which  was  run  as 
part  of  ITN's  "Focus  on  Britain" 
during  News  at  Ten,  has 
generated  a  great  deal  of  interest 
in  local  media  and  information 
filmed  is  being  considered  for j 
inclusion  in  a  longer  programme  j 
at  a  later  date. 

The  item  showed  a  young 
married  couple  with  a  child,  the 
father  of  which  was  a  heroin 
addict. 

It  also  interviewed  another 
addict,  seen  smoking  crack  on( 
screen,  who  explained  about  the 
financial  side  of  supporting  his 
habit. 

Mr  Clitherow  was  then  seen ( 
dispensing  the  reefers  and  a1 
reporter  weighed  out  a  gram  of 
diamorphine  and  talked  about 
the  difference  in  its  trade  price 
and  its  illegal  street  value. 

Mr  Clitherow  said  the  article, 
which  took  about  four  hours  to 
film,  had  emphasised  the  idea  of 
harm  reduction  both  for  the]] 
patient  and  for  the  community. 
"Pharmacy  came  over  as  a  caring 
health  profession,"  he  told 
Chemist  &  Druggist. 
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Millions  of 
women  get 
migraine, 
and  you're 
the  man 
with 

Migraleve 


8 

PINK  TABLETS 


YELLOW  TABLETS 


Migraleve 


As  many  as  one  in  ten  people  are  migraine  sufferers. 

For  them,  prompt  relief  can  feel  like  a  miracle.  Only 
you  stock  Migraleve  -  the  no.  1  treatment  for  migraine,  the 
no.  3  strong  analgesic  in  pharmacy.* 

Stock  more  of  Migraleve  12's  and  a  lot 
more  people  could  have  a  lot  to  thank  you  for. 


•Based  on  OTC  cash  sales,  Nielsen  March  1993. 


FAST  RELIEF 
FOR  MIGRAINE 
HEADACHE, 
NAUSEA  AND 
VOMITING 


V< 


It  could  make  you  very  pop 
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Charwell  Pharmaceuticals  Ltd..  Charweil  House, 
Wilsom  Road.  Alton.  Hampshire  GU34  -TJ. 
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Norplant  widens 
contraceptive  choice 


The  launch  of  Norplant 
by  Roussel  into  the  UK 
offers  women  a  wider 
choice  of  contraceptive. 

Norplant  consists  of 
six  flexible  capsules 
containing  levonorgestrel, 
which  are  inserted  under 
the  skin  of  the  upper  arm. 
Once  in  place,  it  provides 
contraceptive  cover,  com- 
parable in  efficacy  to  the 
Pill,  for  up  to  five  years. 

An  important  feature  of  Nor- 
plant is  that  it  is  completely 
reversible  and  fertility  levels 
return  to  normal  within  24  hours 
of  removal  of  the  device. 

Norplant  is  prescribable  on 
FP10  and  can  be  ordered  through 
wholesalers.  There  are  35  training 
centres  in  the  UK  where  doctors 
can  be  trained  in  the  insertion 
and  removal  of  Norplant  as  well 
as  patient  counselling.  Roussel 
say  under  a  "training  cascade 
scheme",  this  number  will 
increase. 

David  Bromham,  a  senior 
lecturer  in  obstetrics  and  gynae- 
cology at  St  James's  University 
Hospital,  Leeds,  welcomed 
Norplant  as  an  "extension  of 
women's  contraceptive  choice". 

He  has  found  that  Norplant  is 
particularly  popular  with  younger 
women.  This  reflects  the  trend  in 


the  US,  where  older  women  who 
had  completed  their  families 
were  expected  to  be  the  highest 
users,  hut  a  large  proportion  of 
the  users  are  young  women  who 
have  not  yet  begun  families. 
Product  licence  holder  Roussel 
Laboratories  Ltd,  Broadwater 
Park,  Denham,  Uxbridge, 
Middlesex  UB9  5HP 
Presentation  Six  flexible  cap- 
sules, made  of  medical  grade 
elastomer,  each  containing  38mg 
levonorgestrel.  They  are  sub- 
dermally  implanted  where  they 
release  the  progestogen  over  a 
period  of  five  years. 
Uses  A  long-term  reversible 
contraceptive  system.  It  is 
licensed  for  use  in  women  aged 
from  18  to  40  years.  Its  efficacy 
may  be  reduce  in  heavier  women. 
Dosage  The  six  capsules  are 
inserted  under  the  skin  of  the 


upper  arm  in  a  fan  shape, 
using  a  trocar.  Ideally 
Norplant  should  be 
inserted  on  day  one  of  the 
menstrual  cycle,  but  may 
be  inserted  from  days  two 
to  five  and  additional 
non-hormonal  contracep- 
tives used  for  seven  days 
afterwards.  The  capsules 
are  removed  after  five 
years. 
Contra-indications 
Pregnancy,  levonorgestrel  sensit- 
ivity, undiagnosed  vaginal 
bleeding,  sex  hormone-dependent 
neoplasia,  acute  liver  disease  or 
liver  tumours.  See  Data  Sheet. 
Interactions  Hepatic  enzyme 
inducers  such  as  carbamazepine, 
barbiturates,  phenytoin,  primi- 
done, phenylbutazone,  rifampicin 
and  griseofulvin  may  reduce  the 
contraceptive  efficacy. 
Side-effects  Irregular  or  pro- 
longed menstrual  bleeding, 
amenorrhoea,  headache,  acne. 
See  Data  Sheet. 

Storage  At  or  below  30°C  in  a  dry 

place  away  from  sunlight. 

Legal  category  POM. 

Pack  size  Sterile  pack  containing 

six  capsules  for  use  by  a  single 

patient. 

Price  Basic  NHS  price  £179. 
Product    licence    number  PL 

0109/0249. 


Metered 
Flixotide 
inhalers 

Flixotide  is  now  available  in 
metered  dose  inhaler  presen- 
tations in  three  strengths:  25,  50 
and  125  micrograms  fluticasone. 
Flixotide  inhaler  is  indicated  for 
asthmatics  over  four  years  old, 
including  the  elderly,  and  can  be 
used  with  a  Volumatic  spacer 
device.  Fluticasone  was  pre- 
viously only  available  for  asthma 
prophylaxis  in  a  diskhaler  form. 

Flixotide  combines  high 
topical  anti-inflammatory  activity 
with  neglibile  oral  systemic 
bioavailability,  due  to  poor 
absorption  from  the  gastro- 
intestinal tract  and  virtually 
complete  first  pass  metabolism 
in  the  liver.  The  swallowed 
fraction  of  a  dose  will  produce 
low  systemic  levels  of  the 
steroid,  reducing  the  potential 
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risk  of  side-effects. 

In  adults  and  children  over  16, 
the  dosage  range  is  100  to  1,000 
meg  twice  daily.  Children  aged 
over  four  should  be  given  50  to 
lOOmcg  twice  daily.  The  125mcg 
inhaler  is  not  suitable  for  use 
in  children.  It  needs  to  be  taken 
on  a  regular  basis  for  maximum 
efficacy. 

The  basic  prices  of  the  inhalers 
are  25mcg  (£6.86),  50mcg  (£1 1.43) 
and  125mcg  (£22.86).  The  in- 
haler presentation  is  £1.37  less 
than  the  equivalent  diskhaler. 
Allen  &  Hanburys  Ltd.  Tel: 
081-990  9888. 


Higher 
strength 
Losec 

Losec  capsules  are  now  available 
in  a  40mg  strength.  Astra  say  the 
higher  strength  is  in  response  to 
patients  requiring  a  greater 
degree  of  acid  suppression  than 
that  offered  by  20mg  omeprazole. 

Losec  has  been  used  in  a  dose 
of  40mg  once  daily  in  patients 
with  reflux  oesophagitis  refrac- 
tory to  other  therapy.  Healing 
usually  occurred  within  eight 
weeks  and  then  most  patients  can 
be  continued  at  a  dosage  of  20mg 
daily. 

In  severe  cases  of  duodenal  and 
benign  gastric  ulcers,  the  dose 
can  be  increased  from  20mg  daily 
to  40mg  once  daily. 

Losec  40mg  capsules  are 
available  in  packs  of  7  (£17.72)  or 
14  (£36.36).  Astra  Pharmaceuti- 
cals Ltd.  Tel:  0923  266191. 


Treat  infertility 

Normegon  (human  menopausal 
gonadotrophins  —  HMG,  FSH: 
LH,  3:1),  a  new  infertility 
injection,  has  been  launched  by 
Organon  Laboratories.  The 
product  is  available  in  a  one 
ampoule  pack  plus  solvent  (£18) 
and  ten  ampoule  packs  with 
solvent  (£180).  Organon 
Laboratories.  Tel:  0223  423445. 

Galenamox 
addition 

Galen  have  added  Galenamox 
(amoxycillin)  seven-day  treatment 
packs  to  their  range.  The 
21-capsule  packs  contain  a  patient 
information  leaflet  in  English, 
Punjabi,  Urdu  and  Gujarati.The 
packs  are  available  in  250mg 
(£1.95)  and  500mg  (£3.59) 
strengths.  Galen.  Tel:  0762 
334974. 

Phasal  shortage 

Lagap  Pharmaceuticals  are  unable 
to  supply  Phasal  (lithium 
carbonate)  300mg  SR  tablets  until 
further  notice.  Lagap.  Tel:  0420 
478301. 

Pregstik  recall 

Organon  Laboratories  are 
recalling  Pregstik  pregnancy  test 
kits  with  packing  numbers 
10611783, 10925784  and 
10925867  as  they  have  been 
shown  to  give  results  open  to 
misinterpretation.  Organon.  Tel: 
0223  423445. 

New  Rhinolast  pack 

Asta  Medica  are  replacing  the 
10ml  Rhinolast  pack  with  a 
2  x  10ml  pack  (£12.48)  which 
provides  a  month's  treatment. 
Asta  Medica.  Tel:  0223  423434. 

Autohalers  from  Bl 

Atrovent,  Duovent  and  Oxivent 
are  now  available  as  autohalers. 
The  NHS  prices  are:  Atrovent 
£10.43,  Duovent  £11.57  and 
Oxivent  £19.65.  Boehringer 
Ingelheim.  Tel:  0344  424600. 

Changes  for  Ciba 

The  following  products  will  now 
be  sold  and  distributed  by  Ciba 
Vision:  Teoptic  eye  drops  1  per 
cent  and  2  per  cent, 
Otrivine-Antistin  eye  drops, 
Voltarol  Ophtha  eye  drops, 
Tanderil  eye  ointment  and 
Ismelin  eye  drops.  The  following 
price  changes  also  apply:  Teoptic 
eye  drops  1  per  cent  are  reduced 
to  £4.83  and  Ismelin  eye  drops  to 
£0.60.  Ciba  Vision.  Tel:  0489 
785399. 

Price  cut  for  Vivotif 

Evans  Medical  have  cut  the  price 
of  Vivotif  oral  typhoid  vaccine  by 
40  per  cent  to  £14.85  for  a 
three-capsule  course.  Evans 
Medical.  Tel:  0372  364000. 
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.f  heartburn  is  left  untreated,  hydrochloric  acid  in  the  stomach's  contents  can  cause  damage  to  the  oesophagus. 

Gaviscon  protects  the  oesophagus  by  forming  a  physical  alginate  barrier  which  keeps  acid  in  the  stomach  -  where  it 

works,  and  away  from  the  sensitive  oesophagus  lining  -  where  it  hurts. 

Gaviscon  stops  acid  reflux  and  relieves  the  nam  ot  heartburn  Tz  •  j       l  i 

h  h  Keeps  acid  where  it  work 

m  8  out  of  lo  patients.'  not  where  it  hurts 

Relieve  the  pam  and  reduce  the  damage  caused  by  heartburn.  Recommend  Gaviscon. 

Prescribing  Information.  Active  Ingredients:  Liquid  Sodium  alginate  BP  500mg,  sodium  bicarbonate  Ph  tut  2<'7mg  calcium  carbonate  Ph  Eur  Ibllmg  per  lllml  dose    Gaviscon  25<*  Tablet  Alginic  acid  BP  2^''ii  \ 
bicarbonate  Ph  Eur  K5mg.  aluminium  hydroxide  gel  BP  5l>mg.  magnesium  (risilicate  Ph  Eur  12.Smg  per  tablet    Indications:  Gaviscon  Liquid  Heartburn,  including  heartburn  of  pregnancy,  dyspepsia  a 
rctlux,  hiatus  hernia  and  retlux  oesophagitis    Gaviscon  250:  Heartburn  and  acid  indigestion    Contra-Indications:   None  known  Dosage  Instructions:  Gaviscon  Liquid  Adults  and  children  over  12  10-20m 
5-10m!  liquid  after  meals  and  at  bedtime    Gaviscon  2511:  Adults  and  children  over  12  2  tablets  to  be  chewed  thoroughly  as  required    Children  under  12:  Not  recommended    Note:  1'iml  J 
liquid  contains  6  2mmol  sodium    One  Gaviscon  2511  tablet  contains  1  H2mmol  sodium    Both  liquid  and  tablet  forms  of  Gaviscon  are  sugar-free    Retail  prices:  100ml  £1  60,  200ml  £2  86      D  ^ 
24  tablets  £1.95.  Product  Licence  Nos:  44/0058  Liquid  Gaviscon    44/0103  Gaviscon  250   Legal  Category:  ( , si    Product  Licence  Holder:  Reckirt  &  Colman  Products  Limited,    KECKITT^S;  VA>? 
Dansom  Lane,  Hull  HU8  7DS  GAVISCON*  and  the  sword  &  circle  symbol  are  trademarks  Date  of  preparation:  I  G/93  Reference  1.  Chevrel  B  (1980)J  fni  Med  Res  8:300-302 


Migraine 
management 
guidelines 

New  guidelines  for  managing 
migraine  in  general  practice  have 
been  developed  by  13  leading 
neurologists. 

Large  numbers  of  migraine 
sufferers  are  inappropriately 
referred  to  neurologists,  and  the 
aim  of  the  guidelines  is  to 
improve  diagnosis  and  manage- 
ment of  the  condition  at  the 
primary  care  level. 

Management  of  migraine  by 
CPs  allows  hospital  resources  to 
be  used  more  efficiently  and 
effectively  for  those  patients  who 


do  require  referral. 

Dr  Leslie  Findley,  a  con- 
tributor to  the  guidelines,  says 
pharmacists  have  an  important 
role  to  play  in  monitoring  sales  of 
analgesics. 

"It  is  important  that  pharma- 
cists understand  migraine  and 
headache  syndromes  so  they  can 
advise  on  appropriate  treatment 
and  know  when  to  refer  to  the 
GP,"  he  said. 

He  believes  that  migraine 
should  be  managed  in  an  holistic 
way,  with  patients  counselled  to 
keep  a  headache  diary,  discover 
trigger  factors  and  monitor  drug 
therapy. 

It  is  estimated  that  four  million 
working  days  are  lost  every  year 
in  the  I  K  as  a  result  ot  migraine. 


Salbutamol  tolerance 
with  regular  use 


Regular  use  of  salbutamol  in 
conventional  doses  has  been 
shown  to  increase  airway 
responsiveness  to  allergens  and 
produce  tolerance  to  the 
protective  effect  of  salbutamol 
against  bronchoconstriction, 
according  to  a  study  in  The 
Lancet. 

A  two-week  study  carried  out 
on  13  mild  asthmatic  patients 
involved  giving  one  group 
inhaled  salbutamol  (200mcg  four 
times  daily)  and  the  other  a 
placebo. 

The  use  of  salbutamol  almost 


doubled  increased  airway  res- 
ponsiveness to  allergen  but  not  to 
methacholine.  Tolerance  developed 
to  the  protective  effects  of 
salbutamol  on  bronchoconstric- 
tion induced  by  both  stimuli. 
The  bronchodilator  responsive- 
ness was  the  same  in  both  groups 
of  patients. 

Allen  &  Hanburys  say  that 
none  of  the  results  indicate  a 
clinical  relevance  and  that  the 
effect  found  on  airway  response 
to  allergen  challenge  is  at 
variance  with  other  larger 
studies. 


New  action  for  menthol 


Menthol  has  been  used  in 
medications  for  over  100  years 
hut  has  been  perceived  as  a 
relatively  inactive  ingredient  in 
cough  and  cold  preparations. 

But  research  carried  out  by  Dr 
Ron  Eccles  and  his  staff  at  the 
Common  Cold  and  Research 
Centre  at  the  University  of  Wales 
has  found  that  menthol  can  offer 
subjective  relief  of  nasal  con- 
gestion by  sensitising  receptors 
in  the  nose  and  throat. 

Menthol  has  been  shown  to 
influence  calcium  movement 
through  the  calcium  channels  of 


sensory  nerve  endings,  causing 
them  to  become  more  sensitive  to 
cold.  This  accounts  for  the 
"sensation  of  nasal  airflow" 
which  is  not  accompanied  by  a 
decrease  in  airway  resistance. 

Through  his  work  with 
isomers  of  menthol,  Dr  Eccles 
has  found  evidence  of  a  specific 
effect.  The  naturally  occurring  L 
isomer  of  menthol  is  the  only  one 
of  the  eight  isomers  with  a 
coolant  action. 

Other  beneficial  actions  of 
menthol  in  the  common  cold, 
suggested  by  Dr  Eccles,  include  a 


mild  inhibitory  action  on 
ventilation.  This  led  to  a 
smoother  breathing  pattern  and 
increased  activity  of  accessory 
respiratory  muscles,  which  is 
important  in  maintaining  the 
patency  of  airways  especially 
during  sleep.  Dr  Eccles  described 
menthol  as  extremely  safe  and 
effective  for  OTC  treatment  of 
cough  and  congestion. 

He  was  one  of  a  number  of 
European  speakers  at  Euro- 
pharmacy  '93  Common  Cold 
Study  forum,  which  was  partly 
sponsored  by  Procter  &  Gamble. 


Epilepsy  is 
overdiagnosed 

Many  CPs  in  the  UK  wrongly 
diagnose  epilepsy,  says  Dr  David 
Chadwick,  a  consultant  clinical 
neurologist  at  the  Walton  Centre 
for  Neurology  and  Neurosurgery 
in  Liverpool. 

Speaking  at  a  Parke-Davis 
symposium  on  epilepsy,  Dr 
Chadwick  said  Britain  should 
move  to  a  US  model  where  diag- 
nosis is  performed  by  a  neurolo- 
gist. But  in  the  UK  there  is  only 
one  neurologist  per  300,000  com- 
pared to  one  per  30,000  in  the  US. 


Simple  constipation  and  other  simple 
bowel  irregularities  are  such  a  routine  part  of 
your  workload,  you  need  a  treatment  you 
can  tus    to  regularly  and  routinely. 


FVbogel  Orange 

%1  IsDaahula  Husk  BP 


Tus 


Fybogel  Orange,  routinely. 


Fybogel  Pharm,  ,  ■  Prescribing  Information  Indications:  Conditions 
requiring  .1  high— fibre  1  's  imen,  eg  relief  of  constipation  and  maintenance  of 
regularity.  Dosage  and  Administration:  (To  be  taken  in  water)  Adults 
and  children  over  12.  >  me  sachet  morning  and  evening  Children  6—12 
years:  Half  to  one  level  tiiiI  spoonful  depending  on  age  and  size,  morning 
and  evening.  Children  under  6  years:  To  be  taken  only  on  medical  advice. 
Contra— indications.  Warning,  etc.:  Fybogel  is  contra— indicated  in  cases 


Ispaghula  Husk  BP 

Regular  as  clockwork 

(T^)  Reckitt  &  Colm.ui  Products  Limited 

of  intestinal  obstruction  and  colonic  atony.  Each  sachet  contains  3.5g 
Ispaghula  husk  BP  and  also  contains  aspartame  Legal  Category:  GSL. 
RSP  Price:  At  Jan  '93  10  Sachets  £1.25.  PL  No.;  Fybogel  0044/0041. 
Fybogel  Orange  0044/0068.  Reckitt  <S.  Colman  Products  Ltd.  Hull,  HU8 
7DS.  from  whom  further  information  is  available,  f  ybogel,  f  ybogel 
(  >range,  and  the  sword  and  circle  are  trademarks  of  Reckitt  is;  Colman 
Products  I  td  Date  of  preparation:  13/07/1993. 
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r  Creme  Rinse.  Essential  information.  Presentation  Each  59ml  bottle  of  Lyclear  contains  1%  w/w  permethrin  plus  20%  w/w  isopropanol  in  a  creme-rinse  base.  Uses  For  the-  treatment  ol 
,use  (Pediculus  humanus  capitis)  infections.  Dosage  and  administration  Adults  and  children  over  ft  months  Shampoo  hair  as  normal,  rinse  and  towel  dry.  Shake  the  bottle  thorough!)  and  apply 
i  Lyclear  to  saturate  the  hair  and  scalp.  Leave  on  the  hair  lor  10  minutes,  then  rinse  thoroughly  with  water  and  dry  in  the  usual  way.  Contra-indications,  warnings,  etc.  Contra- 
ms:  Hypersensitivity  to  permethrins,  other  synthetic  pyrethroids  or  pyrethrins.  Precautions:  Lor  external  use  only.  Wear  gloves  lor  multiple  applications.  Only  use  in  children  under 
ths  under  medical  supervision.  Use  in  pregnancy  only  if  clearly  needed.  Side-  and  adverse  effects:  Adverse  reactions  are  infrequent,  mild  and  transitory,  and  are  usually  also  symptoms 
I  louse  infection.  Cost:  11.94  (PL  5/0252).  Legal  category:  P.  Date  of  preparation:  March  IWi.  Reference  I.  Data  on  file,  The  Wellcome  Foundation  Ltd.  *Trade  Mark, 
information  is  available  on  request.  The  Wellcome  Foundation  Ltd,  Crewe,  Cheshire 


ft 

Wellcome 


1 1 0-minute  application  of  Lyclear 
Jeme  Rinse  has  quite  an  effect,  it 
an  achieve  a  99%  kill  of  head  lice 
ind  their  eggs. 1 

In  addition  to  being  effective, 


Lyclear  Creme  Rinse  s  formulation 
is  conditioning,  quick  and  pleasant 
to  use. 

So  while  this  is  bad  news  for  head 
lice,  it's  good  news  for  patients. 


LYCLEAR 

permethrin  T\  • 


Creme  Rinse 


CR66  August  l>  5 


Counterpoints 


Cool  new  look  for 
Lister  rnouthwashes 


Listerine  and  Listermint 
mouthwashes  are  being 
relaunched  with  new 
packaging  and  improved 
flavours  in  a  drive  to 
increase  market  share. 

The  new  packs  are  oval 
in  shape,  which  makes 
more  efficient  use  of  shelf 
space,  say  Warner- 
Lambert.  The  anti-plaque 
and  fresh  breath  claims 
have  been  given  more 
emphasis. 

Listermint  has  an 
improved  "even  mintier 
taste",  which  will  be 
flashed  on-pack. 
Differentiation  between 
the  Original  and  Fluoride 
variants  has  been 
strengthened. 

The  relaunch  will  be 
supported  by  a  £2  million 
television  campaign, 
supplemented  by  trial  1  i ng 
and  on-pack  promotions. 

Listerine  has  a  19  per 
cent  share  of  the 
mouthwash  market,  say 
Warner-Lambert.  Tel: 
0703  620500. 


Compact 
gifts  for 
Xmas 

Sutherland  Health  are 
introducing  three  compact 
gifts  for  Christmas 
stocking  fillers. 

Sanos  Pop  is  a  travel 
toothbrush  which  comes 
with  a  tube  of  toothpaste 
and  a  toothpick.  All  are 
housed  inside  a  storage 
case.  It  retails  at  £1.99  and 
is  available  in  outers  of  25 
at  a  cost  of  £29.65. 

The  Travel  Compact  is  a 
complete  dental  care  kit 
with  a  detachable 
toothbru  ;h,  toothpaste, 
mouthw;.     and  dental 
floss-con       sthpick.  The 
top  of  the       liner  can  be 
used  as  a  m^,      ish  cup. 
The  set  retail        :  99  and 
is  available  in  >  'ay 
unit  containing       >>s  at  a 
cost  of  £35.65. 

Finally,  the  Purse 
tampon  case  availabk- 
two  sizes  (with  and 
without  an  applicator).  1! 
retails  at  £1.99  with  a  24 
unit  display  pack  costing 
£27.25.  Sutherland  Health. 
Tel:  0635  874488. 


Help  for 

natural 

mothers 

Natural  Mother  nursing 
pads  are  disposable  breast 
pads  from  Evenflo  (£2.10 
for  36).  Made  from  natural 
materials  which  won't 
irritate  skin,  the  breast 
pads  have  a  one-way  shield 
which  prevents  moisture 
filtering  back  to  the  skin. 
Evenflo.  Tel:  0223 
264777. 


Light  up 
with 

Micromark 

Cartoon  dusk-to-dawn 
night  lights  are  the  latest 
introduction  from 
Micromark  (£9.99  each). 

The  lights  feature 
characters  Tom  &  Jerry, 
Postman  Pat  and  My  Little 
Pony.  They  switch  on 
automatically  at  dusk  and 
off  at  dawn.  Micromark. 
Tel:  081-881  2001. 


Warm  up  bottles  and 
meals  with  Cannon 


Avent's  Bottle  and 
Babyfood  Warmer  takes 
just  eight  minutes  to  heat 
milk  from  the  fridge  or 
jars  of  babyfood.  It  will 
take  any  type  of  feeding 
bottle. 

The  warmer  has  a 
feeding  bowl  which  rests 
on  the  top  to  keep  food 


warm.  It  can  also  be  used 
separately  to  heat  food  in  a 
microwave. 

The  bottle  warmer  has 
three  settings  and  an 
indicator  showing  when 
the  food  is  hot  enough.The 
retail  price  is  £19.99. 
Cannon  Babysafe.  Tel: 
0787  280191. 


New  look 
healthy 

Abidec  babies' 
multivitamin  drops  has 
been  relaunched  with 
more  contemporary 
packaging. 

In  response  to  consumer 
research,  there  is  now 
clearer  information 
on-pack,  with  descriptions 
reading  "Why  do  children 
need  vitamins?"  and 
"Abidec  for  healthy 
growth".  The  dropper  has 
also  been  improved. 

A  survey  carried  out  for 


Abidec  for 
growth 

Warner-Lambert  revealed 
that  71  per  cent  of 
mothers  with  children 
under  12  believe  vitamin 
and  mineral  supplements 
help  the  healthy  growth 
and  development  of  their 
child.  Some  45  per  cent 
thought  that  vitamins  and 
minerals  helped  prevent 
common  illnesses  and  63 
per  cent  said  they  could 
help  children  recover  from 
illness.  Warner-Lambert. 
Tel:  0703  620500. 


£7.5m  TV  campaign 
for  SB  Winter  range 


Smithkline  Beecham 
Consumer  Brands  will  be 
supporting  their  Winter 
remedies  ranges  with  a 
£7.5  million  TV  advertising 
campaign  running 
throughout  the  traditional 
cough  and  cold  season. 
The  campaign  features 
new  ads  for  the  Beechams 
range  including  the  new 
Lemon  Tablets,  Day  Nurse 
and  Night  Nurse  range  and 
Contac  capsules. 

The  commercials  for  the 
Beechams  range  will  run 
from  October  to  February 
at  a  cost  of  £3m.  The 
£1.5m  Day  Nurse  and 
Night  Nurse  campaign  will 
run  from  December  to 
February.  A  new 
commercial  has  been 
developed  for  Contac 
capsules  to  highlight  the 
sustained  release  action 
and  efficacy.  It  will  run 


from  November  to 
February  and  cost  £1.5m. 
There  will  be  a  repeat 
£1.5m  TV  campaign  for 
Veno's,  running  from 
December  to  February. 

David  Crow,  head  of 
marketing  for  OTC 
medicines,  said:  "This  is 
the  strongest  ever 
advertising  campaign  for 
Winter  remedies  and 
reflects  the  company's 
commitment  to  P  brands 
and  the  pharmacy  sector 
in  particular." 

As  part  of  the  increased 
focus  on  retail  pharmacy 
(see  Business  News  pg 
648),  Smithkline  Beecham 
will  be  introducing 
pharmacy  assistant 
training  modules  during 
1994.  Smithkline 
Beecham  Consumer 
Brands.  Tel:  081-560 
5151. 
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KNOCKOUT  NEWS 
FROM  THf  BEST  SELLER 


Transvasin  Heat  Rub  is  a  big  hit!  Widely  prescribed  and 
recommended  by  (IP's  for  more  than  twenty  years,  it  has  a 
heavyweight  reputation  for  providing  effective  relief. 

So  much  so  that  it  continues  to  be  the 
biggest  selling  single  heat  rub  pack  in 
the  topical  analgesic  market. 

Now,  here's  news  that  w  ill  knock  you 
out!  The  strongest  ewer  brand  support 
campaign  ensures  the  strongest  opportunity 
for  even  more  profitable  growth. 


We're  leading  the  way  with  a  hard  hitting  national  consumer 
idvertising  campaign  and  knockout  promotional  offers. 

rYansvasin  Heat  Rub  is  now  also  available  in  a  new  bigger 
value  80g  pack.  So  the  Transvasin  range 
of  40g,  80g,  and  heat  spray,  provides 
even  more  sales  opportunities. 

So,  it  you  want  rapid  effective  relief 
for  your  customers  -  and  rapid  effective 
sales  for  yourself  -  back  the  champion: 
stock  up  with  Transvasin,  now. 


Seton 

Healthcare  Group  pic 


j: 


Seton  Healthcare  Group  pic,  Tubiton  House.  Oldham  OLI  3HS,  England.  Telephone:  061-652-222j 

Transvasin  is  .<  Tradt  Mark  ofSeton 


♦ 


GO  ON 


xncrea 


YOUR  MILK  SALES  'TIL  TH 


I  f arte 

FOLLOW-ON  MILK 

MONTHS 


A  nourishing  milk 
*h  is  richer  in 
lron  and  vitamins 
,nat)  cows'  milk, 
citable  up  to  24 
m°nths,  an  ideal 
implement  to 
so'id  food. 


Not  surprisingly,  Farley's  milks  are  set 
to  grow  faster  than  the  rest  of  the  herd. 

Repackaged  and  renamed,  they're  now 
the  best  looking  and  most  easily  understood 
way  of  increasing  your  milk  sales. 

Within  a  rapidly  expanding  market, 
we're  confident  these  changes  will  make 
Farley's  more  popular  than  ever.  Be  prepared 
for  a  stampede. 


On  TV  Next  Week 


Andrex  Moist  gets  a 
new  iook 


Scott  are  relaunching  their 
Andrex  Moist  toilet  tissue 
range  with  a  new  refill  and 
updated  pack  designs.  The 
moves  are  part  of  a  £2.5 
million  marketing  spend 
on  the  brand  this  year. 

The  need  for  a  refill 
pack  was  highlighted  in 
research  which  showed 
that  consumers  thought  it 
wasteful  to  buy  a  new  tub 
each  time.  The  new  packs 
(£1.55)  hold  40  sheets 
which  can  either  be  placed 
in  the  original  container 
while  still  in  their  outer 
wrapper  or  can  be 
unwrapped  totally. 

The  new  pack  design  is 
aimed  at  improving  the 
attractiveness  of  the 
product  and  encouraging 
consumers  to  site  the 
packs  in-house,  says 
Andrex  product  group 
manager  Richard  Moss. 
The  new  design  shows  a 
water  lily  and  water 
ripples,  and  focuses  more 
on  the  fact  that  it  is  moist 
tissue  rather  than  on  the 
Andrex  name. 

The  refill  launch  and 
pack  redesign  follows  a 
year  in  which  the  moist 
toilet  tissue  market  grew 
by  72.5  per  cent,  making  it 
the  second  fastest  growing 
grocery  sector.  But  Mr 
Moss  believes  there  is  still 
room  for  future  growth. 
UK  penetration  is  just  4.1 
per  cent  while  in  The 
Netherlands  and  Germany, 
product  usage  is  33  per 
cent  and  21  per  cent 
respectively. 

Mr  Moss  also  believes 
that  pharmacies  can 
capitalise  on  this  growth. 
Many  people  come  to  use 
these  products  because 


they  originally  suffer  with 
a  medical  condition  such 
as  haemorrhoids  or 
stomach  upsets,  but  extra 
cleanliness  is  an  added 
benefit,  he  says. 

Scott  have  produced  a 
planogram  for  the 
pharmacy  sector  which 
recommends  putting  moist 
toilet  tissues  next  to  dry. 

To  support  the  launch, 
the  company  has  opted  for 


Press  advertising  rather 
than  TV  with  the  emphasis 
on  making  the  product 
more  useful  for  the 
general  consumer. 

Press  promotions  will 
also  support  the  refill 
launch  as  will  direct 
mailing  to  300,000  homes 
and  an  on-pack  promotion 
with  Andrex  dry  toilet 
tissue.  Scott  Ltd.  Tel: 
0342  327191. 


Wei  la  put  confidence 
in  new-look  colour 


Wella's  Colour  Confidence 
and  Wash  Out  Colour  are 
being  relaunched  this 
Autumn  with  new 
packaging  and  additional 
shades. 

The  new-look  packs 
feature  clearer  branding, 
emphasising  the  Wella 
Color  name  for  greater 
impact.  The  Colour 
Confidence  packs  are  now 
narrower,  enabling 
retailers  to  stock  a  larger 


Softness  in  a  bottle 

Soothing 

r 

in  a  tub 

docrenfl 

baby 
lotion 


200ml  c  U.,1- 


Pharmax  have  produced  a  shovcard  for  their  Sudocrem 
antiseptic  cream,  designed  for  window  display.  The  card  is 
available  from  Pharmax  representatives.  Pharmax.  Tel: 
0322  550550 
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selection  of  shades. 

There  are  two  new 
shades  for  Wash  Out 
Colour  —  Rich  Conker,  a 
vibrant  red,  and  Autumn 
Flame,  a  warm  copper 
tone.  Wella  GB.  Tel:  0256 
20202. 


Triple 
Lil-lets 
Autumn 
promotion 

Smith  &  Nephew  are 
supporting  their  Lil-lets 
range  with  three 
promotions  starting  this 
month. 

A  full  refund  is  available 
to  consumers  purchasing 
the  eight-size  packs  who 
produce  a  proof  of 
purchase. 

The  16  and  32  packs  are 
flashed  with  instant  win 
stickers.  There  are  ten  first 
prizes  of  Sony  Music  CD 
systems,  100  second  prizes 
of  Sony  Walkmans,  1,000 
third  prizes  of  £10  Our 
Price  vouchers  and  5,000 
prizes  of  £5  vouchers. 

All  packs  will  have  an 
extra  25  per  cent  fill. 
Smith  &  Nephew 
Consumer  Products.  Tel: 
021-327  4750. 


GTV  Grampian  C4  Channel  4 

B  Border  U  Ulster 

BSkyB  British  Sky  G  Granada 

Broadcasting  A  Anglia 

C  Central  CAR  Carlton 

CTV  Channel  Islands  GMTV  Breakfast 

LWT  London  Weekend  Television 


STV  Scotland  (central) 

Y  Yorkshire 

HTV  Wales  &  West 

M  Meridian 

TT  Tyne  Tees 

W  Westcountry 


Askit: 

GTV,S 

Colgate  Total: 

G,  M 

Nicorette: 

All  areas  except  HTV,  CTV,  GMTV 

Nieotinell  patch: 

All  areas 

Nivea  Visage: 

GMTV,  BskyB 

Nurofen: 

All  areas 

Palmolive  2  in  1: 

All  areas 

Peaudouce: 

C4,  GMTV 

Rap-eze: 

All  areas  except  CTV 

Rennie:              All  areas  except  U,  W,  CAR,  GMTV,  BskyB 

Slim-Fast: 

All  areas 

Solpadeine: 

CTV.  STV,  B,TT 

Synergie  Essential  Care: 

All  areas  except  GMTV 

Wrigley's  Extra  &  Orbit: 

All  areas 

Red  Indian  holiday 
with  Healthilife 


Tying  in  with  the  Red 
Indian  theme  of  their 
evening  primrose  oil, 
Healthilife  are  offering 
consumers  a  two-week 
holiday  in  Arizona. 

They  can  complete  an 
entry  form  in-store  by 
answering  five  questions. 

For  retailers  the  top  50 


window  displays  can  win 
Thomas  Cook  vouchers  to 
the  value  of  £100.  A  point- 
of-sale  kit  which  includes  a 
poster,  Indian  girl/EPO  tub 
card  and  in-store  display 
unit  with  competition 
leaflets  is  available. 
Healthilife.  Tel:  0274 
595021. 


Roche  Nicholas  have  launched  a  consumer  booklet  aimed  at 
the  country's  5.5  million  migraine  sufferers.  Entitled 
Managing  Migraine  —  Putting  the  Pieces  Together,  the 
guide  helps  identify  trigger  factors  and  warning  signs  of  an 
attack  and  gives  practical  advice  on  how  to  deal  with  them. 
The  booklet  has  been  endorsed  by  the  Migraine  Trust  and 
by  the  British  Migraine  Association.  Copies  are  available 
from  the  company  at  PO  Box  8,  Welwyn  Garden  City,  Herts 
AL7  3AY.  Roche  Nicholas  Consumer  Healthcare.  Tel:  0707 
366000 
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INSERT 
TEST  STRIP 

APPLY 
BLOOD 


-  HANDSET 

DIAL  HELPLINE 
0494  450423 

ask  ap.oi  i  r 

ONE  TOLA  I  I " 


One  Touch1*  blood  glucose  monitoring  systems  (One  louch"  II  and  One  louch"  Basic  1  are  generating  great  interest  with  patients 
because  they  are  so  easy  to  use  -  w  ith  no  wiping,  no  blotting  and  no  timing.  I  hat  interest  is  increasing  rapidly 
since  the  test  strips  became  available  on  NHS  prescription. 

One  touch®  meters  are  also  popular  with  medical  staff  for  their  exceptional  accuracy  and,  in  the  case  of  One  touch8  II, 
for  its  numerous  features  (including  a  250-test  memory,  which  captures  results  by  time  and  date;  14  day  average  and  a  data  port 
for  connection  to  either  a  computer  for  analysis  of  results  or  a  voice  synthesiser  for  use  by  the  blind  or  visually  impaired  patient  . 

"Smart  Optics"  have  virtually  eliminated  procedural  errors. 

The  patient  benefits  provided  by  the  One  Pouch"  II  and  the  One  Touch"  Baisc  s  means  that  thev  can  be  recommended  hv  pharmacists 
with  confidence.  The  retail  pharmacist  can  also  be  confident  of  achieving  a  gross  profit  of  greater  than  30%! 

Since  consumer  advertising  is  generating  a  high  demand.  LifeScan  would  like  to  assure  retail  pharmacists  and  wholesalers  of  their 
commitment  to  a  high  level  of  service.  Leaflet  dispensers,  window  displays  and  posters  can  be  provided  free  of  charge. 

We  have  representatives  in  all  areas,  as  well  as  the  LifeScan  Helpline  to  offer  information  and  demonstrations  of  One  Touch"  systems. 


or  further  information  please  contact  either  John  Hughes  or  Vivienne  Carr  at  the  address  below. 
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LifeScan,  Enterprise  House,  Station  Ro.uf.  Loudwatcr,  High  Wycombe,  Bucks  HP10  9UF.  Tel:  0494  450423. 
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Imposters  dinosaur  tattoos 
invade  from  America 


Dinosaurs  take  on  a  new 
dimension  in  the  form  of 
temporary  tattoos  from 
American  company  US 
Kids. 

Called  the  Imposters 
range,  there  are  three 
collections  of  12  tattoos  — 
dinosaurs  for  children; 
flowers,  dragons  and 
daggers  for  teenagers  and 
adults;  and  a  fun  range  for 
children  and  younger 
teenagers. 

They  are  easy  to  apply, 
long-lasting  and  can  be 
removed  with  baby  oil  or 
surgical  spirit. 

The  tattoos  come  in  a 
colourful  counter  display 
box  containing  36  designs 
or  clip  strips  holding  24 
designs.  Each  pack  retails 
at  £1.99.  They  are  being 
distributed  in  the  UK  by 
Food  Brokers  Ltd.  Tel: 
0705  219900. 


Cash  and  carry  cuts 


Nurdin  &  Peacock  are 
reducing  the  price  of  their 
OTC  medicine  brands  until 
October  22. 

The  products  reduced  in 
price  are:  Andrews  Antacid 
Fruit  (8x30s)  X6.49, 
offering  a  POR  of  34.3  per 
cent;  Magnatol  heartburn 
formula  (5x200ml)  £8.49, 
offering  a  POR  of  33.3  per 
cent;  Lemsip  Menthol 
Extra  (12x5s)  for  the  price 
of  ten  at  £10.49;  and 
Beechams  Lemon  Tablets 


(12x20s)  at  £9.49,  offering 
a  POR  of  45  per  cent. 

Beechams  Hot  Lemon/ 
Hot  Lemon  &  Honey  and 
Hot  Blackcurrant  (12x5) 
will  be  available  for  the 
price  of  11  at  £7.99; 
Strepsils  (12x24s)  for  the 
price  of  11  at  £9.79;  and 
Venos  Cough  Mixture  Dry/ 
Honey  &  Lemon  and 
Expectorant  (6x100ml)  for 
the  price  of  five  at  £5.25. 
Nurdin  &  Peacock. 
Tel:  081-946  9111. 


Spritz  on  90210 


Following  the  success  of 
the  US  teenage  series 
Beverley  Hills  90210, 
Keyline  have  introduced  a 
fragrance  spritzer  which 


delivers  a  fine  mist  of  the 
90210  fragrance.  The  neon 
250ml  bottle  will  costs 
£4.95.  Keyline  Brands  Ltd. 
Tel:  081-579  8991. 


Robinsuii  Healthcare  have  joined  PoSy-Lina  to  offer 
consumers  a  free  Feverscan  baby  thermometer  with  three 
tokens  from  50  and  100  Nappy  Sacks  promotional  packs. 
The  offer  runs  until  December  next  year.  Robinson 
Healthcare.  Tel:  0246  220022 


Vicks 

Winter 

plans 

Procter  &  Gamble  are 
ottering  strong  in-store 
support  and  advertising 
across  the  Vicks  range  for 
the  Winter  season.  The 
campaign  will  be  focused 
on  three  brands  —  Sinex 
nasal  spray,  Vicks 
Vaposyrup  and  Vicks 
Vaporub. 

A  health  centre  display 
unit,  containing  the  range 
of  Vaposyrups,  Ultra 
Chloraseptic  spray, 
Vaporub,  Inhalers,  Sinex 
spray  and  promotional 
leaflets,  will  be  available  to 
pharmacies.  The  display 
unit  has  been  designed  to 
meet  pharmacists' 
requirements  in  terms  of 
size  and  contents.  A 
transparent  casing  on  part 
of  the  unit  allows  the  P 
products  to  be  displayed 
with  the  GSL  lines. 

Responding  to  a 
suggestion  by  a 
pharmacist,  Procter  & 
Gamble  are  offering  an 
added  display  incentive  of 
Thermo-Bands.  These 
forehead  thermometers, 
available  free  of  charge  to 
pharmacists  with  an  order 
of  Vicks  products,  retail  at 
£2.99.  The  company  is  also 
producing  prescription 
organiser  filing  systems. 

Window  displays  and 
shelf  organisers  can  be 
obtained  from  the 
company.  Television 
advertising  with  a  £2.5 
million  spend  will  be 
screened  from  December 
to  February.  Procter  & 
Gamble  (Health  &  Beauty 
Care)  Ltd.  Tel:  0784 
434422. 


Andrex  go  for  Gold 


Scott  are  launching  a 
premium  variant  of  their 
Andrex  toilet  tissue  in  a 
move  to  develop  a  niche  in 
the  toilet  tissue  market. 

To  be  known  as  Andrex 
Gold,  the  product  uses 
Scott's  paper  making 
technology  to  provide  a 
softer,  thicker,  more 
absorbent  tissue.  The 
product  will  come  in  a 
200-sheet  roll  in  white, 
four-roll  packs.  Packs  are 
expected  to  retail  at  £1.85. 

The  launch  will  be 
supported  by  a  £2  million 
advertising  and 
promotional  spend  in  the 
first  six  months  but, 
breaking  with  tradition, 
the  ads  will  not  feature  the 
Andrex  puppy. 


The  Andrex  puppy  will, 
however,  feature  in  a 
£2. 5m  promotion  for 
Andrex  toilet  tissue. 

On-pack  promotion, 
known  as  Puppy  Tales, 
offers  four  hardback  books 
written  by  children's 
author  Gerald  Durrell. 
They  are  available  free 
with  tokens  from  special 
Andrex  packs  between  now 
and  Christmas.  Consumers 
can  either  redeem  the 
tokens  by  post  or  at  Esso 
petrol  stations. 

The  promotion  will  be 
supported  by  a  £lm 
campaign  featuring  a  "J.R. 
Puppy"  spoof  of  the  "J.R. 
Hartley"  commercial. 
Scott  Ltd.  Tel:  0342 
327191. 


Less  is 
more  with 
Ultra  Thin 
Pampers 

Pampers  Ultra  Thin  is  a 
new  nappy  from  Procter  & 
Gamble  which  combines 
high  absorbancy  with  less 
bulk  (RRP  £6.99).  The 
nappy  has  an  improved 
absorbent  core  and  offers  a 
better  fit,  says  P&G.  It  is 
30  per  cent  thinner  than 
current  Pampers. 

Pampers  Ultra  Thin  is 
available  in  Midi  and  Maxi 
sizes  for  boys  and  girls.  A 
television  campaign  will 
support  the  launch. 
Procter  &  Gamble.  Tel: 
091-279  2000. 


Herbal 
tea  range 
can  stand 
alone 

The  Health  &  Diet 
Company  have  launched  a 
mixed  case  display  stand 
for  their  Pompadour  range 
of  herbal  teas. 

The  stand  holds  24  units 
each  of  peppermint  and 
camomile  and  12  units 
each  of  mixed  fruit  and 
rosehip  and  hibiscus.  It  is 
approximately  5ft  high  and 
2ft  6in  wide. 

Trade  price  is  £59.99,  a 
reduction  of  14  per  cent  of 
the  normal  price.  Health 
&  Diet  Company.  Tel: 
0204  707420. 


Witch  Stik 

EC  De  Witt  are  spending 
£220,000  supporting  their 
Witch  Stik  brand  in  young 
women's  magazines  this 
Autumn.  EC  De  Witt  &  Co. 
Tel:  0928  579029. 

Barclay  film 

Barclay  Enterprises  have 
introduced  an  own-label 
EXL  range  of  colour 
film  made  by  3M.  It  is 
available  in  100  and  200 
ASA  in  24  and  36 
exposures.  To  coincide  with 
the  launch,  Barclay  have  a 
new  pack  design  for  all 
films.  3M  Photo  Colour 
Systems.  Tel:  0344 
858682. 

Skin  Care  Plus 

Skin  Care  Plus  from 
Jedmon  Products  UK  is 
now  available  from 
participating  Vantage 
pharmacies  as  well  as  from 
independents.  Jedmon 
Products.  Tel:  0204 
846677. 

Energizing  ads 

Ever  Ready  Energizer,  the 
battery  sponsor  for  the 


1994  World  Cup,  will 
appear  in  the  sports  pages 
of  national  newspapers  on 
Ocotber  13  and  14  as  part 
of  a, £4. 5  million  campaign. 
Ever  Ready  Ltd.  Tel: 
081-882  8661. 

Football  mania 

As  official  sponsors  of  the 
World  Cup,  Fujifilm  will  be 
putting  the  World  Cup  logo 
on  boxes  of  their  Super  G 
film.  Further  promotions 
and  advertising  is  planned. 
Fuji  Photo  Film.  Tel: 
071-586  5900. 

AAH  Healthcare 

The  AAH  helpline 
mentioned  in  C&D  October 
2  p586  deals  with  queries 
for  the  Healthcare  Centre 
only.  The  number  is  0345 
808090. 

Glucometer  GX 

Bayer  Diagnostics  have 
reduced  the  retail  price  of 
their  Glucometer  GX  to  £25 
to  coincide  with  the  launch 
of  the  meter  only  pack. 
Consumers  will  be  able  to 
enter  a  competition  to  win 
a  £1,000  holiday.  Bayer  pic. 
Tel:  0256  29181. 
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Nicorette 

makes  a 
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NEW 
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NEW 
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NICORETTE 

ffe/ps       G*i>e  Up  Smoking 


4- 
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PACK 


It's  new,  it's  called  Nicorette  Mint  Gum, 
and  it's  the  freshest  news  for  smokers  yet. 

It's  a  2mg  formulation  like  Nicorette 
Gum,  but  added  to  that  it  has  a  fresh  new 
mint  flavour  that  taste 
tests  have  shown  will 
be  a  hit. 

More  than  six  times 
as  many  people  prefer- 
ring the  taste  of  mint  to 


TASTE  TEST  RESULTS 

MINT  ORIGINAL 


l  l 


original,  gives  you  more  opportunities  than 
ever  to  help  smokers  in  the  fast- growing  NRT 
market- and  at  the  same  time  help  your  sales. 
Which  is  more  reason  than  ever  to 
recommend  one  of  the 
growing  range  of  prod- 
ucts from  Nicorette  - 
the  masters  of  nicotine 
reduction  therapies. 


HOW  SWEET?  HOW  FRESH?  LIKE  THE  FLAVOUR  ?         UKE  THE  FEEL? 


Data  <.n  file.  kali.  Phai 


.  Taste  Test  Trial  W  C686) 


NICORETTE 


MASTERS    OF    NICOTINE  REDUCTION 

THERAPIES 

Kabi  Pharmacia  Ltd.,  Davy  Avenue,  Knowlhill,  Milton  Keynes  MK5  8PH. 


When  the  endorsement  "PC"  can  be  used, 
and  when  the  script  has  to  be  returned  to 
the  prescribed  for  amendment,  provides  a 

perennial  source  of  confusion  and 
frustration.  The  Pharmaceutical  Services 
Negotiating  Committee  highlights  some  of 
the  pitfalls 


1.  Will  the  endorsement  of 
"PC"  be  accepted  by  the 
Prescription  Pricing  Authority? 

2.  What  will  be  paid  on  this 
prescription  on  first  submission 
to  the  PPA? 


1.  The  endorsement  of  "PC" 
will  not  be  accepted.  "PC" 
(prescriber  contacted)  may  only 
be  used  where  strength  or 
quantity  has  been  omitted  on  a 
prescription  for  a  systemically 
administered  drug.  This,  of 
course,  does  not  apply  to 
Controlled  Drugs. 

The  conditions  for  when  the 
endorsement  "PC"  can  be  used 
are  laid  out  in  the  British 
National  Formulary  under  the 
chapter  "General  Guidance". 

2.  The  prescription  will  be 
referred  back  for  the 
prescriber's  initials,  as  the 
endorsement  indicates  a 
change  of  formulation.  When 
re-submitted  with  the 
prescriber's  initials,  100-300mg 
Nu-Seal  aspirin  will  be 
reimbursed. 


.iiaissndone 


lulHorename 


Pharmacy 
par*  ar><3 


/Us  *£**^ 


P     A     R     F     U     M  S 

G  I  V  E  N  C  H  Y 


CAUTION  NOTICE 


In  recent  months,  Parfums  Givenchy  has  become 
concerned  about  the  appearance  on  the  market  in  the  UK  of 
certain  perfumery  products  whose  names  and/or  get-up  have 
borne  a  strong  resemblance  to  its  own  well-known  brands. 

Last  year.  Parfums  Givenchy  became  aware  of  two 
products.  MIRAGE  and  YEZITIZ  which  closely  resembled  its 
brands  AMARIGE  and  YSATIS.  not  only  in  name,  but  also  in 
appearance.  Parfums  Givenchy  considered  that  these  products 
infringed  its  trade  mark  and  other  rights  and  obtained  undertakings 
from  Designer  Alternatives  manufacturers  of  MIRAGE,  and 
Cosmetic  Consultants,  manufacturers  of  YEZITIZ.  to  cease 
manufacture  and  distribution  of  these  products. 

In  lune  1993.  Parfums  Givenchy  discovered  ihe  existence 
of  a  men's  body  spray  marketed  under  the  name  XEREUX  which 
was  sold  widely  throughout  the  country  in  Superdrug  stores  and, 
through  wholesalers,  in  smaller  outlets  such  as  chemist  shops. 


Parfums  Givenchy  considered  that  XEREUX  infringed  its  rights 
in  its  brand  XERYUS.  On  9th  July  1993,  Parfums  Givenchy 
obtained  an  interlocutory  injunction  from  the  High  Court  of  Justice 
restraining  Designer  Alternatives  Limited,  the  manufacturer 
and  distributor  of  XEREUX,  and  Superdrug  Stores  Pic  from 
manufacturing,  selling,  supplying  or  parting  with  power  possession 
custody  or  control  of  any  perfume  or  cosmetic  products  under 
or  by  reference  to  the  trade  mark  XEREUX  until  further  order. 
This  order  was  upheld  by  the  Court  of  Appeal  on  22nd  July  1993. 

It  is  possible  that  old  stock  of  MIRAGE,  YEZITIZ  and 
XEREUX  is  still  in  circulation,  and  Parfums  Givenchy  wishes  to 
warn  retailers  against  selling  these  products  or  purchasing  further 
stocks  from  wholesalers. 

Further  information  may  he  obtained  from  Parfums 
Givenchy  Limited  of  Old  Esher  Road.  Hersham,  Walton-on- 
Thames,  Surrey  KT12  4NH.  Telephone  0932  245111. 
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Indicated  Remedies 
Pollenna 

Hay  fever  tablets.  In  blister  packs  of 
72.  Active  ingredients:  6th 
homoeopathic  potency  of  Allium 
cepa,  Euphrasia  officinalis, 
Sabadilla  officinarum. 


Noctura 

Insomnia  tablets.  In  blister  packs  of 
72.  Active  ingredients:  6th 
homoeopathic  potency  of  Kali,  brom, 
Coffea,  Passiflora,  Avena  sativa, 
Alfalfa  and  Valeriana. 


Tea  Tree 
C  rcMin 


Creams 

Calendula 

Multi-purpose  skin  salve.  Prepared 
from  Marigolds. 


Arnica 

Heals  and  soothes  bruising. 
Prepared  from  Arnica  montana. 


Tea  Tree 

Poiuerful,  natural  antiseptic  skin 
salve.  Prepared  from  the  essential  oil 
of  the  Tea  Tree. 


CANDIDA 

A  homoeopathic  remedy 


Candida 

Tablets  for  Candida  infections.  In 
blister  packs  of  72.  Active 
ingredient:  6th  homoeopathic 
potency  of  Candida  albicans. 


Ih  Isolls 

Evening 


Evening  Primrose 

Soothes  dry  skin  and  minor  skin 
abrasions.  Prepared  from  Evening 
Primrose  Oil. 


COLDENZA 


Coldenza 

Cold  and  flu  tablets.  In  blister  packs 
of  72.  Active  ingredient:  6th 
homoeopathic  potency  of  Gelsemium 
sempervirens. 


Classical  Range 

Arnica 

For  use  after  injuries  including 
bruising  and  contusions. 

(For  information  on  other  Classical  Range  products  call  the  order  line.) 


NELSONS 

RHEIMATICA 

Rhcumalii.  Pain 


Rheumatica 

Tablets  for  aching  joints  and 
muscles.  In  blister  packs  of  72. 
Active  ingredient:  6th  homoeopathic 
potency  of  Rhus  toxicodendron. 


A 


Ointments 

Ointment  for  Burns  relieves  scalds 
and  blistering.  Ointment  for 
Strains  relieves  aching  muscles. 
Healing  Ointment  for  sore, 
sensitive  skin. 


Toothpastes 


Wild  Mint  &  Calendula  for  all  the  family. 
Cinnamon  &  Rosemary  for  healthy  gums. 
Fennel  &  Chamomile  for  fresh  breath. 


  NELSONS   

TEETHING 
GRANULES 


Teething  Granules 

To  soothe  teething  pains.  In  packs  of 
24  sachets.  Active  ingredient:  6th 
homoeopathic  potency  of 
Chamomilla. 


"Change  is  not  an  option  —  we 
either  change  to  survive  or  we 
will  not  survive  the  change," 
summed  up  the  mood  of  the 
Royal  Pharmaceutical  Society's 
Yorkshire  Region  conference  in 
Brighouse  last  weekend. 

The  changes  that  pharmacy 
needs  to  make  as  a  profession 
are  "away  from  counting  input 
costs  and  towards  looking  for 
the  best  possible  outcome", 
said  Andrew  Witty,  director  of 
pharmacy  and  distribution 
division  at  Glaxo,  who 
sponsored  the  event.  However 
the  problem  will  arise  of  how 
to  cope  with  new  demands  and 
still  run  a  business. 

Liz  Wolstenholme,  head  of 
community  care  unit,  NHS 
Management  Executive,  looked 
at  developing  community  care. 
She  referred  to  the 
implementation  of  the  1993 
Government  White  Paper  on 
"Caring  for  People".  It  will  be 
years  rather  than  months 
before  the  success  of  the  policy, 
can  be  assessed,  she  said,  but 
failure  would  hit  the  most 
vulnerable  people  in  society  — 
those  suffering  mental  illness, 
those  with  learning  disabilities 
or  those  whose  lives  are  marred 
by  drink,  drugs,  HIV  and  AIDS 

Flexibility 

The  policies  introduced  as  a 
result  of  the  White  Paper 
support  flexibility  of  services 
within  the  community  that 
would  support  people  in  their 
homes,  and  offer  practical 
support  for  carers. 

Care  management  makes 
sure  the  agreed  package  of  care 
is  delivered  and  a  "mixed 
economy"  allows  a  choice  of 
care,  from  the  private, 
voluntary  and  public  sectors. 
The  policy  will  only  succeed 
through  a  joint  effort  between 
health  and  social  services,  so 
links  must  be  established  now. 

It  is  still  early  days,  said  Ms 
Wolstenholme,  but  things  are 
working.  What  is  in  place  is  very 
basic.  Growing  sophistication  in 
the  assessment  of  needs  and 
the  range  of  options  available 
will  follow. 

Social  services  are  likely  to 
move  towards  the  devolution 
of  budgets  to  local  care 
managers  in  the  same  way  that 
GP  fundholders  are  able  to 
purchase  some  healthcare  at 
local  level.  This  is  where  the 
pharmacist  can  get  involved. 
Imagination  and  innovation  are 
needed  to  solve  problems  that 
arise  as  the  policy  develops. 

Pharmacists  are  likely  to  be  a 
crucial  element  in  a  person's 
ability  to  stay  at  home  and 
retain  their  independence.  As 
medication  regimes  become 
more  complex,  patients  need 
pharmaceutical  advice  and 
perhaps  home  visits  in  some 
cases. 

Ms  Wolstenholme  sees  the 
pharmacist  as  a  "fundamental 
part  of  the  care  plan  whether 
for  a  person  leaving  hospital  or 
facing  the  need  for  increased 
support  to  remain  at  home". 

The  supply  of  aids  to  daily 
living  is  another  way  in  which 
pharmacists  in  a  retail  setting 
can  participate. 

Some  community  pharmacists 
may  already  be  well  accepted 
into  the  primary  healthcare 


Community 
care  for  the 
future 

"A  meeting  of  minds"  was  Gillian 
Hawksworth's  description  of  the  Yorkshire 
Region  conference,  which  aimed  to  look  at 
the  future  opportunities  for  pharmacists  in 

the  new  healthcare  environment 


Liz  Wolstenholme 


Peter  Taylor,  Airedale  NHS  Trust 


Professor  Henry  Chrystyn 

team,  although  for  most 
pharmacists  this  is  a  role  that 
could  be  developed. 

Ideas  to  involve  community 
pharmacists  include  exploring 
the  possible  participation  in 
training  programmes,  for 
example  using  the  training 
package  "Take  Good  Care  With 
Medicines". 

One  Bradford  community 
pharmacy  has  invited  a  local 
continence  adviser  into 
his  premises  to  hold 


advice  sessions  for  patients. 

Strategy  for  the  future  should 
be  influenced  by  pharmacists. 
With  an  80  per  cent  rise  in  the 
over-85  population  predicted 
for  the  year  2020,  it  is  vital  that 
community  care  succeeds. 
Pharmacists  should  be  involved 
in  restoring  or  sustaining  health 
or  facilitating  a  dignified  end  to 
a  life,  said  Ms  Wolstenholme. 

Changing  focus 

Peter  Taylor,  director  of 
pharmacy  and  clinical 
professions  for  Airedale  NHS 
Trust  in  Keighley,  emphasised 
the  changing  focus  of  interests 
in  the  NHS  and  the  changing 
way  that  pharmacists  think. 

The  aim  now  is  towards  the 
maintenance  of  patient 
independence  and  hence  their 
place  within  the  community. 
This  is  being  achieved  by  high 
technology  hospitals  where 
more  and  more  day  care 
surgery  can  be  carried  out. 

In  the  community,  the 
primary  health  team  should 
come  together  for  the  benefit 
of  the  patient.  Pharmacists  are 
key  players  here  as  they  see  the 
patient  before  they  see  the 
doctor  and  so  are  a  link  with 
the  patient's  independence. 

There  is  a  gap  in  pharmacy 
cover  at  present ,  said  Mr 
Taylor.  The  patient  is  covered  in 
hospital  and  in  the  community 
but  a  better  intermediate 
service  is  needed. 

In  the  future  he  would  like  to 


see  a  discharge  summary  going 
to  the  GP  and  the  community 
pharmacist.  The  patient  would 
be  monitored  by  the  hospital 
pharmacist  for  the  medication 
they  received  in  hospital  but 
the  community  pharmacist 
would  liaise  with  the  patient's 
GP  on  all  drug  therapy 

Hospital  database 

In  response  to  a  question  from 
the  floor  which  highlighted  the 
problems  with  patient 
registration  in  community 
pharmacy  and  the  supply  of 
drugs  after  discharge  from 
hospital,  Mr  Taylor  said  that  a 
possibility  would  be  to  have  a 
hospital  database  which  any 
community  pharmacy  coula 
access.  This  would  not  limit  the 
patient's  choice  of  pharmacy 
and  would  ensure  the  patient 
got  the  same  supply  of  drugs  as 
received  in  hospital. 

Roger  Odd,  head  of  practice 
at  the  RPSGB,  said  that  it  is  not 
only  discharge  but  also 
admission  that  needs  to  be 
looked  at.  If  a  community 
pharmacist  participated  in 
hospital  admission  then  the 
hospital  would  be  more  aware 
of  the  drug  treatment  the 
patient  was  currently  receiving. 

"Academia  also  needs  to 
recognise  change,"  said 
Professor  Henry  Chrystyn, 
professor  of  pharmacy  practice 
at  Bradford  University.  "The 
pharmacists  we  produce  must 
be  scientists  but  also  realise 
their  professional 
responsibility." 

A  course  being  introduced  at 
Bradford  University  this  year 
integrates  pharmaceutical 
sciences  and  pharmacy  practice. 

Education  does  not  stop  on 
graduation,  said  Professor 
Chrystyn,  and  Bradford  is 
looking  to  introduce  a  diploma 
and  MPharm  for  community 
pharmacy  in  1994  to  put 
community  pharmacy  in  line 
with  hospital  pharmacy. 

John  D'Arcy,  pharmacist 
administrator  at  the  NPA, 
focused  on  the  worrying  trend 
that  sees  more  medicines  being 
sold  through  non-pharmacy 
outlets.  The  expected  moves 
next  year  of  more  products 
from  POM  to  P  would  help  the 
pharmacist  in  recommending 
an  effective  treatment  the  first 
time  and  this  would  make  the 
customer  more  likely  to  return, 
he  said. 


Speakers  at  the  meeting  (from  left):  Andrew  Witty.  Liz  Wolstenholme. 
Roger  Odd.  Gillian  Hawksworth,  John  D'Arcy.  Peter  Taylor,  chairman 
Peter  Marshall.  Prof  Henrv  Chrystyn  and  Robert  Darracott 
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How  to  limit  growth 
without  damaging  the  NHS 


The  Government  faces  the 
dilemma  of  having  to  contain 
healthcare  costs  and  maintain 
or  improve  the  service  already 
being  provided  without 
damaging  suppliers,  said 
Andrew  Witty.  Since  growth  is 
not  going  to  go  away  there  is  a 
need  to  limit  it  without 
damaging  the  NHS. 

The  British  pharmaceutical 
industry  currently  employs 
80,000  people,  exports  £2.5 
billion  and  spends  f  1bn 
annually  on  research  and 
development.  It  is  therefore  in 
the  Government's  interest  to 
support  the  industry. 

If  the  growth  in  healthcare 
continues  at  the  current  rate, 


Andrew  Witty,  Glaxo 


by  1998  a  £13.5bn  deficit  will 
exist  as  demand  outstrips 
supply.  The  volume  drivers  in 
this  market  are  the  rise  in 
prescribing  due  to  an  increasing 
elderly  population  and  the  NHS 
reforms. 

Supply  side  controls  have 
been  introduced  in  the  form  of 
the  extension  of  the  Selected 
List  and  Pharmaceutical  Price 
Regulation  Scheme 
negotiations.  Demand  side 
control  encourages  doctors  to 
think  about  how  they  prescribe. 
This  has  resulted  in  indicative 
prescribing,  increased  pressure 
for  the  use  of  yenerics  and 
fundholding.  I        er  all  of 
these  look  at  co  -ting 
and  not  the  outcc 
patients. 

Added  vak 

The  Government  waru . 
value  from  every  aspect  i 
NHS  including  pharmacy, 
therefore  as  a  profession 
pharmacy  must  change.  Many 
of  the  changes  are  good  for 
pharmacy  and  the  patient.  One 
result  is  that  more  patients  are 
becoming  aware  of  the  role  of 
the  pharmacist. 
From  a  retail  aspect,  the 
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opportunity  to  increase  margins 
exists  because  pharmacy  is  the 
first  point  of  contact  for 
patients  seeking  health  advice. 
This  will  be  especially 
relevant  when  further  moves 
from  POM  to  P  occur  next  year. 
The  emphasis  in  pharmacy  will 
be  as  a  provider  of  service 
and  P  medicines  on  the  High 
Street,  and  not  as  a  competitor 
to  larger  supermarket  chains. 
The  way  forward,  suggests 


Mr  Witty,  is  to  "ensure  a  core 
role  for  the  pharmacy  as  a 
partner  in  the  provision  of 
healthcare". 

From  the  industry  point  of 
view,  manufacturers  have  to 
rely  on  pharmacists  to  make 
sure  the  medicines  they  supply 
are  used  properly.  Mr  Witty 
believes  that  the  pharmacist  is 
the  most  important  person  to 
help  patients  understand  their 
medicine. 


The  afternoon  panel  (from  left):  John  D'Arcy,  Roger  Odd,  chairman  Peter 
Marshall  and  Robert  Darracott 


Pharmacy  'at  the 
heart'  of  healthcare 


Robert  Darracott,  principal 
pharmaceutical  officer  at  the 
Department  of  Health,  gave  the 
Department's  viewpoint:  "The 
time  is  right  for  pharmacists' 
medicine  related  skills  to  take 
their  place  at  the  heart  of  the 
healthcare  team." 

The  DoH  aims  to  provide  an 
accessible  NHS,  encourage 
quality  and  make  full  use  of 
community  pharmacy  in 
primary  care. 

A  recent  survey  conducted  by 
the  DoH  showed  that  family 


health  services  authorities 
agreed  that  pharmacists'  skills 
were  not  being  fully  used.  A 
need  for  increased  dialogue 
between  pharmacists  and  GPs 
was  also  recognised. 

The  remuneration  issue 
presents  a  barrier  to  achieving 
the  aims  of  the  DoH  as  it  will 
not  always  agree  with 
pharmacists,  said  Mr  Darracott. 

The  DoH  wants  pharmacists 
to  respond  to  remuneration 
incentives.  More  funding  could 
be  issued  at  local  level  in  future 


Start  to 
consider 
audit 

Roger  Odd  said  that  community 
pharmacists  needed  to  start 
thinking  about  professional 
audit.  He  had  no  doubt  that 
sooner  or  later  professional 
audit  would  become  a 
requirement  for  the 
professional  allowance.  It 
would  be  better  for  the 
profession  to  take  a  lead  rather 
than  an  outsider  impose  audit 
on  the  profession. 

David  Pruce,  the  audit  fellow 
for  England,  needs  information 
on  matters  of  good  professional 
standards  in  different  areas, 
audit  activities  already  in 
existence  and  pharmacists  who 
would  like  to  act  as  audit 
facilitators,  to  build  up  a 
database. 

All  pharmacists  must  get 
involved  in  audit  to  maintain 
standards,  said  Mr  Odd,  and  he 
urged  the  profession  to  read 
the  new  package  produced  by 
the  Society,  "Pharmacy  Audit: 
Balancing  Theory  and  Practice". 

If  the  profession  does  not 
maintain  standards,  for 
example  the  proper 
recommendation  and 
supervision  of  P  medicines,  then 
the  need  for  pharmacists  and  P 
medicines  will  be  questioned. 

The  message  from  Mr  Odd 
was  that  "if  we  don't  do  it, 
somebody  else  will,"  and  he 
said  there  are  lots  of  other 
people  who  would  take  on  the  I 
work  previously  done  by 
pharmacists. 


Robert  Darracott,  principal  pharmaceutical  officer  at  the  DoH 


following  the  success  of  needle  | 
exchange  schemes  where  the 
funding  was  distributed 
regionally  and  then  passed  on 
to  areas  of  greatest  need. 

Other  sources  of  income  for  ] 
the  pharmacist  may  come  from 
GP  fundholders  and  social 
services,  suggested  Mr 
Darracott. 

Remuneration 

Council  member  Geoff  Booth 
got  a  round  of  applause  for 
trying  to  bring  "a  degree  of 
realism"  back  to  the  meeting  by 
asking  the  panel  how 
pharmacists  are  going  to  be 
remunerated  for  all  these  new 
services  which  will  be  required. 

Studies  are  needed  to  find 
the  cost  effectiveness  of  new 
services,  said  Professor  Chrystyn, 
and  then  identify  from  which 
budget  the  money  should  be 
allocated.  There  is  no  new 
money,  but  what  is  available 
should  be  redistributed. 

Gillian  Hawksworth,  the 
organiser  of  the  meeting,  is 
currently  carrying  out  research 
in  this  area. 

Pharmacists  should  be 
putting  themselves  forward  at 
local  level  as  providers  of 
services  for  their  FHSA,  said  Liz 
Wolstenholme. 

"We  need  to  do  a  selling  job 
on  ourselves,"  said  Peter  Taylor. 
"We  must  move  away  from 
remuneration  on  products  and 
look  towards  an  advisory  role." 
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"For  Healthier  Profits 


Every  24  Hours  Take  Two 
New  Nappies". 


ULTRA  TRIM  FOR  DAYS  ULTRA  THICK  FOR  NIGHTS 


Take  New  Togs  Day-Time  and  Night-Time  nappies! 
A  logical  remedy  to  reduce  your  shelf  space 
requirement  and  increase  your  profits. 

As  one  of  the  most  exciting  developments  in  the 
nappy  market  to  date,  the  new  Togs  Day-Time  and 
Night-Time  range  has  been  carefully  researched  to 
ensure  they  fulfil  both  your  needs  and  mums'  needs 
perfectly,  day  in  day  out. 

What's  more,  by  going  unisex  we've  reduced  the 
normal  shelf  space  requirement  by  33%,  helping  you 
to  increase  your  cash  profit  by  up  to  1  6%\ 


Now  we're  all  set  to  make  new  Togs  irresistible 
for  miles  around  with  a  £3m  National  TV  and  Press 
Campaign  to  run  over  the  next  six  months,  offering  over 
one  million  sample  packs  to  mums,  a  leak  free  night  guar- 
antee and  a  £3  Cashback  on  pack  promotion. 

For  more  information  call  our  Customer  Services 
Department  on  091  482  5566  or  fax  us  on  091  482  4374, 
and  remember,  by  taking  new  Togs  Day-Time  and 
Night-Time  together,  you'll  not  only  see  profits 
recover  overnight,  but  see  a  marked  improvement 
with  every  passing  day. 


STAY  DRY 


STAY  HAPPY 


Ex-Lloyds  man 
struck  off  for 
DF1 18  theft 


A  West  Midlands  pharmacist  who 
stole  analgesics  to  feed  his 
addiction  was  ordered  to  be 
struck  off  the  Register  after  a 
Statutory  Committee  hearing 
last  week. 

Euan  Mackinnon,  a  district 
manager  for  Lloyds  Chemists,  in 
charge  of  five  shops  in  the 
Smethwick  area  of  Birmingham, 
was  eventually  caught  red- 
handed  stealing  80  tablets  of 
dihydrocodeine  (DF118)  by  two 
company  security  officers  and 
was  sacked. 

Mr  Mackinnon,  now  of  Garvald 
Court,  Gracemount  Drive, 
Edinburgh,  did  not  attend  last 
week's  hearing,  claiming  to  be 
unemployed  and  unable  to  afford 
either  to  appear  or  be 
represented. 

The  Committee  heard  from  the 
Royal  Pharmaceutical  Society's 
solicitor,  Mr  Josselyn  Hill,  that  on 
June  20,  1992,  Lloyds  security 
officer  Vicky  Edwards  and  a 
colleague  —  alerted  by  other  staff 
—  approached  Mr  Mackinnon  as 
he  left  the  Lloyds  shop  in  Dudley 
Road,  Cape  Hill,  Smethwick. 

They  found  two  bottles  of 
Ribena  from  the  shop  which  had 
not  been  paid  for,  said  Mr  Hill. 
However,  more  seriously,  in  his 
pocket  they  found  a  plastic  bag 
containing  80  tablets,  later 
identified  as  DF1 18.  As  a  result  of 
the  find,  Mr  Mackinnon  was 
dismissed  and  the  theft  reported 
to  the  police. 

Detective  Constable  John 
Crump,  of  the  West  Midlands 
Drugs  Squad  said  Mr  Mackinnon 
admitted  having  a  problem  with 
DF118,  and  said  he  had  been 
taking  10-12  tablets  a  day  without 
prescription  since  before  Easter 
1992.  Five  bags  with  various 
quantities  of  DF118  tablets  were 
found  at  Mr  Mackinnon's  then 
home  address. 

Later  at  Oldbury  Magistrates 
Court,  after  social  inquiry 
reports,  he  was  given  a  con- 
ditional discharge  for  12  months 
and  ordered  to  pay  £6  restitution 
and  £30  costs. 

Committee  chairman  Mr  Gary 
Flather  QC,  announcing  the 
decision  to  remove  Mr 
Mackinnon's   name    from  the 


Register,  revealed  that  he  had 
received  a  letter  in  which  Mr 
Mackinnon  said  he  "deeply 
regretted"  his  actions  and  had 
been  drug-free  since  June  1992. 
His  life  had  now  stabilised  and  he 
is  working  as  a  volunteer. 

Mr  Flather  said  the  Committee 
had  sympathy  with  the  personal 
difficulties  Mr  Mackinnon  had 
suffered,  but  added:  "We  have  a 
public  duty  and  a  duty  to  protect 
the  honour  and  dignity  of  the 
profession." 

Mr  Mackinnon  had  chosen  to 
commit  a  criminal  act  when  he 
was  in  a  position  of  trust  and 
when  other  Lloyds  staff  might 
easily  have  come  under  suspicion 
for  his  thefts.  His  actions  were 
"not  forgivable"  and  the 
Committee  had  no  alternative 
but  to  direct  that  his  name  be 
erased. 

Mr  Flather  added  that  the 
Committee  would  not  entertain 
an  application  for  restoration 
unless  Mr  Mackinnon  provided  a 
medical  report  which  showed  he 
had  been  drug-free  for  two  years. 


Concern  over 
stolen  scripts 

A  Humberside  pharmacist  has 
voiced  concern  over  the  number 
of  stolen  prescriptions  in  his  area, 
and  offered  advice  to  CPs  to  help 
them  avoid  the  problem. 

Writing  in  the  local  Family 
Health  Services  Authority 
newsletter  Newsline,  community 
pharmacist  Mark  Hutton  stresses 
that,  in  the  case  of  theft,  pre- 
vention is  better  than  cure. 

"At  present,  the  only  pro- 
tection for  a  pharmacist  is  a  keen 
eye,  past  experience  of  receiving 
forged  prescriptions  but  not  dis- 
pensing them,  the  latest  infor- 
mation supplied  by  the  FHSAand 
intuition,"  he  said. 

Mr  Hutton  is  critical  of  the 
places  where  prescriptions  are 
left,  acting  as  temptation  to  the 
public. 

"From  my  point  of  view,  the 
gap  between  theft  and  actual  gift 
narrows  when  prescriptions  are 
left  on  the  front  seat  or  parcel 
shelf  of  an  unattended  car,  in 
open  briefcases,  on  surgery 
counters  or  in  boxes  outside 
surgery  premises  for  collection 
by  patients  and  even,  in  the 
extreme,  in  surgery  refuse. 

"It's  better  to  take  voluntary 
action  now  to  control  rather  than 
be  subject  to  further  restrictive 
legislation  later."  he  warns. 


Script 
charges 
'irrational' 

The  prescription  charge  is 
irrational  and  unfair,  according 
to  a  new  report  which  suggests  a 
lower  charge  should  be  paid  by  a 
greater  number  of  people. 

The  report,  "The  1993  Agenda 
for  Health:  Rationing  Medicine", 
published  by  the  ABPI,  was 
written  by  CP  Dr  Ian  McKee  and 
economist  William  Laing. 

Dr  McKee  says  that  successive 
governments  had  been  tempted 
to  ration  demand  and  increase 
revenue  by  levying  a  prescription 
charge.  This  could  damp  down 
demand  by  deterring  some  people 
from  having  their  medicine 
dispensed.  The  report  estimates 
that  around  6  per  cent  of  all 
prescriptions  are  never 
dispensed. 

"If  the  Treasury  insists  that  the 
script  charge  is  retained  then  it 
could  be  reduced  substantially 
while  raising  the  same  revenue  if 
fewer  people  were  exempt,"  he 
said.  A  lower  charge  could  be 
afforded  by  more  people  while  the 
poor  could  have  refunds  or  be 
given  prescription  vouchers. 

Dr  McKee  is  also  critical  of  the 
Selected  List  which  he  says  is 
unlikely  to  accomplish  the 
savings  it  sets  out  to  achieve. 


Struck  off  for  selling  condoms  from  addicts 


A  pharmacist  sold  condoms 
which  he  had  received  from  drug 
addicts  to  unsuspecting  cust- 
omers for  nearly  six  months,  the 
Royal  Pharmaceutical  Society's 
Statutory  Committee  heard  last 
week. 

Jagdish  Patel's  sale  of  the 
contraceptives  was  only  stopped 
when  an  inspector,  posing  as  a 
customer,  bought  a  packet 
of  condoms  from  his  shop  at 
Hornsey  Road,  Upper  Holloway. 

Miss  Katrina  Wingfield,  the 
solicitor  to  the  Society,  told  the 
Committee  that  Mr  Patel,  of 
Perth  Road.  Wood  Green, 
brought  a  plastic  bag  full  of 
condoms  from  a  room  in  his 
pharmacy  when  confronted  by 
the  inspector  and  a  colleague. 

He  claimed  that  when  addicts 
came  to  his  pharmacy  with 
scripts,  they  left  the  condoms 
"because  they  do  not  use  them". 

Miss  Wingfield  added:  "He 
denied  giving  anything  in 
exchange  but  admitted  selling 


them  on.  ( thviously  the  condoms 
had  the  potential  to  put  members 
of  the  public  at  risk." 

She  said  that  all  the  packets  of 
condoms  had  labels  from  a  needle 
and  syringe  exchange  scheme. 

The  inspectors  also  found 
several  containers  of  medication 
which  had  been  returned  by  or  on 
behalf  of  patients. 

"Mr  Patel  told  the  inspector  he 
had  intended  to  destroy  the 
medicines,  but  they  had  mis- 
takenly been  put  on  the  shelves," 
said  Miss  Wingfield. 

The  Committee  also  heard  that 
Mr  Patel  had  pleaded  guilty  in 
March  1993  at  Snaresbrook 
Crown  Court  to  failing  to  keep 
proper  drug  registers  and  failing 
to  store  Controlled  Drugs  in  a 
locked  safe  or  cabinet.  He  was 
fined  £1,250  with  £500  costs. 
Three  other  offences  involving 
failure  to  keep  a  proper  register 
were  taken  into  consideration. 

Mr  Patel,  40,  claimed  that  he 
had  made  "random  checks"  of 


the  packets  of  condoms  to  satisfy 
himself  that  they  were  intact. 

He  said  that  some  of  the  money 
he  made  from  the  sales  had  gone 
to  charities  and  he  gave  other 
condoms  away  to  "patients" 
most  at  risk  of  catching  AIDS. 

Under  strong  questioning  from 
Committee  chairman  Gary 
Flather,  QC,  Mr  Patel  admitted  he 
had  sold  "what  were  in  effect 
second  hand  condoms  and 
medicines". 

The  Committee  found  Mr  Patel 
guilty  of  misconduct  and  ordered 
that  his  name  be  struck  off  the 
Pharmaceutical  Register. 

Announcing  the  decision,  Mr 
Flather  said  Mr  Patel  was  known 
as  a  hardworking  and  com- 
passionate man  with  premises  in 
a  deprived  area.  But  the  mis- 
conduct regarding  the  condoms 
was  viewed  particularly  seriously. 

The  Committee  would  not 
entertain  any  application  for 
restoration  for  six  months  after 
the  three-month  appeal  deadline. 


ZY  with  HERP-EZY 
lipsalve 

Sun  and  Snow 


AGENTS  AND  DISTRIBUTOR 
ENQUIRES  INVITED 

Chemists  -  send  letter  heading  for  free  sample  to 
A.l.T  P.O.  Box  2485.  London  NW3  7SQ 
Tel:  071   431   8181      Fax:  071   435  9140 
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MONEY  BACK  GUARANTEE 


He,  who  considers  tomorrow,  today,  has  the 
future  in  his  hands.  EXPOPHARM  - 
International  Pharmaceutical  trade  Fair 
from  14  to  17  October,  1993  in  Berlin. 


EXPOPHARM  -  International 
Pharmaceutical  Trade  Fair 

EXPOPHARM  is  the  largest  and 
most  well-known  pharmaceutical 
Ir.ule  Ian  in  Germany.  With  more 
than  330  exhibitors  from  home  and 
abroad  and  over  20,000  sq.m.  exhi- 
bition ground,  you  can  expect  over 
20,000  visitors  on  the  Berlin  Fair 
(.round  under  the  Funkturm,  this 
year. 

A  competent  organizer  - 
Guarantor  for  continuity 

Organizer  is  ABDA  Federal  Associa- 
tion of  German  Pharmacists'  Asso- 
ciations. EXPOPHARM  is  managed 
by  Werbe-  unci  Vertriebsgesell- 
schaft  Deutscher  Apotheker  mbH,  a 
subsidiary  of  ABDA. 

German  Pharmacist's  Congress 

German  pharmacist's  congress,  the 
most  important  political  event  of 
the  German  pharmacists  and  their 
associations  takes  place  in  the  adja- 
cent International  Congress  Cen- 
trum (ICC)  at  the  same  time  as  the 
EXPOPHARM. 

Qualified  technical  visitors 
from  home  and  abroad 

The  EXPOPHARM  displays  a  conti- 
nuously increasing  number  of  high- 
ly qualified  technical  visitors  from 
home  and  abroad.  74%  of  the  tech- 
nic al  visitors  represent  the  level  of 
decision-makers  from  the  pharma- 
ceutic field,  pharmacy  and  pharma- 
ceutical industry. 


The  fields  of  offer 

of  the  EXPOPHARM  1993 

Pharmaceutical  products 

I  )isinlec  I. nils  for  skin,  surfac  es, 

rooms  and  instruments 

Special  therapy  medicine 

Veterinary  medic  me 

Bandaging  materials  and  hospital 

c  are  equipment 

1  lomei  are 

Diagnostic  s 

Dietetic  s  and  infant  nutrition 
Hygienic  s  equipment 
Cosmetics 

Plant  prolec  lion  pn  idui  l  -  and  planl 
c  are  products 
Laboratory  equipment 
Pharmacy  equipment 
Data  processing/communication 
Decoration/advertising  media 
Technical  literature/publishers 
Banks/insurance  companies 
unci  muc  h  more 

Visit  the  EXPOPHARM  in  Berlin 
from  14  to  17  October,  1993 

For  any  question,  please  contact: 
John  C.  Hogg 
c/o  INTRAS  Ltd. 
46  Hollywalk 
Leamington  Spa 
Warwickshire  CV32  4HY 
Great  Britain 

Tel:  0044  (0)  926  33  41  37 
Fax:  0044  (0)  926  31  47  55 
31  67  88 
Tlx:  312598  Intras  G 


**** 


International 
Pharmac  euti<  al 
Trade  Fair 

Fair  Ground  Berlin, 
halls  8  -  17 
Opening  hours: 
Thurs./f  ii  Sat. 
from  9:00  a.m. 
to  6:00  p.m. 
Sunday 

from  l):iio  a.m. 
to  4:00  p.m. 


DEUTSCHER 
APOTHEKERTAG 


Berlin,  14.  - 17. 
Oktober  1993, 
ICC  unci 
Messegelande 


Be  partners  in  care 

Partnership  is  essential  for  survival.  Companies  and  professions  which  do 
not  adapt  to  the  buyers'  market  will  suffer  the  fate  of  dinosaurs.  Glaxo 

Holdings'  managing  director  Sean  Lance  gave  this  message  to  270 
pharmacists  and  their  partners  at  the  Unichem  Conference  in  Bali  this 
week,  inviting  the  profession  to  join  with  industry  as  partners  in  the 

delivery  of  healthcare. 


To  survive  in  tomorrow's 
healthcare  arena  both  the 
pharmaceutical  industry  and 
the  pharmacist  must  be  intrinsic 
to  the  process.  "We  must  not 
be  seen  as  pill  producers  and 
you  must  not  be  seen  as  pill 
counters.  Both  of  us  must  work 
together  towards  becoming 
partners  in  the  delivery  of 
healthcare,"  says  Sean  Lance. 

Industry  will  not  only  need  to 
research  health  needs,  but  also 
make  sure  that  governments 
address  those  needs  by  funding 
new  treatments.  The  move 
from  product  to  customer  focus 
could  be  painful,  said  Mr  Lance. 

"But  in  a  buyers'  market, 
I  really  believe  that  only  the 
flexible,  innovative  sellers  can 
survive  and  flourish." 

Industry  changes  paralleled 
the  period  of  rapid  change  in 
pharmacy:  "You,  too,  have 
operated  in  a  product-driven, 
sellers'  market.  And  you,  too, 
have  formerly  been  seen  as 
peripheral  to  the  essential 
healthcare  process." 

Mr  Lance  said  that  he 
observed  from  correspondence 
in  the  pharmaceutical  press  that 
many  pharmacists  appeared 
quite  happy  with  their  present 
status  and  did  not  want  to  be 
upgraded  in  terms  of 
professionalism.  "But  in  this 
market  change  is  not  an  option: 
it  is  happening." 

The  "Health  of  the  Nation" 
White  Paper  would  have  a 
positive  effect  on  pharmacy 
because  it  marked  a  move  away 
from  counting  input  costs: 
"These  moves,  coupled  with 
one  to  increase  the  number  of 
medicines  available  OTC, 
represent  a  huge  oportunity  for 
pharmacy." 

Mr  Lance  said  there  was  a 
chance  for  pharmacists  to 
increase  their  professional  input 
into  the  healthcare  mix  — 
through  patient  counselling, 
audit,  and  information  at  the 
point  of  sale,  and  an  allied 
opportunity  to  increase 
margins. 

With  the  increasing  emphasis 
given  to  these  disease  areas  the 
High  Street  pharmacy  is  the 
obvious  first  point  of  contact 
for  health  advice.  Leaflets, 
support  and  guidance  on  topics 
like  smoking  cessation,  weight 
loss  and  health  promotions  can 
help  deliver  that  advice. 

The  new  remuneration 
contract  made  it  clear  that 
pharmacists,  like  other 
healthcare  professionals,  would 
be  rewarded  in  proportion  to 
their  contribution. 

"Health  promoting  advice 
and  counselling  are  now 
prerequisites  to  receiving  a 
monthly,  professional 
allowance,"  he  said.  "I  know 
that  the  contract  is  still 
under  negotiation  and  that 
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Sean  Lance:  huge  opportunity 

there  are  many  devils  in  the 
detail." 

Mr  Lance  said  Glaxo  could 
support  pharmacists  as  they 
changed  their  roles.  The 
company  had  a  dedicated 
resource  committed  to  working 
with  pharmacy. 

"We  can  provide  support 
materials  for  health  promotion, 
audit,  and  for  patient 
information.  We  have 
experience  in  changing  the  NHS 
marketplace.  We  can  help 
achieve  health  gain  in  line  with 


the  targets  set  in  the  Health  of 
the  Nation. 

"As  more  and  more  services 
are  edged  out  of  the  state 
provision  net,  we  both  must 
appeal  to  patient  choice  in 
order  to  survive.  But  let  us  be 
clear  that  all  the  changes  we 
are  making  together  are  means 
to  an  end.  We  are  not  evolving 
our  relationship  for  the  sake  of 
change,"  said  Mr  Lance.  "We 
need  the  ability  to  individualise 
service." 

Individualised  service  meant 
flexible  discounts,  product 
packages,  service  benefits  and 
after  sales  support:  "That  is  the 
aspect  of  change  which  most 
directly  relates  to  our  agents, 
whose  focus  has  been 
traditionally  one  of  cost 
minimisation. 

There  is  a  clear  role  for  the 
enhanced  status  of  community 
pharmacists  in  the  UK,  said  Mr 
Lance.  "For  years  pharmacists 
have  been  obliged  to  operate 
as  shopkeepers.  Your 
pharmacological  expertise  has 
not  been  effectively  utilised. 

"Glaxo  looks  forward  to 
working  with  you  as  healthcare 
moves  towards  the  21st 
century." 


Post-coffee  speakers  at  the  Unichem  Convention  on  Tuesday  (from  left): 
Patricia  MacNamara,  category  trade  manager  Elida  Gibbs;  David  Mair, 
I'nichem  deputy  chairman;  and  Barry  Andrews,  managing  director  of  Moss 


PHARMACEUTICAL  CONVENTION 


Maximise 
medicines 
sales 

The  exclusive  area  for  growth  in 
pharmacy  is  medicines  sales, 
according  to  Barry  Andrews, 
managing  director  of  Unichem 
subsidiary  Moss  Chemists. 

"The  increasing  tendency  of 
people  to  take  greater 
responsibility  for  their  own 
healthcare  means  that  medicine 
sales  are  a  substantial  and 
exclusive  area  for  pharmacy." 

And  research  has  shown  that 
the  public  has  greater  loyalty  to 
the  independent  pharmacy 
than  to  the  multiples  where 
scripts  are  concerned. 

"The  loyalty  factor  is  less 
for  OTC  purchases  than 
prescriptions  but  still  follows  a 
similar  pattern. 

"The  professional  service 
element  is  not  just  down  to  the 
pharmacist  as  more  people  are 
influenced  by  the  positive 
attitude  of  your  assistants, 
rather  than  by  any  other  factor." 

Mr  Andrews  said  that 
independents  now  needed  their 
own  BBC  —  a  Beat  Boots 
Campaign  —  which  should 
enhance  pharmacists'  strengths 
and  ensure  all  opportunities 
were  maximised. 

The  "BBC"  should  comprise  a 
review  of  customer  service 
provided  by  staff  —  they  should 
be  reviewed,  retrained  and 
recruited  if  necessary. 

The  other  aim  of  the 
independents'  "BBC"  should  be 
to  increase  medicine  sales.  Mr 
Andrews  said  the  OTC  market 
was  set  to  grow  30  per  cent  over 
the  next  three  years:  "Most  of 
the  growth  will  be  in  products 
exclusive  to  pharmacy." 


'Market  drives  small  players  out' 


During  the  past  year  there  has 
been  an  inexorable  drive  to 
consolidate,  to  eliminate  the 
smaller  players  in  the  pharmacy 
market,  Unichem  chief 
executive  Jeff  Harris  told 
delegates. 

"The  new  professional 
allowance,  together  with 
heightening  competition  from 
Boots,  points  to  the  survival  of 
the  largest,  not  necessarily  to 
the  survival  of  the  fittest. 

"I  suspect  the  survival  of  the 
smallest  pharmacist,  like  that  of 
the  smallest  wholesalers,  is  very 
much  in  doubt  in  the  future." 


The  bedrock  of  Unichem's 
business  was  service,  and 
according  to  a  recent  Taylor 
Nelson  survey,  the  five  most 
important  factors  in  choosing  a 
wholesaler  related  to  service.  "I 
wonder  about  the  wisdom  of 
some  of  our  competitors  in 
offering  weekly  OTC  deliveries. 
I  wonder  what  will  be  the 
effect  on  your  stock  levels  and 
your  stock  range  if  the 
wholesale  industry  moves  that 
way?" 

Mr  Harris  said  Unichem 
would  watch  that  initiative 
carefully  but  he  remained 


unenthusiastic  about  leading 
such  a  change. 

POM  to  P  was  the  brightest 
star  on  the  horizon  of  both 
pharmacist  and  wholesaler, 
suggested  Mr  Harris.  "It  will 
heighten  pharmacists'  profiles 
as  healthcare  professionals,  as 
well  as  increasing  their  retail 
market  in  products  that  cannot 
be  sold  from  drugstores  or 
supermarkets." 

Next  year  Unichem  plan  to 
offer  independents  the  same 
planogram  service  operated  by 
subsidiary  Moss  Chemists,  Mr 
Harris  announced. 
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RELIEVES  A  BLOCKED  NOSE,  COLDS  AND  FLU  -  R 


Lemsip,  the  leading  hot  drinks  range  for  cold  relief, 
goes  from  strength  to  strength: 

The  core  hot  lemon  and  hot  blackcurrant  drinks  have 
improved  formulations  and  are  now  even  better  tasting 
than  before.  There  are  also  fresh  new  pack  designs. 

And  there's  a  new  exciting  hot  drink  for  this  winter... 
Lemsip  Menthol  Extra  is  the  first  real  innovation  in  this 


marketplace  for  many  years.  It  is  unique;  a  hot  lemon 
drink  with  added  menthol  vapours.  That  means  added 
value  for  your  consumers  and  added  profits  for  you. 

The  Lemsip  brand  will  have  massive  national  TV 
spend  of  £4  million  supported  by  a  full  PR  programme 

That  way  it  should  get  right  up 
the  competition's  nose.    RECKITT?&  COl 


Lemsip,  Lemsip  Menthol  Extra  and  Q)  are  trademarks. 


Chinawa  Kola 
Oobi  Nickala. 

(Translation:  Make  big  bucks,  heap  quick) 


egend  has  it  that  several  hundred  years  ago  a  Native 
American  Indian  woman,  a  member  of  the  Flambeau 
Ojibwe  tribe,  soaked  a  yellow  flowering  plant  in 
water  and  used  the  infusion  as  a  treatment. 

Little  did  she  know  that  in  doing  so  she  may  have  given 
birth  to  the  booming  Evening  Primrose  Oil  industry  of 
today. 

Is  it  history?  Or  just  a  story?  No-one  can  be  totally  sure. 

What  we  can  be  sure  of  however,  is  that  today  many 
women  in  Britain  regularly  take  Evening  Primrose  Oil, 
particularly  in  the  days  leading  up  to  their  period. 

We  can  also  be  certain  that  Healthilife  is  the  fastest 
growing  leading  brand  of  EPO  in  the  UK*. 

% 

GROWTH 


175  - 

150  - 

100- 

so 
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HEALTHIUFE 

OTHER  TOP  3  LEADING  BRANDS 

Indeed,  Healthilife  are  already  the  No.1  name  in  this 
.product  sector  in  the  Health  Food  Store  market,  and  are 
rapidly  expanding  distribution  through  Pharmacy  and 
Grocery  outlets. 

But  being  first  is  nothing  new  to  us  We  were  the  first  to 
introduce  the  best  selling  lOOOmg  strength  Evening 
Primrose  Oil  capsules.  And  we  were  one  of  the  first  to 
produce  EPO  15%  GLA  content  capsules.  (50%  more  than 
most  other  products.) 

And  now  we've  come  up  with  another  innovation.  Based 
on  the  highly  visual  Red  Indian  theme  we  have  started  a 
major  new  campaign  for  our  Evening  Primrose  Oil  range. 
Demand,  we  are  convinced,  will  be  great.  But  our 
distribution  team  run  a  tighter  schedule  than  the  Pony 
Express  so  your  orders  will  be  there  when  you  want  them. 


So  now  you  know  the  benefits  of  stocking  Healthilife's 
Evening  Primrose  Oil  range,  shouldn't  you  start  taking  it  on 
a  regular  basis? 

For  further  details  of  our  range,  special  offers  and 
promotional  support  programme,  contact  us  now. 

And  remember 

ABUKI  HEALTHILIFE  -  CHINAWA  KOLA  OOBI  NICKALA 

(Stock  Healthilife  -  make  big  bucks,  heap  quick). 


Healthilife 


Healthilife  Ltd,  Charlestown  House,  Baildon, 
Shipley,  West  Yorkshire  BD17  7JS,  England. 
Tel:  0274  595021 

*  Source  AGB  Superpanel  EPO  %  growth  by  leading  4  brands  1992  All  outlets 


State  funds  for 
services,  yes:  state 
control,  no 

With  the  resounding  rejection  of 
the  Department  of  Health's  offer 
by  the  vast  majority  ol 
contractors  at  last  Sunday's 
Local  Pharmaceutical 
Committee  Conference,  one 
would  hope  that  the  PSNC  will 
take  this  opportunity  to  pursue 
all  avenues  open  to  it  to  make 
the  general  dissatisfaction  of 
contractors  known  to  the 
Department. 

I  would  also  hope  that  some 
of  those  at  Lambeth  who  have 
suggested  acquiescence  to  the 
Doll  will  rethink  their  position. 
The  current  difficulties  are  not 
simply  over  money  but  more 
about  the  draconian 
restructuring  planned  by  the 
Government  of  the  NHS 
pharmaceutical  service. 

The  Council  of  the  Royal 
Pharmaceutical  Society  has  the 
onerous  task  of  maintaining  the 
dignity  and  honour  of  the 
profession.  Giving  up  the  future 
evolution  of  the  profession  to 
the  bureaucrats  of  the  NHS  and 
their  arbitary  measures  of 
professionalism  (numbers  of 
prescriptions  dispensed,  for 
example)  cannot  be  a  step 
forward  to  this  end. 

A  state-funded 
pharmaceutical  service  is  all 
well  and  good,  but  a  state- 
controlled  one  is  simply  not  on. 

If  the  Society  is  not  up  to  the 
task  of  protecting  the  right  of 
fully  qualified  pharmacists  to 
participate  in  all  parts  of  the 
NHS  pharmaceutical  service, 
subject  only  to  their  ability  to 
perform  those  tasks,  then 
perhaps  it  should  let  the 
members  know. 

They  might  find  that 
thousands  of  pharmacists  would 
rather  submit  their  resignations 
to  the  Registrar  than  to  give  a 
second  class  service  to  the 
public! 


Atul  Patel 

London  EC1 

LPC  Conference 
was  not  hijacked 
says  Sharpe 

I  am  accustomed  to  criticism, 
but  your  editorial  last  week  is 
riddled  with  inaccuracies  and 
false  accusations.  At  this  critical 
time,  your  readership  deserves 
factually  correct  information. 

The  pav  offer  is  for  1993-94 
(not  1992-93)  and  certainly  not 
beyond  this  current  financial 
year. 

The  Local  Pharmaceutical 
Committees'  Conference  was 
not  hijacked.  The  date  was 
changed  after  consultation  with 
colleagues  as  a  result  of  the 
certainty  that  the  Department  of 
Health  would  impose  before 


October  24. 

We  had  given  an  undertaking 
to  hold  a  conference  to  discuss 
the  offer;  we  therefore  had  no 
choice  but  to  bring  the  date 
forward. 

Interestingly,  at  least  84  out 
of  98  LPCs  confirmed  that  they 
would  be  represented  on 
October  3.  As  we  only  received 
the  DoH  letter  on  September 
20,  we  could  hardly  have 
informed  C&D  of  a  change  in 
the  conference  date  much 
before  Tuesday,  September  21. 

You  state  correctly,  but  with 
implied  criticism,  that  I  did  not 
attend  the  BPC  conference.  It 
would  have  been  courteous  of 
you  to  inquire  the  reason.  I  had 
and  still  have  a  flu  virus.  It 
would  have  been  irresponsible 
to  go  to  Reading. 

I  personally  know  of  at  least 
one  DoH  pharmacist  who  was 
aware  of  "Dr  Mawhinney's 
move"  conveyed  in  the  letter 
from  Mr  Jeremiah. 

You  state  that  at  11.15am  on 
Tuesday,  September  21,  PSNC 
officers  had  no  indication  of  the 
Mawhinney/Jeremiah  letter.  The 
DoH  letter  was  faxed  directly  to 
Aylesbury  on  September  20.  A 
message  was  left  for  those 
officers  not  at  Aylesbury  to 
contact  the  office  urgently. 
What  more  could  be  done? 

I  was  particularly  outraged  by 
your  false  accusation  that  I  seek 
to  do  business  by  "intimate 
dinners  with  ministers".  The 
only  intimate  ministerial  dinner 
that  I  have  had  this  year  was 
with  Virginia  Bottomley 
together  with  350  others, 
principally  LPC  representatives 
and  their  guests. 

I  have  never  had  an  intimate 
dinner  with  any  minister  but  I 
admit  to  having  lunch  with  Mr 
Jeremiah  on  two  occasions 
within  the  past  12  months. 
These  were  business  not 
pleasure. 

PSNC  is  not,  as  is  implied,  a 
one  man  band;  it  never  has 
been.  I  represent  the  views  of 
the  majority  of  PSNC,  whatever 
the  consequences  for  my  own 
reputation. 


David  Sharpe 

Chairman,  PSNC 


New  Liverpool  rota 
system  to 
everyone's  benefit 

I  must  comment  on  Xrayser's 
article  (C&D,  October  2) 
regarding  the  plans  to  modify 
the  out-of-hours  pharmacy  rota 
arrangements  in  Liverpool. 

The  present  arrangements  do 
not  meet  the  needs  of  patients, 
and  are  frustrating  and 
unpopular  with  pharmacy 
contractors.  There  are  a  number 
of  reasons  for  this,  including  the 
fact  that  the  rota  operates  on  a 
12-week  cycle,  so  patients  face 


difficulties  in  finding  out  which 
pharmacies  happen  to  be  on 
rota  on  a  particular  day.  This 
results  in  the  pharmacists 
operating  the  rota  receiving  few 
or  no  prescriptions. 

In  the  proposed  "new  model", 
a  number  of  volunteer 
pharmacy  contractors  will 
contract  with  the  family  health 
services  authority  to  provide  an 
extended  three-hour  rota  every 
Sunday  and  public  holiday. 

This  will  offer  significant 
advantages  to  patients  in  terms 
of  longer  hours  of  availability, 
consistency  of  service  and,  it  is 
hoped,  they  will  soon  get  to 
know  which  pharmacies  are  on 
rota  because  they  are  on  rota 
every  week.  One  advantage  for 
contractors  will  he  a  bigger  slice 
of  the  rota  "cake". 

We  anticipate  having  no 
difficulty  in  finding  volunteers: 
several  pharmacies  already  offer 
an  extended  service.  The  only 
difference  is  that  in  future  they 
will  be  contracted  to  provide  the 
service,  and  be  rewarded  for  so 
doing. 

As  regards  the  success  or 
otherwise  of  the  new 
arrangements,  all  I  can  say  is 
"watch  this  space!" 


John  Donoghue 

Chairman,  Liverpool  LPC 

How  about  a 
holiday  on  the 
Health  Service? 

I  have  always  said  that  holidays 
should  be  prescribed  on  the 
NHS.  For  a  moment  when  I 
received  this  script,  I  wondered 
if  we  would  get  paid  for  a  trip  to 
Lanzarote  or  just  to  Skegness.  I 
did  think  that  six  months  was 
generous  as  well. 

Inevitably  the  truth  dawned 
and  2x3x28  Noriday  were 
dispensed.  I  still  think  it  would 
be  a  good  idea  though. 


Allan  Melzack 

Manchester 
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Not  such  a  bright 
idea  really,  Evans! 

This  FPK),  received  in  my 
pharmacy  recently,  has  an 
advertisement  for  flu 
vaccination  stuck  in  a  most 
inconvenient  place! 

Computer-generated  scripts 
always  used  to  have  the 
advantage  of  improved  legibility, 
and  hard-pressed  pharmacists 
accepted  the  inconvenience  of 
having  to  remove  sprocket  holes 
lor  the  benefit  of  the  Pricing 
Bureau. 

But  for  CPs  to  poach  the 
supply  of  flu  vaccines  from  lis 
and  then  to  thrust  a  I  >ay-glo 
stick-on  advert  under  our  noses 
makes  me  see  red  (or  orange  or 
yellow)! 

Thanks,  Evans.  I  lave  you  got 
any  other  bright  ideas? 


David  L  Archer 

Sheffield 


1  prescription 
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Selsun  odour  does 
not  cause  offence 
say  Abbott 

With  reference  to  the  selenium 
sulphide  section  of  the  dandruff 
article  in  C&D  September  18, 
could  I  bring  to  your  attention 
the  fact  that  the  maximum 
allowed  concentration  of 
selenium  sulphide  is  not  1  per 
cent  as  quoted,  as  Selsun 
Suspension  contains  2.5  per 
i  ent. 

Further,  although  it  cannot 
be  denied  that  selenium 
sulphide  alone  can  have  an 
offensive  odour,  Selsun 
Suspension  contains  a  herbal 
fragrance  masking  this  effect. 

Far  from  being  unacceptable, 
Selsun  has  proved  to  be  a  highly 
successful  brand,  with  a  large 
number  of  loyal  users  during  its 
40  years  in  the  marketplace. 


Tracey  Coles 

Business  development  manager 
Abbott  Laboratories 
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Businessnews 


J&J  and  Merck  form 
Centra  for  OTC  market 


Johnson  &  Johnson  and  Merck  & 
Co  have  announced  the 
formation  of  a  new  joint  venture 
company  in  the  UK  —  Centra 
Healthcare. 

The  new  venture  will  be  a 
focused  over-the-counter  arm  of 
the  pharmaceutical  product 
pipeline  of  the  two  companies.  It 
is  estimated  that  Centra  will  have 
a  "substantial"  pipeline  of 
products  to  switch  to  OTC  status, 
equivalent  to  a  product  a  year 
every  year  until  2000,  from  its 
own  internal  pipeline  of  product 
candidates  alone. 

Centra  Healthcare  will  also  be 
looking  outside  the  two  com- 
panies to  license  or  acquire 
additional  brands  or  businesses. 

The  J&J/Merck  joint  venture 
has  been  operating  in  the  US  for 
over  four  years.  It  was  formed 
with  the  objective  of  becoming 
the  premier  worldwide  OTC  com- 
pany, marketing  brands  in  the 
gastro-intestinal,  analgesic  and 
upper  respiratory  areas,  while 
pioneering  POM  to  P  switches  in 
new  OTC  therapeutic  areas. 

The  European  joint  venture  is 
headquartered  in  Milan  and  has 
extended  its  operation  with  the 
acquisition  of  Woelm  Pharma  in 
Germany  and  the  formation  of 
Abello  Pharmacia  SL  in  Spain  as  a 
joint  venture  company. 

In  the  UK,  Centra  Healthcare,  a 
50:50  company,  will  be  based  at 
Loudwater  in  High  Wycombe, 
with  a  staff  of  marketing,  sales, 
medical,   finance   and  admin- 


Natural  care 

Care  Natural  Beauty  is  a  new 
company  which  produces  animal- 
friendly  bodycare  products.  These 
use  ingredients  which  have  not 
been  tested  on  animals  since 
September  1976. 

The  products  are  all 
formulated  by  Care  and  will  be  on 
sale  through  small  retail  outlets. 
The  ten-strong  range  comprises 
shampoo,  soap,  cleanser  and 
moisturiser. 

A  spokesman  for  Care  says: 
"Independent  pharmacies  are 
good  outlets  for  a  significantly 
different  range." 

The  company  have  pledged  10 
per  cent  of  their  net  income  to 
fund  animal  rescue  programmes. 
Distribution  is  direct  through 
Care  Natural  Beauty  Ltd.  Tel: 
0823  252595. 


istration.  The  company  will  be 
establishing  a  pharmacy  sales- 
force  and  will  contract  manu- 
facturing opportunities  at  the 
MSD  manufacturing  facility  at 
Cramlington. 

Colin  Mackenzie,  country 
manager  for  the  joint  venture  in 

CENTRA 

//  E  A    I    T  II  C  A   R  E 


the  UK,  says  that  Centra  is  being 
formed  with  the  objective  of 
marketing  high  quality  med- 
icines via  pharmacies.  It  aims  to 
become  a  leading  company  in  the 
pharmacy  generated  self-medi- 
cation arena,  he  says. 

"Both  Johnson  &  Johnson  and 
Merck,  through  their  various 
prescription  companies,  are 
providing  the  new  company  with 
prescription  products  for  which 


we  will  work  together  to  pioneer 
the  switch  to  OTC  status." 

Janssen,  one  of  the  largest 
pharmaceutical  members  of  the 
J&J  family  of  companies,  will  also 
be  providing  products  including 
analgesics,  anti-diarrhoeals  and 
hayfever  products. 

One  of  the  first  compounds 
which  the  joint  venture  will 
pioneer  will  be  the  POM  to  P 
switch  for  Merck's  famotidine, 
marketed  for  the  treatment  of 
gastro-oesophageal  reflux. 

Vincent  Lawton,  managing 
director  of  Merck,  Sharp  and 
Dohme,  says:  "This  is  a  really 
exciting  opportunity  for  all  the 
partners  in  the  joint  venture. 
MSD  in  the  UK  believe  the  global 
heritage  of  famotidine  in  the 
prescription  market  will  provide 
a  superb  platform  for  Centra 
Healthcare  in  the  OTC  sector." 

Bjorn  Christophersen,  pres- 
ident of  J&J  MSD  Consumer 
Pharmaceuticals  (Europe),  said 
the  company  was  committed  to 
the  success  of  Centra  as  a  pioneer 
in  the  POM  to  P  switch  in  Europe. 


Peter  Black  turnover 

The  turnover  credited  to  Peter 
Black  Holdings  in  C&D 
September  25  should  have 
been  credited  to  the  personal 
care  division  of  Peter  Black  of 
which  English  Grains  is  a  part. 

Manufacturing  rise 

Output  in  the  manufacturing 
industry  rose  for  the  11th 
consecutive  month,  according 
to  a  survey  by  the  Chartered 
Institute  of  Purchasing  & 
Supply,  with  employment 
rising  for  the  third  month  in  a 
row. 

Roberts  acquisition 

Roberts  Pharmaceutical  Corpor- 
ation has  acquired  the  rights  to 
16  prescription  and  non-pres- 
cription products  from  Glaxo 
Canada,  including  Betnovate, 
Propaderm,  Dequadin  and 
Barriere-HC. 

CeiSiech  shock 

German  drug  company  Bayer 
are  taking  up  an  option  to 
license  Celltech's  anti-TNF 
antibody,  which  combats  septic 
shock  in  acutely  ill  patients.  The 
move  conses  as  Celltech  plans  to 
float  on  tha  Stock  Exchange.  It 
means  Bayer  will  have  to  pay 
Celltech  a  further  £4  million 
under  an   agreement  which 


could  be  worth  up  to  £26m, 
says  a  report  in  the  Daily 
Telegraph. 

FT  report 

A  new  Financial  Times  man- 
agement report  Pharmaceutical 
Distribution  in  Europe  charts 
the  emergence  and  assesses  the 
importance  of  intermediaries 
in  the  distribution  of 
pharmaceuticals.  It  gives  an 
overview  of  pharmaceutical 
distribution  for  manufacturers, 
wholesalers,  retail  buying 
groups  and  industry  analysts. 

Lloyds  acquisition 

Lloyds  Chemists  are  believed  to 
be  in  the  process  of  taking  over 
Belfast  wholesalers  Dobban  & 
Stewart,  although  neither 
party  was  prepared  to  give 
further  details  on  the  move  as 
C&D  went  to  press. 

Clarins  suffers 

Profits  have  fallen  22.5  per  cent 
at  French  skincare  company 
Clarins  to  $17.7m  for  the  first 
six  months  of  the  year. 

The  drop,  which  has  been 
largely  blamed  on  high  launch 
costs,  unfavourable  exchange 
rates  and  the  slowness  within 
the  cosmetics  market,  has  also 
led  to  warnings  of  a  further 
fall  in  net  profits  for  the  year 
end. 


Ex-Chefaro 
boss  has  new 
company 

Nigel  Dean,  Chefaro  Propriet- 
aries' former  managing  director 
who  resigned  at  the  end  of 
August,  has  teamed  up  with  Paul 
Balcombe  of  the  Spectrum  Group 
to  launch  a  new  healthcare 
marketing,  sales  and  distribution 
company. 

Under  the  title  Prism 
Healthcare  Ltd,  the  company  will 
offer  a  specialist  service  in  the 
over-the-counter  sector,  with 
brands  sourced  from  the  UK  and 
overseas. 

"Prism's  in-depth  marketing, 
management  and  sales  knowledge, 
combined  with  the  warehousing, 
distribution,  administration  and 
regulatory  affairs  strengths  of  our 
partner  Spectrum,  enables  us  to 
offer  a  unique  service  to  overseas 
and  UK  firms, "said  Mr  Dean 

Prism  can  be  contacted  at  12 
Castle  Hill,  Windsor,  Berks  SL1 
1PD.  Tel:  0753  831400. 


DTI 

encourages 
US  firms 

The  UK  offers  an  ideal  base  for  US 
biotechnology  companies  looking 
for  a  way  into  Europe,  industry 
minister  Tim  Sainsbury  told 
delegates  at  the  Biopartnering  '93 
conference  in  London. 

Outlining   the   UK's  strong 
science  base,  the  Government's 
pro-business  and  deregulation  I 
policies  and  access  to  finance,  Mr  j  1 
Sainsbury  said:  "Europe  is  ail 
major  market  for  biotechnology  i  f 
products  and  process,  rivalling 
the  US  in  size. 

"The  estimated  market  by  the 
year  2000  is  $85  billion,  and  a 
large  proportion  of  this  will  be  in 
new  and  improved  pharmaceuti- 
cals. The  single  European  market 
means  360  million  consumers 
through  single  point  product 
approval,  a  level  regulatory 
playing  field  and,  ultimately, 
unified  patent  protection. 

"The  recent  conclusion  of 
negotiations  on  the  Pharma- 
ceutical Pricing  Scheme  in 
Britain  provides  the  industry 
with  a  stable  environment  in 
which  to  invest,  innovate  and  win 
in  world  markets. 

"It  signals  our  long-term 
commitment  to  nurturing  a  com- 
petitive and  innovative  industry 
and  to  ensuring  that  R&D  invest- 
ment is  properly  rewarded." 
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NO  PAIN 
NO  SMELL 
NO  MESS 
NO  PILLS 


BULEVE" 

3UPROFEN  GEL   

IBULEVE 

IBUPROFEN  GEL 


brands  ever, 

Tlu'  main  reas<  in  li  ir  this  success  is 
thai  Ibuleve  is  a  truly  excellent  product. 

Ibuleve  (ibuprofen  gel)  delivers 
effective  reliel  from  pain  in  an  unique 
formulation  thai  sufferers  find  highly 
acceptable  and  i  onvenieni  in  use. 

Ami  it's  iK  it  ( ink  the  sufferers  who 
appn  ive-doctors  do  too... 

The  graph  beli  >w  shi  iws  sales  1 1|  pres- 
cription ( LOOg)  parks  ol  ibuprofen  gel, 
ibuprofen  cream,  and  ketopn  ►fen  gel 
( iver  the  last  war. 

PRESCRIPTION  SALES  OF  IBUPROFEN  GEL, 
IBUPROFEN  CREAM  AND  KETOPROFEN  GEL 


ibuprofen  cream 

10000 ! — i — i — i — i — 

asond|     tmam|  | 


The  figures  speak  for  themselves;  si  i 
do  the  results  from  a  double  blind  clinical 
trial  w  hich  concluded: 

"(Topical)  ibuprofen  proved 
significantly  more  effective  and  faster 
than  ketoprofen  in  resolving  sponta- 
neous pain"* 

But  despite  this  success,  there  are  still 
thousands  of  sufferers  w  ho  don't  know- 
about  Ibuleve. 

That's  why  we  are  spending  over 
£]  million  on  TV  and  Magazine  Advertising 
directing  sufferers  t<  >  ask  y<  >u,  the  pharma- 
cist, about  Ibuleve. 

W  e  think  we  know  what  you  will  be 
telling  them... 

PAIN 

RELIEF 

WITHOUT 

PILLS 


LEVE  Trademark  and  Product  Licence  held  by  Diomed  Developments  Ltd..  Hitchin,  UK.  Distributed  by  DDD  Ltd.,  94  Rickmansworth  Road.  Watford.  Herts.  WD1  7JJ. 
live  Ingredient:  Ibuprofen  BP  5.0%  w/w  Directions:  Lightly  apply  a  thin  layer  of  the  gel  over  the  affected  area.  Massage  gently  until  absorbed.  Wash  hands  after  use.  Repeat  a: 
to  three  times  daily.  Indications:  For  the  relief  of  backache,  rheumatic  and  muscular  pain,  sprains  and  strains.  Precautions:  If  symptoms  persist  for  more  than  a  few  weeks,  cc 
recommended  for  children  under  14  years,  patients  with  a  history  of  kidney  problems,  asthma  or  aspirin  sensitivity  should  seek  medical  advice  before  using  IBULEVE.  Keep  away  from 
ken  skin,  lips  and  eyes,  not  to  be  used  during  pregnancy  or  lactation.  Keep  all  medicines  out  of  the  reach  of  children.  Do  not  use  if  sensitive  to  any  of  the  ingredients.  FOR  EXTERNAL  USE 
LY.  Legal  category  P  Packs:  Tubes  of  30g  (PL01 73/0060),  price  C3.79.  *Ref:  PicchioA.A.  etal.  Medicma  dello  Sport.  34,  1981. 


SB  Consumer  Brands  move  to 
transfer  ordering 


Smithkline  Beecham  Consumer 
Brands  is  switching  its  sales 
policy  over  to  a  transfer  order 
system  with  effect  from  October 
4.  Pharmacists  will  now  have 
their  orders  delivered  via  their 
nominated  wholesaler,  which  will 
allow  stock  levels  to  be  reduced. 

The  company  say  this 
reorganisation  will  allow  their 
salesforce  to  call  on  8,500 
pharmacies,  double  the  number 
currently   visited.  Wholesalers 


Fake 
fragrance 
alert 

Givenchy  are  warning  pharma- 
cists not  to  stock  or  sell  cheap 
fakes  of  their  brands  Amarige, 
Xeryus  and  Ysatis. 

The  company  has  obtained 
court  orders  to  prevent 
companies  Designer  Alternatives, 
Cosmetic  Consultants  and 
Superdrug  from  manufacturing 
the  products  Mirage,  Yezitiz  and 
Xereux.  The  products  were  being 
sold  through  Superdrug  and 
pharmacies  via  wholesalers. 

Givenchy  believe  that  some 
stocks  of  Mirage,  Yezitiz  and 
Xereux  are  still  in  circulation  and 
advise  retailers  against  selling  or 
purchasing  the  products. 

Boots  pull 

out  of 
Chester  site 

Boots  have  withdrawn  their 
support  from  a  proposed  £85 
million  out-of-town  shopping 
centre  in  Chester. 

The  decision  comes  after  they 
failed  to  reach  an  agreement  with 
the  Church  Comissioners,  who 
own  the  site,  and  puts  the 
proposed  retail  park  in  jeopardy. 
•  In  a  separate  move,  Boots  are 
due  to  launch  a  business  strategy 
for  the  ailing  Do  It  All  chain, 
jointly  owned  with  WH  Smith, 
according  to  the  Financial  Times. 


Monitor  Prize  Draw 

The  winning  numbers  are: 

22540,  20750 
12805,  14268 
25622,  17689 
12781,  13313 
11205,  22810 

SurgiChem 


will  be  visited  by  a  team  of  ten 
territory  managers. 

Terry  Heffernan,  the  new 
national  field  sales  manager,  said 
the  salesforce  have  received  ex- 
tensive training,  and  the  emphasis 
of  their  pharmacy  visits  has 
shifted  from  "volume"  to 
"business  management",  offer- 
ing advice  on  stock  management, 
merchandising  and  space 
management  for  categories. 

Orders  placed  under  the  new 


scheme  will  be  linked  to 
wholesaler  promotions  and  local 
deals  rather  than  the  discount 
scheme  previously  in  operation 
for  the  large  bulk  orders  placed 
with  SB.  But  the  company  realise 
they  must  offer  "at  least  a 
comparable  deal  to  last  year". 

Wholesalers  will  also  be  called 
on  more  frequently  by  territory 
managers  and  advised  on  stock 
management  and  retail  sales. 
•  Following  this  new  trading 


policy,  the  company  have  made  a 
number  of  appointments. 

Peter  Hinckley  has  been 
promoted  to  sales  director.  Ken 
Allan,  national  account  sales 
manager,  will  have  responsibility 
for  the  national  account 
department.  Terry  Heffernan  is 
now  field  sales  manager  for  the 
entire  field  salesforce.  Nick 
Williams  becomes  national 
account  sector  manager, 
chemist. 


Leicestershire  based  shopfitters  Alan  Nuttall  are  now  turning  their 
attention  to  independent  outlets,  and  pharmacy  in  particular.  The  first 
pharmacist  to  take  advantage  of  the  service  has  been  Walter  Brown,  owner 
of  a  chain  of  12  pharmacies  in  the  West  Midlands.  Nuttall  supplied  the 
pharmacy  with  their  CIS  system,  fitted  out  the  dispensing  area,  a 
childrens'  wear  section  and  other  specialist  counters.  The  company  can 
also  offer  areas  for  consultation  or  additional  paramedical  services  such  as 
cholesterol  testing.  Nuttall,  which  has  specialised  in  grocery  outlets  until 
now,  has  been  reorganised  into  teams  which  specialise  in  serving 
independent  outlets.  Alan  Nuttall  Ltd  can  be  contacted  on  0455  612899 


Coming  Events 


Monday,  October  1 1 

Ogwr  branch,  RPSGB,  at  Miles 
Laboratory,  Bridgend,  7.30  for  8pm. 
"Adverse  reactions  to  drugs  —  what 
can  we  do?"  by  Professor  Routledge  of 
the  Welsh  Poisons  Unit. 
Southampton  branch,  RPSGB,  at 
Southampton  General  Hospital,  7.30 
for  8pm.  "Jewellery"  by  Jeremy 
France  of  Winchester. 

Tuesday,  October  12 

South  Staffordshire  branch,  RPSGB, 

at  the  postgraduate  medical  centre, 
Weston  Road,  Stafford,  7.30  for  8pm. 
"The  crystal  ball  —  hospital  and 
community  pharmacy  —  what 
future?"  by  Brian  Hynam  MRPharmS. 
Stirling  &  Central  Scottish  branch, 
RPSGB,  at  The  Highland  Hotel, 
Spittal  Street,  Stirling,  8pm.  Graeme 
Millar,  chairman  of  the  Scottish 
Pharmaceutical  General  Council,  will 
talk  on  now  and  the  future  for 
pharmacy  contractors.  Buffet 
provided. 

Wednesday,  October  13 

Wirral      branch,      RPSGB,  at 

Clatterbridge  hospital  postgraduate 


centre,  7.30  for  8.15pm.  "Recent 
advances  in  ophthamology"  by  Mr  R 
Phillips.  Buffet  provided. 

Thursday,  October  14 

Eastbourne,     RPSGB,     at  the 

postgraduate  medical  centre  of 
Eastbourne  District  general  hospital, 
8pm.  "The  use  of  drugs  in  the 
perinatal  period"  by  Professor  P  J 
Nicholls  of  the  Welsh  School  of 
Pharmacy. 

Weald  of  Kent,   RPSGB,  at  the 

ostgraduate  medical  centre,  Kent  & 
Sussex  hospital,  7.45  for  8pm.  "Local 
health  promotion"  by  Sue  O'Shea, 
senior  health  promotion  officer, 
Tunbridge  Wells  health  promotion 
unit. 

Bradford  &  Halifax  NPA  branch,  at 

the  Bankfield  Hotel,  Bradford  Road, 
Bingley,  8pm.  "Community  Care: 
Who  cares?"  by  Mary  Allen,  head  of 
information,  NPA. 


Advance  information 

Format  Pharmaceuticals  of  Tyne  & 
Wear,  suppliers  of  Pis,  generics  and 
French  fragrances,  are  holding  an 


Oxydata  for 
Oz  patients 

Community  Computers,  the 
pharmacy  computer  division  of ! 
Surgichem,  have  launched  a 
program  designed  to  help 
pharmacists  keep  track  of  their 
oxygen  patients. 

Called  Oxydata,  the  stand- 
alone program  can  be  used  on  any 
IBM-compatible  computer.  It 
provides  a  separate  database 
containing  information  on 
oxygen  patients'  delivery  details. 

The  program,  which  has  been 
approved  by  the  Prescription 
Pricing  Authority,  generates  the1 
FP66A  delivery  and  FP66I 
monthly  summary  forms. 

Community  Computers  also 
plan  to  extend  Oxydata  later  in 
the  year  by  adding  a  module  for 
recording  ostomy  information. 

Oxydata  costs  £199  (ex  VAT). 
When  the  ostomy  module  is  J 
added  it  will  be  £225  (ex  VAT). 
A  version  of  the  Nomad  2.00 
Littlefoot  program  with  both! 
modules  costs  £1,694  (ex  VAT). 


open  evening  on  October  20  from 
7- 10pm.  Special  offers  and  prizes  will, 
be  available.  For  details  contact  Sue 
Robson  on  091-413  1014. 
The  Royal  Society  of  Medicine 
meeting  of  the  section  of  library  and 
scientific  research  on  "The  Ethics  of 
Gene  Therapy"  at  1  Wimpole  Street, 
London  Wl  on  October  21.  For 
further  details  contact  Mrs  S  Greshoff 
on  071-408  2119. 

Society    of    Cosmetic  Scientists 

regional  lecture  on  "Beauty  and  the 
Bug  Cosmetics     and  the 

Biotechnology  Industry"  by  Dr  Ianl 
McKay  at  the  Forte  Post  House,! 
Newcastle  under  Lyme,  Staffs,  on, 
October  21  at  6.30  for  7pm.  Freef 
buffet  available  after  lecture.j 
Non-members  are  welcome. 
British  Association  of  Pharma- 
ceutical Physicians  half-day 
symposium  on  "Pharmaceutical 
Medicine:  Tomorrow's  Impact  of 
Today's  Changes"  to  be  held  at  the 
Royal  Aeronautical  Society,  4 
Hamilton  Place,  London  Wl,  on 
October  21.  Further  details  from 
Elizabeth  Borg,  BrAPP  Admin 
istrator,  tel:  071-491  8610. 
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Classified 


APPOINTMENTS 


LLOYDS  CHEMISTS 


LOOKING  FOR  A  NEW 
CHALLENGE? 

It  so  you  arc  cordially  invited  to  attend  LLOYDS 
CHEMIST  OPEN  DAY  SUNDAY  10th  OCTOBER 
1993  any  time  between  9.30am  to  1.30pm  Abingdon 
Lodge  Hotel,  Marcham  Road,  Abingdon,  Oxfordshire. 
Whether  you  are  taking  the  first  steps  into  Pharmacy 

Management,  looking  for  a  challenge  or  a  new 
direction  in  Pharmacy,  why  not  come  to  discuss  your 
future  career  prospects  and  the  benefits  of  becoming  a 
team  member  of  a  dynamic,  highly  motivated  and 
innovative  Company. 
If  you  can  offer  us  the  commitment  and  professionalism 
of  a  quality  Pharmacist  Manager,  we  can  offer  you  an 

excellent  salary,  plus  a  comprehensive  benefits 
package  including  an  interest  free  loan  of  up  to  £3,000 
for  newly  qualified  Pharmacists: 


BENEFITS 


VACANCIES 


Continuing  education  programme  • 

Profit  related  bonus  scheme  • 

20%  Staff  Discount  • 

Unrivalled  promotion  prospects  • 

RPSGB  fees  paid  • 

Free  Private  Healthcare  • 

Four  weeks  paid  holiday  • 

Share  Option  Scheme  • 

If  you  cannot  attend  on  the  day,  require  more 
information  or  would  like  to  arrange  an  interview  at  a 
more  convenient  time,  please  do  not  hesitate  to  contact: 
Sandra  Williams,  Pharmacist  Recruitment  Officer, 
Telephone:  Pharmacist  Recruitment  Hotline:  0827  713990 


OXFORD 
BRIZE  NORTON 
WHITCHURCH 
THAME 

MILTON  KEYNES 
NEWBURY 
BICESTER 
BLETCHLEY 


HOLLAND  PARK  Wl  1 

Full  time  Sales  Assistant  required. 
Experience  welcome. 
Hours  and  Salary  negotiable. 

TELEPHONE:  071-727  6350 


SITUATIONS  WANTED 


LONDON  PHARMACIST 
AVAILABLE 

081-677  0938 
After  8pm 


ii 

r 

► 

v 
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n 

n 

CHEMISTS. 


Moss  Chemists  is  one  of  Britain  's  most  respected 
pharmacy  chains.  For  over  75  \,ears  customers  have 
relied  upon  our  high  standards  of  service  and 
professionally  trained  staff  Staff  who  listen  and  offer 
good  advice  and  regard  themselves  as  very  much  part  of 
the  community  health  team 

MANAGERS 

•  Colchester  •  Caerphilly 
•  Llanrwst  •  Bristol 
•  Fareham  •  Plymouth 

Continued  growth  has  created  career 
opportunities  for  pharmacists  with  the  personality 
and  drive  to  make  a  real  impact  on  local 
com munity  healthcare. 

Experienced  or  newly  qualified,  (full  training  will 
be  given)  we  need  an  individual  with  a 
commitment  to  patient  counselling,  coupled  with 
the  communications  skills  and  management 
qualities  to  actively  market  a  wide  range  of 
medicines,  healthcare  and  leisure  products. 

In  return,  you'll  enjoy  the  full  support  of  a  highly 
professional  company,  modern  well  equipped  and 
efficient  facilities,  flexible  working  hours  and  a 
highly  competitive  salary  and  benefits  package.  This 
will  include;  PPP  membership,  pension  scheme  with 
life  assurance  and  generous  staff  discounts. 

Apply  with  CV  to:  Mr  Roger  Cotton  MRPharmS, 
Recruitment  and  Training  Executive,  Moss  Chemists, 
Fern  Grove,  Feltham,  Middlesex  TW14  9BD. 

IA8036 


LOCUMS 


Provincial  Pharmacy 
Locum  Services  jP* 


DO  YOU  ENJOY  STRESS? 

The  'We're  setting  up  a  Locum 
Agency"  season  is  upon  us! 
If  you  enjoy  a  little  Russian  Roulette 
why  not  give  them  a  try! 

Alternatively  —  we  have  over  3000 
locums  registered  and  experience  of 
handling  over  100,000  bookings. 
NATIONWIDE 


EDINBURGH 

031-229  0900 


MANCHESTER 
061  766  4013  ■ 

¥_ 


CARDIFF 

0222  549174 


If  vou  require  PEACE  OF  MINT  EXETER 
k  PLEASE  CALL  US  NOW!  0392422244 


NEWCASTLE 

091-233  0506 

SHEFFIELD  ! 
0742-699  937 


BIRMINGHAM 

021-233  0233! 

LONDON 

0892-51  5  963 
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AGENTS 


BUSINESS  FOR  SALE 


DENNIS  E.  RICHES 

CHEMIST  SUNDRIESMEN 
AGENT  REQUIRED 

We  have  a  vacancy  for  an  experienced  Sales  Agent 
currently  calling  in  pharmacies  on  the  Herts,  Beds, 
Bucks,  Northampton  Areas.  Excellent  rate  of 
commission,  wide  product  range.  Encouraging 
repeat  business.  Existing  customer  base. 
Please  apply  in  writing  to:  C.J.  Riches, 
DENNIS  RICHES, 
Unit  1,  Brooklands  Approach, 
Romford,  Essex  RM1  1DX. 


AGENT 

Chemists/Surgical  Centres 

Orthorest  is  introducing  a  range  of  American- 
sourced  thermo  therapy  products  and  speciality 
pillow  items  for  use  by  back,  neck  and  migraine 
sufferers.  We  wish  to  meet  sales  agents  with 
market  access  to  chemists,  surgical  centres 
and  speciality  outlets. 

Telephone  Willie  H.  Maxwell  at  Dublin  843196 


FINANCIAL 


EBM3 

Finance 

Numark  has  negotiated 
competitive  terms  from  British 
'Join!  Slock  Hanks,  to  provide 

finance  to  independent 
pharmacists  for  the  purchase  of 
new  pharmacies,  or  re-finance 

existing  loans,  with  no 
trading  lies. 

If  you  would  <!  an  application  form,  which  includes  full 
dcu       '  the  $(  heme,  please  i  omai  i 
Ri  rvices  Department 

Numark  Manag    ent  Ltd.,  5/6  Fairway  Court 
A/nbi      '  v,  Tamworth 
Staffs  B77  4R1      U  I:  0H27  69269 

NUMARK  HNANU-:  -  Khl  l'IV  .  i;    >i    I  NDENTS  INDEPENDENT! 


ALLIANCE  VALUERS  & 
STOCKTAKERS 

Telephone  Harrogate  (0423)  531571 
NORTH  CHESHIRE  TOWN 

Two  leasehold  branch  pharmacies  in  close  proximity,  located  in 
much  sought  after  area.  FYE  30/6/93. 
Branch  1:  T/0  C508.180.  Branch  2:  T/0  £409,137, 

NHS  items  average  NHS  items  average 

3,000  per  month  (rising)  3,200  per  month. 

Ideally  to  be  sold  as  one  lot,  but  may  solit.  Otters  invited  in  excess 

of  £475  000  for  GW/Fix,  plus  SAV.   


A  Parade  Shop  with  flat  above  on  very  large 
housing  estate  in  East  London. 
Permission  granted  by  F.H.S.  for  Chemists  etc. 
Long  lease  price  only  £15,000. 

Ref:  DJB. 
Please  telephone:  0277  211837 


PRODUCTS  AND  SERVICES 


IT  IS  A 

"STEAL" 

FOR  ONLY 

£245  w 

THEFASIT  H014 

NOW  YOU  CAN  AFFORD  A  PROFESSIONAL 
VIDEO  SURVEILLANCE  SYSTEM 

»  SIMPLE  DIY  INSTALLATION  •  CAN  BE  EXPANDED  TO  TAKE  UP 

TO  4  CAMERAS  •  2  WAY  SPEECH  BETWEEN  CAMERA  AND 
MONITOR  •  PICTURE  CAN  BE  RECORDED  ON  DOMOSTIC  VCR 

Brochure  and  details  from  Fasit  Security  Ltd,   

Fasit  House,  Elkstone,  Cheltenham  GL53  9PB. 

Telephone:  0242  870414  mm 


SOARES  &  CO 

Certified  Accountants  & 
Registered  Auditor. 

A  complete  service  for  limited  company's 
partnerships  and  sole  proprietors. 
Considerable  experience  in  chemist  accounts. 
Reasonable  fees. 
Cyril  Soares,  302  Stradbroke  Grove, 
llford,  Essex  EG5  ODE 
Telephone:  081  551  0699 


D&M  Printing  Company  Limited 

LABELS  AND  COMMERCIAL  PRINTING 

Pharmacists!  Save  Money  by  using 
our  dispensing  labels. 
Contact:  Des  or  Mark  Alger 
Telephone:  051-949  0567 
Fax:  051-949  0747 


W  A  I    II  l<  I  )  I  I  l\ 


REGISTERED  CHARITY 

|\flARIE  STOPE$ 


WORKING  TO  PROVIDE  FAMILY  PUNNING  WORLDWIDE 
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PRODUCTS  AND  SERVICES 


FACTORY  SECONDS 

ALL  IN  PERFECT  CONDITION  •  ALL  GUARANTEED 
LOW  OUTLAY  •  HIGH  PROFIT  •  CONTINUOUS  SUPPLY 

We  also  handle  huge  ranges  of  radios, 
walkmans,  midi-systems,  plus  hundreds 
of  other  items  from  major  manufacturers. 

For  futher  information  call: 

CENTRAX  DIRECT  SALES  LTD 

TEL:  081  330  7766  (10  Lines)  FAX:  081  330  7726 


Yes! 


•  We  now  have  a 

car  insurance  policy 

designed  specifically  for  pharmacists! 

•esrtfs  ' 


♦  Protected  NO  Claims  discount 

♦  Free  24  hour  legal  advisor 


♦  Immediate  25%  discount 

♦  Domiciliary  and  residential 
home  visits  I'LL' is  Oxygen 
and  Prescription  delivery 
automatically  covered 

♦  SCHEME  ALSO  APPLICABLE  TO  ALL  PHARMACY  STAFF 


♦  Uninsured  loss  recover) 

♦  Company  ears,  fleets  and 
pharmacy  delivery  vans  also 
covered 


For  .in  immediate'  quotation  on  your  car  insurance 


m  0245  492949 


Extension 
PI  A 
Motor 


We  also  arrange:  ♦  Professional  Indemnity  Insurance  tor 

your  pharmacy  business  for  V.  I S')  per  annum 
♦  Business  \  Contents  Insurance  ♦  Locum  I'l  Insurance 

88  021  236  0031 


Working  For  Pharmacy 


The  Pharmacy  Insurance  Agency 


I'AKT  OF  THE  PROVINCIAL  PHARMACY  SERVICES  CKOIT 


'  SUPERB  RETAIL  BUSINESS  OPPORTUNITY" 

THE 
LITTLE  GENIUS 

THE  IMAGER,  Irom  Photo  Express  is  the 
smallest  microlah  on  the  market  today 
occupying  just  one  sq  metre  ot  valuable 
retail  space  Now  even  the  smallest  store 
can  otter  quality  30  minute  film  processing 
en|oy  extra  profits  and  attract  new 
customers 

Unique  fully  automatic,  continuous 
operation  enables  printing  and  developing  in 
one  process  Just  insert  an  unprocessed 
35mm  film  and  out  pop  6x4  |umbo  photo's 
including  instant  reprints' 

THE  IMAGER,  is  so  easy  to  operate, 
you  can  build  new  business  with  no  extra 
staff  An  ideal  profit  centre  in  itself.  The 
Imager  will  complement  your  existing  range 
ot  goods  and  services  The  increased 
customer  How  attracted  by  30  minute  D&P 
will  certainly  improve  your  overall  sales 
performance  When  you  consider  that  the 
D&P  market  has  seen  150  years  of 
continuous  growth,  it  is  easy  to  understand 
why  so  many  retailers  are  adding  30  minute 
D&P  to  their  range  ot  services 

'  AUTOMATIC  FILM  DEVELOPING  &  PRINTING  MACHINE' 

ONLY  £17,900.  (Lease  available  subject  to  status) 
S.A.E.  for  brochure  &  profit-planner  please: 

PHOTO  EXPRESS.  Suite  405,  Glenfield  Park,  Philips  Road. 
Blackburn  BB1  5PF. 
Telephone:  (0254)  671021.  Fax.  (0254)  261972. 
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PHARMACY  COMPUTER  SYSTEMS 





THE 


T  PMR 


THE  ULTIMATE  FULL 
COLOUR  486  SYSTEM 
THAT  SAVES  YOU  TIME 
AND  MONEY  ON 
ENDORSEMENTS 

>  Maximises  Remuneration 

•  Endorsements 

•  Every  UK  Drug  Tariff 

•  Blacklist  Alert 

WE  LEAD, 
OTHERS  FOLLOW. 

Software  only  also  available. 


Please  telephone  for  a 
demonstration  -  Simple  Software 
f      PO  Box  2611,  Smethwick, 
Warley,  West  Midlands  B66  1BN 
Telephone:  021  580  1511 
Fax:  021  580  1462 


CHEMTEC  SYSTEMS  LTD. 

If  it's  Time  to 
change,  look  at 
The  ALCHEMIST 
3000 

A  dispensary  management  system  that  includes:-  (indorsing  features,  BNK 
Cautions,  O wings,  OTC  Accounts,  traded  Interactions,  Q.U.I. D's,  Kasy  3D 
colour  user  interface,  IJM.P.  system.  Fast  patient  records,  Kully  integrated 
monitored  dosage  facilities  including  drug  identification.  Monthly  updates, 
Unique  features,  Extensive  patient  allergies  &  conditions  section.  Fast  labelling. 
Repeat  labelling,  Extremely  customisable  (drugs,  doses,  cautions,  settings,  etc). 
M.A.R  printing,  DOS  6  &  Windows  compatible.  Customisable  stock  control  & 
aula  ordering  and  MUCH  MORE...AT  A  PRICE  THAT'S  NOT.... 


I  ow  cost  maintenance 


Tel:  0772-622839 


Low  cost  maintenance 


John  Richardson  Computers  Ltd 


PMR 


Latest  niqo 
| Update  | 


POS 


JRC  systems  are  renowned  for  their  speed,  ease-of-use 
and  flexibility  -  They  are  the  most  widely  used  in  pharmacy 
today,  are  constantly  updated  and  enjoy  an  enviable  after- 
sales  service.  You  may  think  you  can't  afford  the  best  - 
You'll  be  surprised  . . . 


FOR  MORE  DETAILS.  OR  FREE  EPOS/PMR  VIDEOS,  PHONE  0772  323763 
(FAX  0772  323003)  -    OR  WRITE  TO  JRC  LTD.  FREEPOST.  PR5  6BR 


PACE  fSeta 


LABELLING 
SYSTEMS 

THE  BETTER  LABELLING  & 

RECORD  SYSTEMS 

•  Faster  •  Simpler 

•  Guaranteed  Security    •  Free  Credit 

•  More  Features  •  Low  Price 

No  one  has  more  experience. 

Don't  buy  without  first  seeing  a  Pace 
Beta  demonstrated  in  YOUR  pharmacy 

•  Available  for  one  months  trial 

For  details  and  a  free  demonstration 
Telephone:  061-941  7011 

37  Stamford  New  Road, 
Altrincham  WA14  1EB 


S  CALVERT  COMPUTER 
SERVICES  PRESCRIPTION 
LABELLING  SYSTEMS 


including: 

•  Patient  records  •  Drug  interactions 

•  Owings  •  Stock  usage 
Controlled  dosage  sections  for  homes  etc. 
•  Complete  systems  available 
•  28  day  free  trial  on  all  software 


FOR  MORE  DETAILS,  CONTACT 
S  CALVERT  COMPUTER  SERVICES  AT 
83  PONTEFRACT  LANE,  LEEDS,  LS9  9HS. 
PHONE  (0532)  484746 


Three  Items  For 
A  Total  Cure! 


PILLS  -  Patient  Medication  Records 
Checkout  -  POSHH  epos 
Ob-serve  -  Book  keeping  package 


Hadley  Hutt  Computing  Ltd, 
George  Bayliss  Road, 
Droitwich, 
Worcs.  WR9  9RD 
Telephone:  0905  795335 
Fax:  0905  795345 


A 

PROMOTED 
PILLS  8 

•  K,\  I'i'l 


PARK  SYSTEMS  LTD 

6  Vulcan  Street,  Liverpool  L37BG 
Tel  051  298  2233  Fax  051  298  16: 


Simply  the  bestr 


THE  independent 

supplier 
you  can  rely  on 


■Rescript/on 

endorsements 

hardware  every 
3  years  y 

1 Onerous  part 
Change  allowances 
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SHOPFITTINGS 


€XDkUM 

 STOREFITTERS- 


0626  -  834077 

COMPREHENSIVE  DESIGN,  MANUFACTURE 

AND  INSTALLATION  SERVICE  FOR 
 THE  RETAIL  PHARMACY  

KING  CHARLES  BUSINESS  PARK, 
OLD  NEWTON  ROAD,  HEATHFIELD, 
DEVON  T012  6UT 


PROFESSIONAL  SHOPFITTI 
FOR  RETAIL  PHARMACIE 

•  NATIONAL  COVERAGE 

•  PROJECT  MANAGEMENT 

•  FULL  AFTER  SALES  SERVICE 

•  PHARMACY  SPECIALISTS 

BEANSTALK  LTD.  CHICHESTER  W.SUSSEX  P014  2TZ 

<&  0243  788111 


PARTNERS  IN  RETAIL  DESIGN  &  BUILD 
Telephone:  0705  591236 
Fax:  0705  598188 
Write  for  colour  brochure  to:  Ken  Rand 

FREEPOST  PT  947  Lovedean 
WATERLOO VILLE,  Hants.  P08  9BR. 
(No  stamp  required) 


1'iJ  DDI? I  f  J 

SHOPFITTING 

FOR  ALL  YOUR  PHARMACY 
REQUIREMENTS 
Fred  Hewitt 
(0244)  343738  (Northern) 


"I  SPfCIILISTF 
J  ■ 

HHRMHCT  SliffHIINB 

CDNSULTHTIBN 
DESIGN 

■ 

MflNUFRCTUflE 
-INSTRLLHTION 

1 

rs  i  s 

SERVICE 

UN 
CD 

1 11, 

/[NIDI 

COVENTRY  CANAL  Wfl 
C VI  4LH 

1EI0U5E,  IEICESTEI  RAW 
lEEEPHDNE:  DlB3  H35K 

1 

VI 

LTD 

e  Complete  Shopf itting  System 

Specialists  in  Pharmacy  Plannin 


FREE  PLANNING,  QUOTATIONS  & 
MERCHANDISING  ADVICE 

060.2  42042 1 

design,  installation,  service 

U  K  Agent  for  3YSTEMMEP  and  COlOURBOX 

MEP  House,  Croydon  Road,  Radford,  Nottingham  NG7  3D5 


acrnnnQ^g03 

PROFESSIONAL 

PHARMACY  DESIGN  &  INSTALLATION 
OXFORD  ROAD, 
PEN  MILL  TRADING  ESTATE, 
YEOVIL  BA21  5HZ. 

0935  20724 


K  H  WOODFORD  &  Co  Ltd 

We  as  specialist  manufacturers 
and  installers  invite  you  to 
telephone  us  on  0202  396272 
for  details  of  our  fully 
approved  equipment  for  all... 

Dispensary  and  Pharmacy  fitting 


•  Pharmacy  Units  •  Counters  •  Showcases  •  Shelving  • 
False  Ceilings  •  Lighting  •  Heating  •  Flooring  •  Shopfronts  in 
Hardwood  and  Aluminium  •  Fascia  Signage  •  Roller  Shutters 


22  -  UNIT  15.  FIELDGATE, 
,  WALSALL  WS1  3DJ 
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STOCK  FOR  SALE 


KNIGHTS  FRAGRANCES 

891  Bristol  Road  South, 
Northfield,  Birmingham 

(Incorporating  Rigochem  Fragrances) 

HALF  PRICE  SALE 

Carriage  Paid  Order 
Minimum  order  per 


129.00  +  VAT 
line  THREE 


SKI' 

Cost 

(  >uK  i 

April  Violets  Body  Spray 

2.65 

1.30 

April  Violets  Talc  lOOgm 

2.95 

1.50 

Blue  Stratos  A/S  100ml 

6.15 

2.95 

Black  Velvet  15ml  Spray 

^.2S 

1  65 

Black  Velvet  Dusting  Bowl 

3.95 

1.75 

Blue  Grass  1 5ml  edt  boxed 

1.95 

95p 

Champagne  Style  Pouches 

2.95 

1.45 

Chique  Dusting  Bowl 

3.95 

1 .90 

Cachet  30ml  Edt  Spray 

S.SO 

3.95 

Chique  Silver  25ml  col  spray 

7.40 

3.99 

Chique  Silver  TaJc  lOOgm 

3.05 

1.50 

Coty  Wild  Musk  25ml  Spray 

4.95 

2.45 

Coty  Wild  Musk  50ml  Spray 

6.95 

3.45 

Coty  Exclamation  crackers 

3.25 

1.65 

Charlie  50ml  edt  spray 

1  1.95 

5.75 

English  Rose  30ml  col  spray 

5.50 

2.50 

English  Rose  Triple  soaps 

4.25 

2.95 

English  Rose  Talc  lOOgm 

2.9S 

1.45 

Flair  Body  Spray 

2.65 

1 .30 

Flair  50ml  unboxed  Spray 

6.95 

3.49 

Freesia  Triple  pack  soaps 

5.50 

2.75 

Gold  75ml  aftershave  tinned 

5.95 

2.95 

Gold  Classic  125ml  Aftershave 

6.95 

<  1  . 

Face  25ml  spray 

6.90 

3.45 

Face  lOOgm  Talc 

3.05 

1.45 

Favender  &  Thyme  30ml  Spray 

s.so 

2.50 

Lavender  50gm  talcum 

1.60 

0.80 

Lavender  50ml  watch  bottle 

4.95 

2.45 

Favender  Triple  Pack  Soaps 

5.75 

2.85 

Favender  Bath  Cube 

20p 

10p 

Favender  Wrapped  Soap 

1.50 

75p 

Favender  Body  Spray 

2.65 

1.25 

Favender  50ml  Unboxed  Spray 

4.95 

2.45 

Fily  Of  The  Valley  lOOgm  Talc- 

2.9S 

1.45 

Finesse  15ml  Spray 

3.95 

1.75 

Insignia  100ml  Cologne 

4.95 

1.95 

Jovan  Man  Aftershave  50ml 

7.50 

3.75 

Jovan  iVian  Aftershave  100ml 

9.75 

1  75 

Panache   I  alcum  lOOgm 

4.50 

1  .95 

Petunia   I  riple  Pack  Soaps 

4.25 

2.95 

Pure  Silk  1 5ml  boxed  sprav 

2.50 

1 .70 



Pure  Silk  Pouches 

2.95 

1 .45 

Style  Pouches 

2.95 

1.45 

You're  the  Fire  Pouches 

2.95 

1.45 

Roses  30ml  Cologne  Spray 

5.50 

2.75 

Roses  Triple  Pack  Soaps 

4  .l>5 

2.45 

Roses  1 50gm  Talc- 

2.95 

1.45 

Spring  Flowers  Bath  Cube- 

20p 

10p 

Spring  Flowers  Single  Soap 

1.50 

75P 

Spring  Flowers  lOOgm  talc- 

2.1>5 

1 .45 

Spring  Flowers  Triple  Soaps 

4.95 

2.45 

Tweed  Country  Coll  Pouches 

2.95 

1.45 

Tweed  50ml  Boxed  Spray 

6»5 

3.45 

Tweed  Talc- 

3.95 

1.95 

Charlie  Madison  Avenue  (Red  Box) 
100ml  edt   +  mascara 

1  5.00 

3.95 

English  Blazer  75ml  Aftershave 

9.95 

4.75 

Favender  30ml  Spray  +  Talc 

7. MS 

3.95 

Jovan  25ml  Cologne  Spray 

6.90 

3.45 

|o\  .in    Mil  4    <  >il  -'nil 

9.15 

3.95 

Knights  Fragrances 

Tel:  021-477  4646  Fax:  021-476  8225 


ammo 

LIBRA  DISTRIBUTORS 

HAVE  YOU  SEEN  OUR  NEW 
EXTENSIVE  PRICE  LIST? 

FOR  FRAGRANCES, 
PHOTOGRAPHIC  PRODUCTS  & 

GILLETTE  PRODUCTS 
PLEASE  CALL  IMMEDIATELY. 

TELEPHONE:  081-445  4164 
FAX:  081-445  1399 

IDEAL  TIME  TO  GET  IN  FOR  PASSPORT 
PICTURES  -  FOR  A  FREE  DEMO  CALL  US. 


The  Invisible  House  Dust  and  Pollen  Mask 

nasal  spray  powder 
CLAIM  A  SAMPLE  by  enclosing  dispensing 
table  —  RRP  £4.95  List  £3.15 

Lake  Pharmaceuticals  Limited 
P.O.  Box  1380,  London  W5  2XB 
Tel:  081-997  8247  Fax:  081-998  5823 


STOCK  WANTED 


EXCESS  DISPENSARY 
STOCK  REQUIRED 

Prepulsid,  Ossopan,  Tabs,  Sandimmun 
50mg,  Tambocor,  Isordil  Tembids, 

Ventolin  Nebules  2.5mg/5mg, 
Pulmicort  Nebules  0.25mg/0.5mg 
Kabipen  161U  refills. 


Chemist  &  Druggist  List  Price 
Less  30%  Paid 


Please  phone  081-882  1646 


CHEMIST  —  WANTED  —  PHARMACY 

Surplus  Coloured  Glass  Bottles  and  Jars  Wanted 
Black  Glass  Jars  Drug  Jars  —  Blue  or  Green 
Blue  Castor  Oils  Coloured  Soda  Syphons 
"Admiralty"  Square  Blue  Poisons  Spare  Stoppers. 
Common  Blue  "Not  to  be  taken"  Poisons  -  All  shapes 
Mixed  Assortments  of  Surplus  Bottles  as  above 
Contact:  Eric  Padfield, 
18  Mulberry  Gardens,  Sherborne,  Dorset. 
Tel:  0935  816073  Fax:  0935  814181 


WANTED 


Old  Chemist  Shop  fittings,  Bottles,  Mirrors,  Drug  Runs, 
Bow  Cabinets,  etc.  Complete  shop  interiors  purchased. 

We  try  hardest,  travel  furthest,  pay  more. 
Tel:  (0327)  349249  Eves:  41192  Fax:  (0327)  349397 


656 


Chemist  &  Druggist  OCTOBER  9  1993 


Businesslink 


A  FREE  Service  for  Chemist  &  Druggist  Subscribers 


PHARMACIST  MANAGERS 


LANCASTER  -  Pharmacy  manager  for  ea- 
sily run  branch,  £001.1  stall,  minimum 
paperwork,  salary  package  negotiable. 
Tel:  0524  32618  daytime. 


LOCUMS 


LYMINGTON,  HAMPSHIRE  -  Locum  re 
quired  for  one  week,  commencing  ( )cto- 
ber  25.  Tel:  0590  673745  daytime  0590 
670407  evenings. 


SITUATIONS  VACANT 


MIDDLESEX  -  Qualified  or  trained  dispen- 
ser required  Monday  to  Friday,  hours  to 
suit.  Tel:  081-845  9522. 

CENTRAL  LONDON  -  Experienced  sales 
assistant  required,  (perfumery,  photo- 
graphic, medical),  full  time.  Tel:  071  723 
61 16  daytime. 

NEAR  WATERLOO  STATION,  SE1  -  Full 
time  sales  assistant  required.  Must  have 
experience  or  knowledge  of  pharmacy; 
with  references.  Tel:  071-620  0429. 


SITUATIONS  WANTED 


ANYWHERE  IN  SE  LONDON  -  Mature, 
reliable  and  hardworking  student  phar- 
macy technician  seeks  post.  Tel:  081-771 
8478  after  7pm. 

NORTH  LONDON  &  SURROUNDING 
AREAS  -  Reliable  locum  available  for 
days  or  full  weeks  commencing  Septem- 
ber 27,  willing  to  travel.  Tel:  081-428 
3311. 

NOTTINGHAM  AREA  -  Experienced  reli- 
able locum  available.  Tel:  0602  863737. 

LEEDS/BARNSLEY  &  SURROUNDING 
AREA  -  Experienced  locum  able  to  tra- 
vel, long/short  term,  will  travel  further  if 
accommodation  provided.  Tel:  0924 
276684. 

STOCKPORT,  GREATER  MANCHES- 
TER, CHESHIRE  -  Locum  available 
from  October  18  for  days  or  full  weeks. 
Tel:  061-429  0405. 

SOUTHPORT/MERSEYSIDE  AREA  -  Ex- 
perienced pharmacy  manager  looking  for 
a  new  challenge.  Tel:  0704  576974. 

NORWICH  &  NORFOLK  -  Experienced 
locum  available  from  beginning  of  No- 
vember. Tel:  0603  702502. 

LONDON,  HERTS,  NORTH  ESSEX  -  Lo- 
cum available  days  or  weeks.  Tel:  081-445 
1861. 


BUSINESSES  FOR  SALE 


SOUTH  MANCHESTER  -  Long  established 
pharmacy  t/o  146K,  scripts  1,300,  offers 
invited,  much  scope  for  development  in 
younger  hands.  Tel:  061-445  1320. 


FOR  SALE 


LUXLINE  SHELVING  -  Gondolas,  counters 
from  lOOOsq  ft  pharmacy.  Tel:  081-866 
5707. 

BMW  3181  -  46,000  miles,  one  owner,  four 
doors,  Zinnobar  red,  sunroof,  F/R  spoi- 
lers £4,500.  Tel:  0923  835459. 

FORD  ESCORT  1.4L  - 1)  reg,  5  doors,  red. 
upgrade,  radio  cassette,  new  MOT  and 
battery,  very  clean  and  good  condition 
£2,500  ono.  Tel:  081-904  3775. 

VESTRIC  LINK  2  PLUS  -  Complete  sys- 
tem, fully  maintained,  full  labelling  facil- 


ity, medication  records  etc.  oilers  invited. 
Tel:  081-364  0250. 

JAWA  MOPEDS  -  New  &  unregistered, 
boxed,  ideal  for  delivered  etc,  two  avail- 
able, £350  each  ono.  Tel:  081-346  3160. 

VESTRIC  LINK  2  -  Hardware  and  software 
complete,  full  labelling  and  ordering 
system,  offers.  Tel:  0642  452777. 

AVERY  -  personal  beam  weighing  Males, 
weighs  babies  also,  buyer  collects  £100. 
Tel:  0524  732955  (Carnforth,  Lanes). 


EXCESS  STOCK 


TRADE  LESS  30%+VAT+POSTACE  - 

Surgicare  SYS2,  2x5  S.355,  2x10  S273. 
Tel:  091-567  2756. 
TRADE  LESS  30%+VAT  -  1x100  Betaloc 
50,  1  x  Didronel,  1x84  Molipaxin  50mg, 
2x56  Lederfen  F,  60  Lopid  30()mg.  60 
Loron,  171  tlbretid  5mg.  Tel:  0272 
776941. 

TRADE  LESS  25%  -  1x120  Indomod 
25mg,  1x140  Diurexan  20mg,  1x56  Uni- 
ver  180mg,  1  box  Conrav  inj  420.  Tel: 
0622  717141. 

TRADE  LESS  40%+VAT+POSTAGE  - 
106  Questran  A  sachets,  74  Citrical 
sachets,  79  Betnesol  0.5mg,  89  Ubretid, 
73  Inderetic.  Tel:  091-386  6837. 

TRADE  LESS  50%+VAT+POSTACE  - 
Econacort  CR  30g,  12  x  Nolvadex  D,  16  x 
Hypovase  lmg,  Gyno-Pevaryl  1,  30ml 
Pevaryl  lotion.  20  Dalmane  30mg  (exp 
10/93).  Tel:  0733  578277. 

TRADE  LESS  30%+VAT+POSTAGE  - 
2X28  Carace  20mg  (exp  11/93),  4x20 
Pulmicort  respules  0.5mg/ml,  24x1 
metre  Tuhigrip  Size  E.  1x60ml  One- 
Alpha  solution.  Tel:  0532  685602. 

TRADE  LESS  30%+VAT  -  Flagyl  supps  lg, 
Stemetil  25mg  supps,  Myocrisin  20mg/ 
50mg  inj.  Uisix  2ml/5ml  inj,  Faverin 
50mg  tabs.  Tel:  031-539  1805. 

TRADE  LESS  30%+VAT+POSTAGE  -  Ar 
ythmol  150mgxl86  (exp  7/96),  sod  Amy- 
tal 200mgxl00  (exp  7/94),  Metenix 
5mgx84  (exp  6/95),  Plendil  5mg  3x28 
(exp  8/95),  Trasicor  80mgxl26  (exp  12/ 
95),  Soneryl  100mgx58  (exp  96).  Tel: 
081-764  4812. 

TRADE  LESS  15%+VAT+POSTAGE  - 
3x100  Ventide  R/C  6  Zofran  8mg,  10 
Tarivid  200mg  (20s).  7x3g  Iodosorb 
sachets,  100  Remedeine,  50%+VAT  - 
10x1(10  Adizem  60mg.  Tel:  081-367  5456. 

TRADE  LESS  30%+VAT+POSTAGE  -  16 
Cordilox  120mg,  104  Lopresor  lOOmg, 

40  Mestinon  60mg.  41  Ovestin  250mg, 

41  Orbenin  250mg,  61  Ledermycin 
150mg,  64  Madopar  125mg.  Tel:  081-367 
5456. 

TRADE  LESS  50%+VAT+POSTAGE  -  28 

Isomide  CR  250mg.  2xll)cmx3m  Blue 
line  bandage.  bxMyocnsin  20mg  inj.  5  x 
Myi  k  nsin  lOmg  inh.  2>  I  laldol  decano 
ate  50mg/ml  inj,  4  Nozinan  25mg/ml. 
Tel:  081-367  5456. 
TRADE  LESS  30%+VAT+POSTAGE  -  10 
Volumatic,  28  Naprosyn  Granules 
sachets,  50  Ubretid.  10  Urisac  leg  bag 
7663  500ml.  8x500g  Nelsons  Graphites 
cream.  25x100ml  Normasol.  Tel:  081- 
367  5456. 

TRADE  LESS  30%+VAT  -  1x3x21  Neocon 
1/35  (exp  11/93).  2x50g  Dithrocream 
forte  0.5%  (exp  3/94).  Tel:  0978  355635. 

TRADE  LESS  30%  -  Sinemet  275,  Securon 
SR.  Dipentum  250mg,  Rehibin  lOOmg. 
Orelox.  Zestril  20mg.  Lopid  600mg,  Mo- 


hiflcx  grans.  Intrasite  gel.  Ventolin  CR 
4mg.  Surmontil  lOmg,  Harmogen 
1.5mg.  Tel:  0480  214355. 
TRADE  LESS  30%+VAT+POSTAGE  - 
1 10lllleparmCAinj50{IO,XOCalciparinc 
12500.  5  Stiedex  LP  30g.  3  Diprosone 

line  loog. 200Mexitil200mg,  loo  Dipen- 
tum 250mg,  180  Arythmol  150mg.  Tel: 
051  426  6X35. 

TRADE  LESS  50%  -  lx9X  Nitro-dur  Patch 
0.1  mg  (exp  12/03),  61  Trental  400mg 
(exp  11/94).  Tel:  0X1-202  6262. 

C20+VAT  -  5x20  Brufen  Granules  (exp 
1 1/93).  3x100  Apresoline  50mg.tltl+ VAT 
(exp  96),  2x56  Corwm  200mg  Trade  Less 
25%  (exp  1/94).  Tel:  0268  794449. 

TRADE  LESS  25%  -  Farlutai  500  84  tabs 
(exp  6/96).  200x250mg  Pentasa, 
30xl60mg  Megace,  100x500  Dolobid, 
100x50mg  Aldactone,  at  Trade  Less  25%. 
Tel:  0572  821648. 

TRADE  LESS  30%+VAT+POSTAGE  -  56 
Zestoretic  (exp  5/95),  171  Faverin  50  (exp 
3/95)  28  Axid  300mg  (exp  10/94)  48  Axid 
150mg  (exp  9/94)  71  Burinex  5mg  (exp 


3/97)  157  Cordilox  120  (exp  7/94).  Tel: 
0386  446244. 

TRADE  LESS  30%+VAT+POSTAGE  -  56 
Rheumox  300mg  (exp  3/96).  25  Rheu 
mox  600mg  (exp  4/95).  3,5  Sorbsan 
10x10,  50  Antepsm  (exp  9/95),  84  Sir  ral 
fate  lg  (exp  6/95).  200  Lopid  300mg  (exp 
8/94).  Tel:  0386  446244. 

TRADE  LESS  30%+VAT+POSTAGE  - 
149  Buspar  10  (exp  4/94),  102  Baratol 
25mg  (exp  2/95),  XX  Dicynene  500  (exp 
8/95),  160  Carisoma  350  (exp  7/05),  110 
Parlodel  lOmg  (exp  9/97)  .  46  Septrin 
Forte.  Tel:  0.306  446244. 

TRADE  LESS  50%+VAT+POSTAGE  - 
Convatec/Surgicare  6x10  S242.  4x5 
S246.  5x30  S903.  1x30  SX06.  2x10  S412. 
3x10  S414.  3x30  S261.  Tel:  0705  5203.31 
or  529415. 

TRADE  LESS  40%+VAT  -  10x20  Pulmi- 
cort respules  0.5mg/ml.  Tel:  021  747  2920. 
TRADE  LESS  40%+VAT+POSTAGE  - 

27X  Pancrease  111.  caps  (exp  10/94),  85 
Sudafed  SA  caps  (exp  12/93).  Tel:  061 -92X 
4260. 


Free  entries  in  "Business  Link"  (maximum  30  words)  are  restricted 
to  community  pharmacist  subscribers  to  Chemist  <C  Druggist.  No 
trade  advertisements  will  be  permitted.  Acceptance  is  at  the 
discretion  of  the  Publishers  and  depends  upon  space  being  available. 
Send  proposed  wording  to  "Business  Link"  using  the  form  printed 
below. 

EXCESS  STOCK  CAUTION:  Pharmacists  are  responsible  for  the 
quality,  safety  and  efficacy  of  medicines  they  supply.  In  purchasing 
from  sources  other  than  manufacturers  or  licensed  wholesalers,  they 
must  satisfy  themselves  about  product  history,  conditons  of  storage 
and  so  on. 


To:  Business  Link,  CHEMIST  &  DRUGGIST.  Benn  House,  Sovereign 
Way.  Tonbridge,  Kent  TN9  1 RW. 

PLEASE  COMPLETE  IN  BLOCK  CAPITALS 


Surname .  .  . 
First  names . 


Address . 


 Postcode   

Personal  RPSGB  Registration  number  

Telephone  number  

Proposed  advertisement  copy  (maximum  30  words) 


To  be  included  under  section  Heading  .  . 
Signed   Date 
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Aboutpeople 


Irish  hope 
for  New  York 
Marathon 

Northern  Ireland  pharmacist 
Aidan  Hughes  is  hoping  to  run  in 
the  New  York  Marathon  next 
month. 

He  aims  to  raise  money  for 
Co-operation  North,  an  organi- 
sation engaged  in  cross- 
community  and  cross-border 
work  with  schools,  youth  clubs 
and  community  groups  in 
Ireland. 

The  National  Pharmaceutical 
Association's  Board  of  Manage- 
ment has  agreed  to  sponsor  Mr 
Hughes,  who  will  be  asked  to 
promote  the  profession  by 
wearing  an  NPA  "Ask  your 
pharmacist"  T-shirt  during  the 
race. 


The  Bulgarian  National  Drug  Institute  team  spent  a  day  at  Harris 
Laboratories  looking  at  clinical  trial  procedures  during  a  visit  to  Northern 
Ireland  as  part  of  an  investigation  into  pharmacy  services  in  various 
European  countries  {C&D  September  18  p498).  Left  to  right:  Paula 
Delargy  of  Harris,  Dr  Vergenia  Mincheva  of  the  Bulgarian  National  Drug 
Institute,  Dr  Norman  Morrow  of  the  Department  of  Health  and  Social 
Services,  Brian  Cheyne,  chief  pharmacist  at  the  DHSS,  Dimiter 
Dimitrov  of  the  BNDI,  Maria  Solarska  of  the  BNDI,  Oleg  Penkov  of  BNDI, 
Moira  Burke  of  Harris,  Dr  Tatiana  Koleva  of  BNDI  and  Tom  Scott  of  the 
DHSS 


Getting  the  message  across  —  Posters  drawing  attention  to  the  plight  of 
community  pharmacy  in  the  window  of  Pharmacy  Support  Group 
chairman  Hemant  Patel's  pharmacy.  The  PSG  plans  to  distribute  posters 
and  petitions  through  pharmacies  to  reach  contractors  by  the  week-end. 
Mr  Patel,  who  describes  the  outcome  of  Sunday's  LPC  conference  as 
"wonderful",  says  the  hard  work  is  just  beginning.  PSG  is  looking  forward 
to  playing  its  part  in  any  publicity  campaign  which  follows 


Bradford 
pharmacist 
Mohammed 
Siddique  of 
Numark  Chemist 
(right)  will  soon 
be  experiencing  a 
champagne 
breakfast  on  the 
Orient  Express 
after  winning  the 
Polaroid  Studio 
Express  interim 
prize  draw.  Mr 
Siddique  is 
pictured  here 
with  John 
Seymour, 
Polaroid's  senior 
product  manager 


NPA  hunt  for 
secretaries 

Bath  and  Pembrokeshire  NPA 
branches  are  looking  for  new 
secretaries. 

The  posts,  available  to  NPA 
proprietor  members,  will  take  up 
hardly  any  time,  said  Ann 
Northey  of  the  NPA. 

The  secretary's  main  role  is  as  a 
local  liaison  point  and  as  such 
may  play  a  part  in  NPA  affairs. 

Anyone  interested  in  the  posts 
should  contact  Mrs  Northey  at 
the  NPAon  0727  832161. 


Appointments 


Pharmacist  Robin  Marriott  has 

been  appointed  principal  scientist 
for  inhalation  development  with 
Ciba  Pharmaceuticals. 

Lewis  Woolf  Griptight  have 
established  a  new  marketing 
department  at  their  Worcester- 
shire headquarters.  The 
marketing  team  members  are: 
John  Keen,  sales  and  marketing 
manager;  Elizabeth  Lee, 
Griptight  brand  manager;  and 
Steph  Norden,  marketing 
assistant. 

Yogesh  Kumar  Patel,  featured  in 
last  week's  C&D  as  the  Reckitt  & 
Colman  award  winner,  qualified 
as  a  pharmacist  this  year.  His 
prereg  year  was  spent  in  Wolver- 
hampton, and  he  is  now  a  relief 
pharmacist  for  Lloyds  Chemist. 


Two  new  CPP 
regional 
advisers 

New  regional  advisers  for  Wales 
and  the  North  Western  region 
have  been  appointed  by  the 
College  of  Pharmacy  Practice. 


David  Morgan,  who  holds  the! 
post    of   chief   administrative  I 
pharmaceutical  officer  for  Clwyd 
health    authority    and  Clwyd 
FHSA,  takes  over  in  Wales. 

Mr  Morgan  is  a  member  anc 
secretary  of  the  CAPOs 
committee,  a  member  of  the 
All-Wales  drugs  and  dressing; 
committees  and  a  treasurer  for 
South  Clwyd  branch. 


Alison  Littlewood  is  takin; 
the  North  Western  regioi 
position.  Mrs  Littlewood  i 
clinical  pharmacy  service 
manager,  general  medicine! 
gastroenterology,      and  ar| 


clinical    lecturer  i 
practice    at  ttu 
department  o 
at   Hope  Hospital 


honorary 
pharmacy 
University 
pharmacy 
Salford. 

She  is  a  member  of  the  UKCP/ 
and  the  RPSGB's  hospita 
pharmacists  group.  In  1992  Mr: 
Littlewood  won  the  ICI  clinica 
pharmacy  practice  award. 
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at  the  Post  Office  as  a  Newspaper  25/19/32s.  Contents  ©  Benn  Publications  Ltd  1993.  All  rights  reserved.  No  part  of  the  publication  may  be  reproduced,  stored  in  a  retrieval  system  or  transmitted  in  an 
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other  relevant  suppliers.  If  you  do  not  wish  to  receive  sales  information  from  other  companies,  please  write  to  Derek  Shaw  at  Benn  Publications  Ltd. 
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DOES 

REALLY 

FIND  OUT  FROM  THE  BENN 

PHARMACY  GROUP  RETAILER  SURVEY 

The  40,000+  readers  of  the  Benn 
Pharmacy  titles  including  Chemist  & 
Druggist  are  the  prime  decision 
makers,  influencers  and  purchase 
specifiers  who  serve  a  retail  personal 
care  and  OTC  medicine  market  worth 


some  £3. 


ion  at  RSP. 


.to 


Aec*°e 


o<*e 


r\e» 


I  he  views  of  pharmacists  and  other  buyers 
concerning  the  personal  eare  and  OTC 
health  markets  are  to  be  canvassed  in  a  new 
in-depth  survey  by  Benn  Pharmacy  Group, 
the  publishers  ot  the  above  magazines.  I  he 
survey  will  draw  on  a  universe  encompassing 
virtually  all  the  pharmacies,  drugstores  and 
other  outlets  selling  personal  care  products 
and  OTC  medicines  in  the  UK. 


The  survey  will  contain  questions  covering: 
criteria  used  for  purchasing  from  suppliers; 
brand  ratings  for  a  cross-section  of  OTC, 
cosmetics  and  toiletries;  evaluation  of  product 
marketing  and  promotion  effectiveness;  the 
changing  requirements  of  the  customer; 
assessment  ot  supplying  companies;  views  on 
key  issues  ot  the  day;  market  trends  and 
prospects 


Analysis  ot  the  extensive  questionnaire  will 

be  by  all  relevant  classifiers  -  type  of  shop, 

shop  size  etc  and  behavioural  measures.  This  ✓ 

invaluable  survey  will  be  available  to  ✓ 

readers  at  a  highly  competitive  price.  ✓  Please 

For  full  details  and  a  sample                          ✓  send  details 

,-                                     *  of  the  Benn 

questionnaire  return  form                      '  _ 

S  Group 


below.  .  *  Retailer  Survey 


*  Name. 


✓   


^ 

Company 
'  Address  


Fax: 


— '  Please  return  to:  Benn  Retailer  Survey.  Benn  Publications  Ltd.. 

✓  ©>  Sovereign  Way.  Tonbridge,  Kent  TN9  I RW  or  fax  0732  36 1 534 


